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The latest cookbook 
is here: Smart Cooking 
The Costco Way 2010 
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Favorite Easy Cooking 
Recipes 





Welcome to 
The Costco Connection Online Edition 


e Complete a brief Reader Survey and enter a drawing to 
receive a Costco Cash card. 





e New: Costco Beer, Wine and Spirits Locator ———— 
oo Creative Cooking 
e For advertising information about The Costco Connection, Cooking in Style 


select: Media Kit (lite) MRI BPA/ABC 


Click here to receive information about The Costco 
Connection reader panel. 


Electronic editions of Costco publications are available here 
In the “Resources” section. Browse, share and print these 
pages from wherever you have Internet access. You can even 
download an entire book as a PDF. 


To the left there is a tab called “Resources.” Here’s where 
Costco members will find information that they will likely refer 
to often, such as the Kirkland Signature Wine Connection, all 
of the Costco Way cookbooks (also on right), location guides 
for Gas Stations and Business Centers, and a beginners guide 


to digital photos. 
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TODAY, 

YOU DON’T 
HAVE TO WASTE 
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DURACELL 


{ADVAN CED wit powercueck” 


@® Always know how much power 
is left in your batteries 


® No more throwing away 
batteries with power left 


® Our MOST POWERFUL 
alkaline battery 
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trunature 





Lutein 25 mg & 
Zeaxanthin 5 mg 


Seeing is believing with Lutein & Zeaxanthin from 
trunature®. Clinically proven natural carotenoids 
work together in a ratio that matches the body’s 5:1 
balance to help protect against damaging UV rays 
and free radicals.* 


Since our bodies do not produce these nutrients, 
trunature® Lutein & Zeaxanthin is an ideal solution to 
help improve visual acuity.” 


You can even add this product to your daily regimen 
of any Kirkland Signature” multivitamin for more 
complete health benefits. 


Visit Costco.com for additional trunature® items. 
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“These statements have not been evaluated by the Food and Drug 
Administration. This product is not intended to diagnose, treat, cure 


or prevent any disease. 
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INTRODUCING THE MICHELIN’ Pitot’ SuperSporé TIRE. 


THE THRILL OF THE RACE, 
NOW AVAILABLE ON EVERY ROAD. 





fom 


a 
[4% % 


HANDLING | LONGEVITY Born from endurance-racing technology, the new MICHELIN® Pilot® Super Sport tire features 
UP TO better handling, resulting in a superior, more exhilarating driving experience. It’s the finest 
12 o% 2x ultra-high-performance summer tire available, and the only one backed by an industry-first, 
30,000-mile tread-wear warranty? The thrill starts in April 2011. 


Better Longer 
Handling Lasting : . : : ; ' 
Than Leading Than Leading See how the right tire changes everything at michelinman.com/pilotsupersport. 
Competitors’ Competitors? 


MICHELIN 


|- Based upon commissioned 3rd-party testing conducted by TUV Automotive and DEKRA Test Center of MICHELIN® Pilot® Super 
Sport vs. Continental® ContiSportContact™ 3, Dunlop® SP Sport Maxx® GT, Goodyear® Eagle® F1 Asymmetric, and Pirelli® PZero”” 
2 - Some vehicles come from the vehicle manufacturer with “split fitments” — meaning different size tires on the front vs. the rear. 
Because these tires cannot be rotated as recommended by Michelin, the mileage warranty on each rear tire will cover half the 
number of miles as the standard mileage warranty for that particular tire. ©2011 Michelin North America, Inc. All Rights Reserved. 
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COSTCO AUTO PR 


Program Benefits: 


e Low, prearranged 
pricing on many 
makes and models 


e More than 2,200 
participating dealerships 
nationwide 





e Comprehensive online 
research tools 


e Member advocates 
available to assist 
before, during and 
after your purchase 
or lease 


New boats and RVs 
are now available in 
select areas with low, 
prearranged pricing! 





YOUR WALLET 
WILL THANK YOU | 





COSTCO «1-800-800-9288 «. 


==AUTO PROGRAM visit Costco.com and search: EZ2BUY 


Costco and its affiliates do not sell automobiles or negotiate individual transactions. A participation fee has been paid by the dealers participating in the Costco Auto Program. 
All new cars arranged for sale are subject to availability and a price prearranged with the participating franchised new car dealer. Certain vehicles may be excluded from 
the program. Testimonial featured is from an actual Costco member who has used the Costco Auto Program. Actual savings may vary based on vehicle purchased, dealer 
and location. 0311 A0271 CN 


It doesnt take luck to save 
on Auto Insurance. 
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Costco members report saving an average of 


$485.66 on Auto Insurance in their firstyear 


when they switch to Ameriprise Auto & Home Insurance.’ 








Call 1-888:404- -5365 


and mention reference number 8€2-03, or 
VISTI LOXSILCOM OVO )A AMES ALO MS ote] ACA MN-VUIROM I AISUI RSI ATS 


Amerip see” 





Auto : Hal Insurance Cosco 










Company and Ameriprise Insurance Company, both in DePere, Wisconsin. Each company is 


Insurance is underwritten by IDS Property Casualty irene 
a subsidiary of Ameriprise Financial, Inc. The auto and home*insurance program is not available in AK, LA, ME, ND, RI, WV, WY and Puerto Rico. The home ee" 
insurance program for Costco members is not currently available in FL. Discounts and savings vary by state and apply to certain coverages. Insurance coverage = 


varies by region or state. Certain restrictions and limitations apply. Ameriprise Auto & Home Insurance's California license number is 0041813. COStco Insurance 
Agency, Inc.'s California license number is 0D08407. “ 
*Savings data represents informatio rt pr ided by Costco members who became new auto insurance policyholders and.-reported annual.savings with Ameriprise 


Auto & Home Insurance pe oasiomgb 10/31/10. Individual savings and experience may.varygaseé d.uws0n-a riety of factgpemteruding, but not limited to, 
pe: ada and type of ofautome ile insureds, ..*= So dal | é : 
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Fresh Views 
Brain food for 
the entrepreneur 






7 Consumer Connection 
By David Horowitz 


9 Financial Connection 
By Suze Orman 


informed Debate 
Is offshore oil drilling in 


By T. Foster Jones the best interest of the 


United States? 
Columbia, Maryland, i ; " 
@rey-jnevomaatsvanloysya Ligaters| i. r 4 < re " , tr < or : 2 z 50 Creative Cooking 
Davis and her daughter Pe a et 3 High-perfomance blenders 
Beth (right) createda | jg © = ST pif | 4 Arts & Entertainment 
lovely wedding with fee i). i ® ~~. ‘cal | Book buyers’ picks 
Costco flowers and Joly g Pe Re a — 3 
food as key parts of For Your Health 
the occasion. Says hl ee : shee, Healthy teeth “* Colon cancer 
mom, “Iknow Costco Pow it | Pee + Peanut allergies 
saved us a lot of money * aT &; K ' ~. x : . - 90 Member Connection 


and enabled ustohave [iP -* Se i, al - , Every member has a 
a beautiful wedding for |. Le , = | i=. unique story 

our daughter.” For more ! at = 

vignettes from mem- 


bers who celebrated ... 4 :.. he - INSIDE COSTCO 


memorable weddings | a a , : ey Ges a toe 79 Costco Travel: Tahiti 
“the Costco way,” see 3 eS  : i ae | , The Queen of the Pacific 
page 28. 7 * Se reigns over her islands. 


BY SARAH WYATT 


84 Buying Smart 
Kirkland Signature™ bath 
products have you covered. 





BY PAT VOLCHOK ii 
One year later, how are those busi- James Franco on his experience 86 Special Events st 
nesses we profiled in 2010 doing? between a rock and a hard place. / 88 What's New \ 
BY ANITA THOMPSON BY BRYAN REESMAN 
Helpful household hints from Autoimmune diseases 
Heloise, plus a Buyer’s Pick. often run in the family. 
BY STEPHANIE E. PONDER BY JACQUELINE M. DUDA’ 
Frederic Fekkai brings \% 
Racial identity and relationships his salon styling pro- ‘ % 
make for compelling reading. ducts to consumers. “Sh. 
BY GLORIA BLAKELY BY CHRISTIANNA MCCAUSLAND®™. ~ 
Charles Ferguson’s An Inside Job 4 Y | ‘ 
chronicles the financial meltdown. =, a" a ae 
BY STEVE FISHER \b i yt a 
| Aa ty 
COVER PHOTO: MEDIA BAKERY \ 4 ut i’ =a 
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Plus 20¢ per card-swiped Plus 2/¢ per transaction for 
transaction for retail- mail- and phone-order, and 
classified merchants. Internet-classitied merchants. 


CALL AND REFER TO PRIORITY CODE 83200, 
OR VISIT WWW.ELAVON.COM/COSTCO. 


* Visa/MasterCard/Discover service is sponsored through U.S. Bank. Rates listed are for qualified transactions. Reward cards process at a higher 


rate. Contact Elavon for details. A monthly minimum charge applies when qualified transaction fees and per-item charges are less than $20 per 
month. Annual interchange or assessment increases by Visa/MasterCard or Discover may affect these rates. Rates and fees may change without 
notice. Rate and acceptance are subject to underwriting. Call Elavon at 1-877-892-9349 for all terms and conditions. 
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WESTERN PUBLICATIONS ASSOCIATION 
The Costco Connection is published by Costco Wholesale. All 
editorial material, including editorial comments, opinion and state- 
ments of fact appearing in this publication, represents the views of 
the respective authors and does not necessarily carry the endorse- 
ment of Costco Wholesale or its officers. Information in The Costco 
Connection is gathered from sources considered to be reliable, but 
the accuracy of all information cannot be guaranteed. The publication 
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Publishing offices are located at 999 Lake Drive, Issaquah, WA 
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from the publisher's desk 


Ginnie Roeglin 


DID YOU KNOW that Costco can save you thousands 
on an elegant wedding? 

It all begins with the engagement, and usually a dia- 
mond ring. All of the warehouses and Costco.com carry a 
selection of diamonds and one-of-a-kind pieces, as well as 
beautiful wedding bands. Costco requires all diamonds to 
meet specific Gemological Institute of America (GIA) 
standards. Diamonds that are 1 carat or larger include an 
International Gemological Institute appraisal, and dia- 
monds that are 1.25 carats or larger also include a GIA 
Diamond Grading Report. To learn more about selecting 
the perfect diamond, type “diamond FAQs” in the search box at Costco.com. 

Then there are the invitations, flowers, cake, food, wine, champagne, photos, honey- 
moon, travel arrangements for guests, gifts for the wedding party and the bride and 
groom, and—can you believe it?—the wedding dress. You'll find these and more at your 
local warehouse and Costco.com. Our designer wedding gown collection, sold during 
Special Events in select warehouses, is highlighted on page 33. 

Costco.com is also an excellent resource for many luxury wedding items. Just type 
“wedding” in the search box at Costco.com and you will find our elegant selection of 
jewelry, wedding invitations, wedding floral collections and even honeymoon travel pack- 
ages. Our wedding floral collections are truly stunning and include the bridal bouquet 
and toss-away bouquet, bridesmaid bouquets, corsages, boutonnieres and centerpieces. 
We offer collections of roses, calla lilies, hydrangeas, sunflowers, star of Bethlehem 
and mixed garden flowers. 

Be sure to use your Costco American Express True Earnings Card and earn rebates 
on your wedding purchases. Executive Members also earn rebates of up to 2% on most 
purchases up to $500 per year. 

You can have a beautiful wedding a la Costco, and only you will know how much 
you saved! [# 





Ginnie Roeglin is Senior Vice 
President, E-Commerce and 
Publishing, and Publisher of 
The Costco Connection. 


trom the editor's desk 
David W. Fuller 


I AM SOMETIMES asked to explain the nature of 
From the Editor's Desk. A fair question, since this column 
ranges broadly among subjects. 

The columns really are about values. They discuss 
actions we might want to avoid and goals to which we 
might want to aspire. They aim to suggest, not preach. 
They are written with one of the country’s largest print 
audiences in mind. They do not strive for controversy; 
indeed, they seek just the opposite. Sometimes, large 
segments of our diverse audience have sent in firestorms 
of response. More often, individual readers have written from their hearts with praise. 

Why do these columns elicit such a wide range of responses? Yes, the sheer size (20 
million readers) and diversity of the audience is part of the answer. But I believe one of 
the underlying drivers is the fragmentation of American society, much of which is driven 
by columnists who stress division, rather than unity. The aspiration of this column is to 
explore common values that allow us all to move forward as individuals, as organizations, 
as a nation and as a world community. 

If that sounds like an overly lofty goal for a column in a magazine that has as one 
of its key functions the selling of merchandise, it really isn't. That is because Costco is 
premised on some of the very values that run counter to so many of the trends of recent 
years: offering a fair deal for members, treating suppliers with respect, giving employees 
decent wages and a good place to work, striving for constant improvement, avoiding the 
self-negating quest for perfection, serving the local community, being mindful of the 
global implications of what we do and never forgetting to have fun along the way. 

It's called “the Costco way,’ and it is something I deeply believe is well worth a few 
words of explanation now and then. [# 





David W. Fuller is Assistant 
Vice President, Publishing, and 
Editor of The Costco Connection. 
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Dove’ body wash and beauty bar 
with NutriumMoisture” 


Care for your skin with the #1 dermatologist-recommended 
brand of bar and body wash. 


Find your favorite Dove’ beauty essentials at Costco. 


Dove 
WY 





| Dove ultimate 
etective protechon, beautiful results. 
go fres n 
Eeperlel 4 





Dove’ ultimate go fresh” 
antiperspirant/deodorant 


stay fresh with the crisp, soothing scent of 
Cucumber and green tea. 


Dove 
svete Get involved at dovemovement.com 
for Self-Esteem 


WAREHOUSE ONLY 
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PGX 





CORRECTS THE REAL REASON 





WE GAIN WEIGHT. 


Why PGX® Works 


PGX® addresses one of the core reasons behind weight 
gain and unhealthy appetite: blood sugar imbalance. 
Many overweight people suffer from blood sugar levels 
that rise and fall rapidly throughout the day. Falling 
blood sugar levels signal the brain that we need to eat. 


Unlike many diet products that try to suppress appetite, 
PGX corrects appetite by normalizing blood sugar levels. 


Tested before PGX Figure 1: Uncontrolled and erratic 
blood sugar levels over 24 hours of 
an overweight woman with a poor 
diet and no physical activity. 


Glucose — mmol/L 





Time of Day _03:00 06:00 09:00 12:00 15:00 18:00 21:00 


np, One month later using PGX Figure 2: Controlled and balanced 
blood sugar levels of the same 
woman after consuming PGX for six 
weeks with an improved diet and 
experiencing a healthy weight loss 
of 2 pounds per week. 
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730 mg - 180 Softgels 
PGK =. 


HcTARY SuPPL RENE 





PG the real solution 


Products and selection may vary by location. 
Learn more about the PGX Program ... mypgx.com 
toll-free 1-800-895-1470 | e-mail support@pgx.com 


* These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any diseas@yThe 
beneficial effects of PGX will be greatly enhanced by a healthy diet and exercise. ¢ Supports healthy blood sugar, and cholesterol already within the 


PGX, PGx Daily™, PolyGlycopleX® and the unique two-toned PGX Daily UltraMatrix 
Softgel™ capsule are trademarks of InovoBiologic Inc. PGX patent pending. 
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T recommend to my patients that 
they use the safest and most natural 
treatments first. That’s why Im so 
excited about PGX. It supports 
healthy blood sugar, controls weight 


and lowers cholesterol naturally. 
Hyla Cass, M.D. 





| Debate goes on 

| In response to the February 
Debate, Does WikiLeaks 
serve'the publics interest?” 





YES. WikiLeaks serves the public interest in 

terms of empowering us and aiding us in 
understanding issues. 

Preicy Garin 

Silverdale, Washington 


NO. WikiLeaks has gone overboard publish- 
ing information that can have no positive out- 
come. Leaks for leaks’ sake serve no purpose. 
Jennifer Stannard 

Stamford, Connecticut 


Member comments 
Just for the halibut 


I want to commend you for your halibut 
[“Net gain, February 2011]. I have fished 
more than a few times up in Alaska and 
Canada and brought in a few halibut. I have to 
say that your halibut, as it is packaged and 
prepared, is as good as or even better than 
that fish I have brought back with me. Plus, 
one of the packages is just perfect for the two 
of us and it is for certain a great deal cheaper 
(if not as much fun to catch). 

Phil Shoebridge 
Vista, California 


American dream at sea 

My wife and I really enjoyed your research 
and report on the Bundrant family of Trident 
Seafoods [“Success at sea,’ February 2011]. 


Having served out there, it was awesome 
to read of all the accomplishments of the 
Bundrants. They always had a great crew and 
obviously, with 20- and 30-year veteran 
employees, and a new church/rec center in 
Akutan, they are putting people and quality 
first. That's a real American dream come true. 

Michael and Sherry Horn 
Central Point, Oregon 


Nepali mountain high 


I loved the article on Conor Grennan [“A 
quest that scaled mountains,’ February 2011], 
and how he helped Nepalese orphans find 
their parents. 

However, I must disagree with his prem- 
ise that he did what anyone would do in a 
similar situation. Few people travel the world, 
volunteering wherever they go. An even 
smaller number actually would dig deeper to 
see the real problem. Even fewer would figure 
out what should be done to fix it. And a very 
select few would actually do it. 

I applaud Grennan’s efforts, and appreci- 
ate his humbleness. Would that more of us 


were like him, even in our own corner of | 


the world. 
Sonja Gonzalez 
Marietta, Georgia 


Staggeringly incorrect 


I have to wonder what Jennifer Nelson 
was drinking when she wrote in [“Myth 
information,’ February 2011] that “8 ounces 
of alcohol, whether wine, beer or spirits, 
have a protective benefit.” Wine, beer and 
spirits are by no means equivalent in their 
alcohol content. 

The current wisdom is that two drinks 
a day (one for women) have a protective 
benefit. That's two jiggers [total of 3 ounces] 
of spirits, two 4-ounce glasses of wine 
or two 12-ounce beers (with approximately 
5 percent alcohol). 

Stan Zwerling 
Venice, California 


A number of our readers caught this error, 
something we should have also.—Ed. 


De-cluttering advice 


Just a thought before throwing something 
away [“De-cluttering 2.0,” February 2011]— 
why not contact your local museums? You 
could be contributing to the history of your 
community. 

Kelly Hughes 
Lyman, Wyoming 


Have something to say? 


Readers are encouraged to submit letters to our editors on any topic or issue covered in 
The Connection. Please include your full name and phone number or address. Send an 
e-mail to dialogue@costco.com; or write to: Dialogue, The Costco Connection, P.O. Box 
34088, Seattle, WA 98124-1088; or fax to (425) 313-6718. The editors reserve the right to 


edit letters for publication. 






costco.com with “Summer 








# DIALOGUEletters 


Are you a “typical” 
Costco member? 


SOME BELIEVE that Costco mem- 
bers are just bulk buyers (such as 
large families). We think otherwise. 
We'd like members to tell us how 
they use their membership in ways 
that others may not think of when 
they think of Costco. If you area 
senior, single, a frequent traveler or 
someone who might not otherwise 
be considered a “typical” Costco 
member, tell us how your Costco 
membership provides value to you. 
Send your stories to Unconventional 
Members, The Costco Connection, 
P.O. Box 34088, Seattle, WA 98124- 
1088, or by fax to (425) 313-6718, or 
by e-mail to connection@costco.com 
(be sure to put “Unconventional 
Members” in the subject line). 


ejejetergntrell 
IF OUTDOOR SUMMER 
adventure is your business, 
let us help. We have about 20 
million readers who are look- 
ing for summer recreation and 
fun—hiking, camping, kayaking, 
boating, golfing and more! If you 
are interested in advertising in our 
“Summer Recreation” directory, 
send an e-mail to advertising@ ~ 








Recreation” in the subject 
line and we will forward _ 
our advertising rates. 


WHAT DO YOU 
think of this issue 
of The Connection? Tell us and 
you could win a $100 Costco Cash 
card! Take a moment to complete 
our anonymous reader feedback 
survey by going to Costco.com 
and searching “Costco Connection 
Magazine.” Click “Reader Survey” 
on the welcome page. Upon com- 
pletion, you will have the option to 
enter the drawing. The January 
winner is Penny Newman of 
Perris, California. 
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LIFETIME 


LAWN & GARDEN 





RAISED GARDEN KIT 


e Two 4 ft. x 4 ft. Gardens 
e One Early Start Enclosure 
e Stackable 

e Decorative Look 


Item #545587 eg 


CONVERTIBLE BENCH == 


e Easy Conversion from Bench to Table 
e Durable, Weather-Resistant Simulated Wood 
e Steel Frame 
e Two Benches Create Full-Size Table 
(sold separately) 


Item #447779 


COMPOSTER 


e 80-Gallon Capacity - 10.72 Cubic Feet 
e Galvanized Steel Base 

e Tumbler Design - Mixes Compost 

e Heavy-Duty UV-Protected HDPE Panels 


Item #547293 


PICNIC TABLE 


e Umbrella Hole Ready 
e Folds Flat for Storage 
e Seats 6 Comfortably 


Item #468475 
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GLIDER BENCH 


e Smooth and Quiet Glide 
e Stain Resistant and Easy to Clean 
e Durable, Weather-Resistant Simulated Wood 


Item #538116 


ADIRONDACK CHAIR 


e Classic, Comfortable Design 
e Durable, Weather-Resistant Simulated Wood 


Item #538769 
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THE CONNECTION is available each 
month in a digital replica Online Edition. 
Many members have opted to drop the 
print edition and receive only the Online 
Edition. This convenient option reduces 
paper and ink consumption, and cuts 
freight and postage expense. 

To receive a dedicated monthly 
e-mail with a link to each new issue of 
the Online Edition, go to Costco.com and 
search “subscription.” You will need to 
provide your Costco membership 
number to subscribe. 


Print edition changes/ 
cancellations 

TO STOP RECEIVING the print edition 
of The Connection or to change your 
address, send an e-mail with the code 
directly above your name, and your name, 
address, city, state and zip code as they 
appear in the mailing-address area of the 
magazine, to subscription @costco.com, 
or mail to: Subscription Dept., P.O. Box 
34088, Seattle, WA 98124-1088. Be sure to 
include your Costco membership number. 

















KIRKLAND 


Your best friend will 


thank YOU 
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Kirkland Signature Pet Beds 
« Made with quality home décor fabrics for 
both indoor and outdoor use 


¢ Gussetted side-wall construction and 
100% virgin fiber (with cedar) provide 
maximum support and a nice aroma to 
help reduce pet odors 

* Zippered cover for easy removal and care 


* Item #26229, 999835 
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show your heart how much you really love it 
with high-quality trunature’ CoQ10* This essential 
coenzyme helps transport energy to your heart 
and other cells of your body. Plus, CoQ10 is 
a powerful antioxidant that helps to protect those 
cells from damage caused by free radicals- 
Unfortunately, age, environment and prescription 
statin medications’ can lower your natural 
CoQ10 levels. So be true to your heart with 
trunature’ CoQ10* It’s heart health support the 
natural way.” 


Visit Costco.com for additional trunature® items. 
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*These statements have not been evaluated by the Food and Drug Administration. 


This product is not intended to diagnose, treat, cure or prevent any disease. 





‘Note: Coenzyme Q-10 is not intended to serve as a replacement for 
statin therapy, nor should you discontinue taking any prescribed 
medications while supplementing with Coenzyme Q-10. 
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RHONDA 


Rhonda Abrams is the 
president of The Planning 
Shop, a publisher of books 


and software for entre- 
preneurs (www.planning 
Jato) omerey 14) 


Go global to grow 


MOST SMALL COMPANIES rarely imagine they can 
do business internationally. It's often hard enough 
to get customers from across town. But it’s easier, 
faster and cheaper than ever before to do business 
around the world. It's good for America, too, helping 
our nation improve its trade balance and keeping 
jobs here. 

Remember, it’s not just products you can sell 
internationally, but services and intellectual prop- 
erty. The world is hungry for American expertise 
such as engineering, management, design, tech- 
nology and environmental protection. Figure your 
business is too tied to your own locale? You'd be 
surprised: I've even heard of companies exporting 
miniature golf courses! 

When | started my business, | never thought 
I'd sell internationally. Now, though my publishing 
company is small, we license our content to 
publishers in more than 30 countries, and sell our 
books to entrepreneurs and business schools 
throughout the world. That's helped me create 
more jobs right here in the USA. 

How can you begin to go—and grow—global? 





ABRAM §8: 


STRATEGIES 


Shift your outlook. Instead of thinking of 
yourself as just a small-business person, redefine 
yourself as a global entrepreneur, seeking global 
opportunities. 

Start with markets you have a connection to. 
Do you know a foreign language or come from 
another country? How about members of your 
Staff or colleagues? 

Look for government help. The Export- 
Import Bank of the United States has launched a 
new program, Global Access, to help small compa- 
nies export with financing and insurance (www. 
exim.gov/smallbusiness). 

Use technology. There's e-mail, VoIP (Voice 
over Internet Protocol), document sharing, project 
management and more. 

Seek international partners. Instead of 
trying to enter a country yourself, find distributors, 
sales agents or licensees who already have a 
customer base. 

Do business face to face. Nothing lands 
a deal or deepens a relationship like a personal 
connection. Get out there! 

So it’s time to get out the atlas, look for new 
markets and redefine yourself as a modern global 
entrepreneur. [el 


More in archives 
On Costco.com, enter 


“Connection.” At Online Edition, 
search “Rhonda Abrams.” 





Business lessons for the family 


MANY BUSINESS lessons can be applied to raising a 
family, according to Costco member Ritch K. Eich, 
president of Eich Associated (www.eichassociated. 
com), a leadership, marketing and communications 
strategy firm in Thousand Oaks, California. 

“My wife, Joan, and I established several ground 
rules that we strive to live by,’ says Eich. Here are 
their recommendations. 

Develop a game plan (vision and strategy). It 
should consist of a few planks: living in a commu- 
nity where you can participate actively and where 
heterogeneity, diversity and a good college exist, as 
lifelong learning should be an integral part of your 
ethos; getting to know one another better before you 
start a family; and a commitment to share experi- 
ences and love with each other at the end of your 
respective workdays. 

Set a high moral standard (ethical stance). Strive 
to set a high standard of regularly practicing faith and 
remaining active in a denomination of your choice 
when starting a family and raising children. “We be- 
lieve it provides a key part of the foundation for a 
strong, healthy family,’ says Eich. 

Create family traditions (corporate culture). In- 


still in your children an appreciation of people differ- 
ent from them, broaden their knowledge of the arts, 
literature and history, and visit your own and other 
countries. “It was important that our children learn 
self-discipline, respect for others, proper etiquette 
and how to overcome adversity, for experiencing life's 
ups and downs helps build strong character and resil- 
iency,’ says Eich. “We also believed it was vital that 
they learn to be thankful for what they had and 
assist others less fortunate.’ 

Hone skills for success (structure, focus and 
execution). Children need to learn to be indepen- 
dent thinkers, self-sufficient, broad minded and 
secular as well as sacred. Expose your children to 
people who are intellectually curious and well 
read, and whose views arent necessarily the same 
as theirs. Encourage them to have heroes who are 
inspiring, courageous and worth looking up to. 

“The phrase ‘Mom (or Dad), I’m bored’ was 
seldom heard,’ says Eich. “We used books, Boy 
Scouts, athletics, concerts, art galleries, lectures, 
travel, close friends of various faiths and numerous 
family discussions as ways to broaden their hori- 
zons and keep them occupied.” [# 
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Support for 
veteran-owned 


businesses 


IN JANUARY 2010, The 
Connection told you about 
Patriot Express, a program 
offered by the Small Business 
Administration (SBA), 
designed to offer special loan 
guarantees to small busi- 
nesses owned by veterans, 
reservists and their spouses. 
Although many federal 
programs have been cut by 
the budget ax, the SBA 
recently announced it is 
renewing the program for 
another three years. 
“America’s veterans have 
the leadership skills and 
experience to become 
successful entrepreneurs and 
small-business owners,” says 
SBA administrator Karen 
Mills. “Renewing [this 
program] means we can 
continue to fulfill our sacred 
commitment to the men and 
women who serve our 
country by giving them every 
opportunity for success.” 
Patriot Express loans, 
available for up to $500,000, 
are offered by the SBA’s net- 
work of participating lenders 
nationwide and feature one 
of the SBA’s fastest turn- 
around times for loan approv- 
als. These loans can be used 
for most business purposes, 
including start-up, expansion, 
equipment purchases, 
working capital, inventory or 
business-occupied real estate 
purchases. SBA district offices 
can provide lists of Patriot 
Express lenders in their 
areas. Details of the initiative 
can be found at www.sba. 
gov/patniotexpress. [#4 
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e Made with natural, organic cold pressed omega-3 
flaxseed oil. 


¢ Balanced with omega-6 and omega-9 
fatty acids. 


e Promotes cardiovascular and overall health. 


trunature® Flaxseed Oil helps support your heart, 
skin, nerves, immune system and overall health? 


Visit Costco.com for additional trunature® items. 
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*These statements have not been evaluated by the Food and Drug Administration. 
This product is not intended to diagnose, treat, cure or prevent any disease. 
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Avoiding cell phone scams 


WHILE CELL PHONES are incredibly useful and 
have dramatically changed and enhanced our lives, 
they can also be a source of scams. Here are some 
common cell phone scams and how to avoid them. 


Cloning 

A tech-savvy thief clones your cell phone wire- 
lessly and steals your identity, including your cell 
number and its unique serial number. Then the 
thief programs another phone with your details and 
makes calls at your expense. 

Action: New technology makes it more difficult 
to scan the number. Always read your bill closely, 
and if you see any charges that you feel are not due 
to your cell phone use, alert your carrier. 


Electronic eavesdropping 

Thieves can listen to your calls and download 
your phone records through electronic software. 
They can even find out where you are, or where you 
have been at a particular time, by tracking you 
wirelessly. 

Action: Turn the phone off and on throughout 
the day. This resets any signal and can help you avoid 
electronic eavesdropping and wireless tracking. 


Lost or stolen phones 

More than 3 million cell phones are lost or sto- 
len in the US. every year. In the wrong hands they 
can be used to make unauthorized calls and can end 
up costing you a fortune. A thief can steal your per- 
sonal information, your contact list and all impor- 
tant data from your SIM (Subscriber Identity 
Module) card. 

Action: For a minimal fee, you may want to buy 
the monthly insurance offered, so your phone will 
be replaced, in addition to being protected by war- 
ranty. If you lose your cell phone or it is stolen, make 
sure to alert your carrier right away, so they can 
reimburse you for any calls made and issue you a 
new, protected SIM card. 


Random text messages 

You may receive an unsolicited text message 
that prompts you to take some sort of action. Most 
common is what seems to be a message from your 
bank stating that your account has been suspended. 
The sender may ask for your PIN and other per- 
sonal details. 

Action: Call your bank if you receive this mes- 
sage. If your bank, your real estate agent, your stock- 
broker or any other important person in your life 
needs personal information, speak to that person 
over the phone or in person and never provide such 
info via text message. 


More in archives 
On Costco.com, enter 


“Connection.” At Online Edition, 
search “David Horowitz.” 
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I BOUGHT A truck a few 
years ago. Recently, I took 
the truck into a national 
transmission repair shop 

for service. They replaced 
several parts, repaired the 
transmission and serviced 
the engine. I drove the truck 
away, and after less than 
100 miles it just stopped 
moving. I took the truck 
back and was told that the 
radiator was leaking anti- 
freeze into the transmission. 
The truck needs to be fixed 
and I am out of money. Who 


Ring tone scams 

Some free downloadable ring tones are hacked 
by scammers who can install a virus that damages the 
phone or steals confidential information. 

Or, you may get a text message inviting you to 
download a ring tone by returning another message 
or calling a 1-800 number. When you do this, you 
may incur a hefty charge and unwittingly sign up for 
a monthly service that you don't want. 

Action: Download tones from established, rep- 
utable companies only. Dont return messages or 
calls from people or organizations you dont know. 


Subscriber fraud 
Subscriber fraud occurs when someone steals 
your personal information and opens a cell phone shalliitioldicecountable 
account and racks up huge bills in your name. sre madre aein cle 
Subscriber fraud costs the cell phone industry an Ray 
estimated $150 million a year. 
Action: Protect yourself from 
identify theft and thieves cannot open 
a false subscription. A variety of web- 
sites can advise you on steps to take to 
protect your identity. (Costco also 
offers identity-theft protection 


Sylmar, California 





























The service center that ser- 
viced your car may have 
botched the repairs. Even if 
there were an issue with the 
antifreeze, it is an 
issue that the ser- 
and click on “Services. —Ed.) Mm . rica canrarnecds 
| to take up with the 
manufacturer, and 
it is not your prob- 
lem. At a mini- 
mum, if there 
was a leak in 
.» your radiator, 
. they should have 
informed you when 
you were at the shop. 
The repair center is 
responsible, and they 
likely have insurance 
for a matter like this. It 
is up to you, the cus- 
tomer, to hold the shop 
accountable. Alert them 
of the problem, and 
demand that you get the 
service you deserve. [ 


“Vote” by phone 

You may receive a text 
or recorded message urging 
you to vote by pressing a 
key on your phone. This is 
a trick meant to stop you 
from casting a real vote for 
a specific candidate. It is a 
federal offense to trick peo- 
ple out of their votes. 

Action: Avoid this 
scam by voting in person or 
by mail, and never by phone. 

Regard your cell phone 
the same way you would your 
credit cards or driver’s 
license. Look out for scams 
that will put you at risk of 
identity theft and cost you a 
fortune in time, security 
and money. [# 






AMY CANTRELL 
David Horowitz is a leading consumer advocate (www.fightback.com). 


He is a frequent guest on radio and television stations. Consult your 


local listings for dates and times. 
© 2011 FIGHT BACK! INC. ALL RIGHTS RESERVED. 





Do you have a question for David? 

Just log on to www.fightback.com and “Ask David.” For a fee, he will personally 
respond to your problem if you follow the instructions printed on his website. 
(Costco members receive a rebate off the normal fee.) Questions and answers of the 
greatest interest to Costco members will be used in this column (with the permission 
of the contributor) and will be posted on www.fightback.com. 
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¢ Contains the same unique antioxidant found 
in red wine grapes. 


¢ Helps fight the premature aging effects of 
cell-damaging free radicals- 


¢ 250 mg Maximum Strength Resveratrol in 
one convenient softgel. 


Give your cells a big taste of the antioxidant that’s 
never out of season - trunature’ Resveratrol from 
Costco’ It’s a fresh approach to healthy living. 


Visit Costco.com for additional trunature® items. 


*These statements have not been evaluated by the Food and Drug Administration. 
This product is not intended to diagnose, treat, cure or prevent any disease. 
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By Suze Orman 


| AM DELINQUENT on my mortgage and my 
home equity loan. If my house is repossessed 
or foreclosed, can these institutions touch my 
retirement investments or garnish my salary? 
Sandra D. 

New York, NY 








SOME GOOD NEWS is that bankruptcy law pro- 
tects retirement assets. Any money in a 401(k) or a 
rollover IRA is fully protected. Additionally, money 
in an IRA that you have made contributions to, such 
as a traditional or Roth IRA, is typically protected up 
to $1 million. 

Wage garnishment is a different issue. In 
some instances, lenders have the right to sue bor- 
rowers who have not paid back the full amount of 
their mortgage. While most primary mortgages are 
non-recourse, meaning the lender cannot come after 
you for the unpaid balance, home equity loans and 
home equity lines of credit are typically considered 
recourse loans. (The rules vary by state.) So if the 
lender does seek a deficiency judgment against you, 
and if the courts grant that judgment, your wages 
could be garnished until you have paid back the 
home equity loan. So far lenders have not typically 
pursued these types of legal suits. If you are falling 
behind in payments, try to engage the lender to work 
with you to come to a resolution. For example, see if 
the lender will agree to a short sale, in which you sell 
the home, and if the sale price is below your mortgage 
balance, the lender will “forgive” that shortfall. 


MARC ROYCE 


Nes BVAS; 
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fi-mail your personal- 
finance questions to: 
suze@costco.com. 
Please include 
“Suze Orman O&A” 
in the subject line; or fax to 
(425) 313-6718; or mail to 
O&A with Suze Orman 
The Costco Connection 
P.O. Box 34088 
Seattle, WA 98124-1088. 





WE PLAN TO take on an annuity for $100,000, 
for which we will receive 7.5 percent for life, 
through AARP with New York Life Insurance. 
Is this a sound investment? 
Margarete R. 
Oroville, CA 


YOU ARE PURCHASING what is known as an 
immediate annuity, an annuity or a contract with an 
insurance company that will start to pay you income 
immediately for the rest of your life. But once you 
hand that money over to the insurance company it is 
theirs forever. 

There are many payout options you can choose 
with your annuity. The most common is life-only. 
That means the payouts continue only as long as the 
person who takes out the annuity is alive. So, if you 
invest in a life-only annuity on your life today and 
then you die in a year, your spouse would not be 
entitled to a payout. If you choose a joint annuity, the 
payout will continue for as long as one of you is alive. 

Some policies not only continue to make a pay- 
out to the annuitants (you and/or your spouse) but 
also guarantee payments to beneficiaries for a speci- 
fied period, if you die during that time. For example, 
suppose you take out a 10-year period-certain annu- 
ity. Ifyou were to die after year one, your beneficiaries 


Suze will answer 
selected questions in 
this bimonthly column. 
She regrets that 
unpublished questions 
cannot be answered 
individually. 

Suze Orman’s new book 
The Money Class will be 
available at most Costco 
locations on March 8. 
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would still be entitled to the payout for nine more 
years before the payment stops. 

As you can see, there are lots of options. The life- 
only option gives you the highest monthly payout 
but comes with the most risk if you want to make 
sure a spouse or beneficiaries will receive some 
money if you die fairly soon after investing in the 
annuity. With the joint and period-certain options, 
your monthly payout is lower than if you choose life- 
only, but if you want to provide some income for a 
spouse or heirs it can be a smarter move. 

I also want you to understand that the payout 
you receive includes the return of a small piece of 
your principal each month. So you are not really 
earning 7.5 percent. In fact, given that interest rates 
are currently so low, annuities purchased today are 
locking in some very low payouts. That doesn't 
make immediate annuities bad—they can be a 
smart way to provide steady income—but you need 
to educate yourself on exactly what you are buying. 
One thing to consider is to purchase a $50,000 
immediate annuity today, and then wait another 
year or so to see if interest rates rise; if you then 
purchase another $50,000 annuity, you will be lock- 
ing in a higher interest rate. 


MY FRIEND IS unemployed and has $22,000 
in credit-card debt. His wife is barely mak- 
ing enough money to pay their monthly bills. 
They have no property. He has about $21,000 
in 401(k) and Roth IRA combined. Should he 
take out this money and decrease the debt 
as much as he can to reduce his monthly 
payment so he can still afford to pay it off? 
Bob S. 
Los Angeles, CA 


I COMMEND YOUR friend for wanting to make 
good on his debts. That is something everyone 
should aim for. But now that he is unemployed, I do 
not want him mortgaging his future retirement secu- 
rity to pay off credit card debt. I would encourage 
him to try to negotiate a reduced payment schedule 
until he is back at work. 

If that doesn't work, well, I want to remind 
everyone that credit card debt is unsecured. That 
means in the event you do not repay your debt, the 
credit card issuer cannot come after your other 
assets—especially retirement accounts—to recoup 
its losses. I hope the card issuer has the good sense 
to want to work with your friend so he can continue 
to honor his debts after he gets back to work. [4 


More in archives 
On Costco.com, enter 


wl Ove) ay atexeau(o)amum-\ a O)e]//s(-m 0/14 (0) 0 F 
loys] cep Mma latsl alee] mere) alasvead(e) 9 iam 





MARCH 2011 The Costco Connection 19 





Bl e[slerelts 


Ratoliisale) come) Melaliitats 
in the best interest of 
the United States? 


THE DEEPWATER HORIZON explosion and oil spill in the Gulf of Mexico 
last April reignited the debate about offshore oil drilling. 

Supporters of offshore drilling say it helps the United States become 
less dependent on imported oil, and would lessen the U.S. trade deficit 
and help secure jobs for American workers. They insist that if we don't 
drill for oil here we will have to buy it from countries that can use our 
energy purchases as a weapon against us. 

Critics argue that the environmental damage created by oil spills and 
normal oil-producing activities outweighs the benefits we get from oil 
and offshore oil drilling. They warn that offshore drilling distracts the 
United States from finding and developing alternative sources of energy, 
which would also provide jobs and improve the economy while preserv- 
ing our air, water, earth and animal life. 

What do you think? 
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YES 


Souang Benedict 
Aloha, OR 
@\ Technology is improving 
| the search for energy, 
ss . and offshore drilling will 
“ge | satisfy this thirst until 
more sustainable energy 
sources can be relied upon. 


Edward Allshouse 
EI Paso, TX 
Sees (it) is a relatively safe and 
te we (Ucrative activity. The true 
i i ge Canger is the govern- 
> “a ments lack of enforcing 
SA environmental guidelines. 


Catherine Boho 
Pembroke Pines, FL 
| bmg It is very important that we 
become less dependent on 
other countries for our oil 
supply. America should pur- 
sue energy independence. 


Kevin Manning 
Oakland, CA 
a — We are past the point 
of  ~Wwhere we need to 
hy 
1 look for more sources 
~ -™ of fossil fuels. The U.S. 
r | needs to invest heavily 
in alternative-energy develop- 
ment as rapidly as possible. 


Kelli L. Daniels 
Kansas City, MO 
J Marine life and 
4 W the industries that 
| 1g depend on [it] depend 
* too much on the 

. — alll environment. Leave 
the oceans and other water 
masses in the hands of nature. 


Herbert Houston 
Chicago, IL 
ae \Ve are putting more 
f money into [alternative] 


world, we can focus more 
» on solar and electrical. 


Brendan Bradley is communications manager for the Independent 
Petroleum Association of America (WWW. jpaa.org), a national trade 
association representing oil and natural gas producers. 


~ OFFSHORE NATURAL GAS and oil production is indispensable to America’s 

’ we " ~~ energy supply. With vast reserves available, this production creates revenue for 

F the federal and state governments, creates hundreds of thousands of jobs and 

FA a reduces dependency on foreign oil. These elements are crucial to America’s 
| g ’ energy and economic future. 

But the men and women working in the industry make the best case for why offshore oil and 
natural gas production is essential. And these might not be the folks you're thinking of. 

Independent producers hold 81 percent of the producing leases in the Gulf of Mexico. These small 
businesses, not large multinational companies, produce 30 percent of the Gulf’s oil and 60 percent of its 
natural gas. In 2009, this production accounted for $38 billion in economic benefits, more than 200,000 
jobs and $10 billion in federal and state royalties and revenue. 

Losing this production would have a devastating impact. Recent delays in shallow-water production 
have threatened more than 40,000 American jobs on the Gulf Coast and $12.5 billion in income losses. 

Offshore natural gas and oil production means jobs and energy production; the nation cannot 
afford to lose a fraction of either. Quite simply, this is a national security issue. Is it in America’s best 
interest to get its oil from military dictators overseas, from countries with no regard for the environ- 
ment, or from here at home? 

Accountability and correction for the disastrous deep-water spill is a serious matter. This process 
is underway, and ensuring deep-water safety requires more than a Band-Aid fix. Likewise, the question 
of continuing offshore production should be better answered than with amputation. America deserves 
better than overcorrection. 

US. economic and energy viability is at stake, but this is not at odds with environmental responsi- 
bility. The men and women working in the American offshore oil and natural gas industry stand by a 
60-year record of reliability and safety in the Gulf’s shallow waters. 

Ensuring vital jobs and energy supply, offshore natural gas and oil production is an investment 
in Americas potential and its people, allowing American ingenuity and labor to improve and grow 
through mistakes and success. Such investments have often defined the United States and remain in 
her best interest. [° 
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sin Peter Lehner is the executive director of the Natural Resources 

| Defense Council (www.nrdc.org) and author of In Deep Water: 
ay * The Anatomy of a Disaster, the Fate of the Gulf, and How to End 
Col Our Oil Addiction. 


4 ha 
broken. We can put safeguards in place to greatly improve an industry cur- 
da. i rently putting profit above people. And we can move our country toward 
a cleaner, safer sources of energy. 

Since the explosion in the Gulf of Mexico, an event that killed 11 men and put thousands of fish- 
ermen out of work, it’s become clear that the oil industry has very few guidelines to follow. 

It's also been revealed that the industry chose not to invest in developing better safety standards 
on its own, having no pressure to do otherwise. Over the past three years, the $289 billion industry 
spent $39 billion on developing new wells, but it invested only about $20 million per year on 
researching safety improvements, accident prevention and spill response—one-tenth of 1 percent of 
industry profits. It's no wonder they were so unprepared to deal with the Gulf spill. 

Let me be clear: There is nothing wrong with oil companies pursuing profits—that is what com- 
panies are designed to do. But the industry should be just as good at protecting workers and the envi- 
ronment as it is at finding oil and gas. It should be held to the same level of safety standards we 
require of the nuclear and aviation industries. And if it wont make those investments on its own, 
then government should demand it. 

We should also seize the opportunity to break our addiction to oil. The United States uses 800 
million gallons of oil every single day. That’s simply not sustainable. Instead of continuing to dig 
ourselves into an ever deeper hole, we should embrace the new technologies that can free us from 
our thirst for oil. We should be creating the next generation of energy-efficient cars and trucks; 
we should be improving our public transit options and investing in high-speed rail; we should be 
designing communities with sidewalks and biking lanes. All of this can be done right now with 
existing technology. And it can cut our oil consumption in half over the coming decades, while 
unleashing American innovation, putting millions of people back to work and laying the founda- 
tion for global leadership in the clean-energy market. We just need to decide, as a nation, that we 
want this freedom from oil. [¢ 





WHILE WE CANNOT prevent, absolutely, another oil spill, we can fix what's 


FEBRUARY DEBATE RESULTS: 


Does WikiLeaks serve 
atom Ol] 0) | (om laiccy cori mg 


Percentage reflects votes 
received by February 11, 2011. 


JANUARY DEBATE RESULTS: 
Should Internet openness 
be ensured by regulation? 


YES: 39% NO: 61% 


Percentage reflects votes received by 
January 31, 2011. Results may reflect 
Debate being picked up by blogs. 


lick here 
ta Gul, 


See Dialogue pages for 


more debate responses 


Connection take no 
any Debate topic. 
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Introducing Nature Made Sleep, the natural way to relax 
your mind and fall asleep. With a unique combination of 
L-theanine and melatonin for your best sleep naturally. 








y 4 - Contains 200 mg, the level clinically 
shown to effectively calm your mind. 





iM) —- Signals to your body that it’s time to sleep. 





TThese statements have not been evaluated by the Food and Drug Administration. 
These products are not intended to diagnose, treat, cure or prevent any disease. 


*Based on POS sales in Food, Drug, Mass and Club. 
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PAID ADVERTISEMENT 


Sleep Well Naturally 





Waking up well rested and alert leaves you feeling great and ready to conquer the challenges of 
everyday life — relationships, kids, parents, work and health — but unfortunately there are many 


instances when it's not easy to fall asleep. 


In fact, one out of every three Americans report they have trouble sleeping.' 


As a result, many rely on drug sleep aids to help them fall asleep, yet many times the result of taking a 
drug has undesirable effects such as morning grogginess or an unfulfilling night's rest. We all know 
that when you wake up well rested and alert, you have plenty of energy to focus on what's important. 





What is Nature Made Sleep®? 
Nature Made Sleep is a drug-free sleep aid that contains 
L-theanine to help you relax and melatonin to help you fall 
asleep. L-theanine is an amino acid found primarily in green 
tea. Nature Made includes 200 mg of L-theanine, the amount 
clinically proven to promote relaxation. 


Melatonin is another ingredient in Nature Made Sleep. 
Melatonin as a dietary supplement has been repeatedly shown 
in clinical studies to be effective in helping people get to sleep. 
Melatonin is a naturally occurring hormone made by the body 
that helps control your sleep cycle. Melatonin can be low for 
some people due to aging, stress or other reasons, so a 
supplement containing melatonin may help. 


Nature Made Sleep is an easy supplement to work into your 
daily sleep routine. Nature Made Sleep works best with 
healthy sleep habits. 


NATH pat SLEEP AID 
10.0% DRL i FREE 
Fail aadewy rule 
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| ere Crp ra | 


tThese statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease. 





WAREHOUSE/COSTCO.COM 





Why Nature Made Sleep? 


Nature Made Sleep sets itself apart from the rest. It offers 
clinically proven ingredients to help you relax and fall asleep 
naturally without the morning grogginess. 


At Nature Made, quality is a high priority. It is important to 
purchase your products from reputable manufacturers that, 
like Nature Made, follow Good Manufacturing Practices 
(GMPs) and take the necessary steps to ensure the highest- 
quality ingredients are used. 


Sleep is essential to your overall health, and now Nature 
Made Sleep offers a great solution! 


: Healthy Sleep Habit Tips 
. Try to go to bed and wake up at the same times. 
A regular routine is helpful for good sleep. 
2. Avoid napping during the day. 
3. Avoid stimulants such as caffeine, nicotine 
or alcohol at least 2 to 3 hours before bedtime. 
Don't forget, chocolate has caffeine! 
4. Make sure your room Is dark. A lighted room 
can disturb your sleep. 
5. Associate your bed with sleeping. Try not to 
watch TV, listen to the radio or read while in bed. 
6. Exercise is good not only for overall health 
but for sleep as well! 
7. Food before bedtime can also disrupt sleep, so 
stay away from large meals just before bedtime. 
8. Keep your bedroom temperature comfortable. 
9. Try to avoid upsetting conversations before bedtime. 
Stress can play a key role in your inability to sleep well. 
10. Try Nature Made Sleep as a part of your overall 
“sleeping well” plan! 


1. 2009 Sleep in America Poll. National Sleep Foundation. 


small - 
business 


LAST MARCH, The Connection featured five 
young entrepreneurs in our cover story. We 
were curious about how they were doing one 
year later and contacted them for an update. 
It seems that these young people are building 
businesses with staying power and learning a 
few things along the way. Congratulations to 
each. (To find last year’s story online, go to 
Costco.com, click on “Costco Connection 
Magazine” and then on “Back Issues.” Scroll 
to March 2010.)—Anita Thompson 


Eric B. Heinbockel, Chocomize 
Sells customized chocolate bars 
(www.chocomize.com) 

The feature in The Costco Connection 
really confirmed a theory that we had, which 
has become kind of our business hallmark: 
that a company with a unique concept and 
interesting back story can gain substantial 
exposure on a national scale through PR 
efforts rather than spending on advertising. 
We have been featured in The New York Times; 
BusinessWeek; CNN.com; USA Today; and 
O, the Oprah Magazine, to name a fraction. 
We have spent less than $2,000 on advertising. 

Chocomize has been cash flow positive 
every month since March 2010, and we 
have grown significantly. We currently 
employ 10 production workers; sales for 
December 2010 were 20 times those of 
December 2009. This fall co-founders Fabian 
Kaempfer and Eric Heinbockel spoke to MBA 
students at Harvard Business School and 
Rutgers Business School about our experience. 
Last month we were awarded our SBA regions 
Small Business of the Year award. 





BRIAN SMITH 
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We have learned a great deal about start- 
ing a business and continue to learn every day. 
We look forward to continuing to grow our 
core business (online custom bar sales) in the 
United States, but we also look forward to 
expanding into retail outlets, expanding geo- 
graphically (this summer we began shipping 
to Canada) and expanding our product line 
perhaps beyond just chocolate bars. 


Stefanie Smith, Launch into Boston 

Helps young professionals get situated in the 

Boston area (www.launchintoboston.com) 
Since the article was published, Launch 





DAVE MOSER 


From left, Nick LaCava, Fabian Kaempfer 
and Eric Heinbockel, Chocomize 


into Boston has gained twice the number of 
clients from across the country. This was 
really the boost we needed. 

Before the article, we were finding many 
clients wed come across were already settled 
in the city and [told us], “I could have really 
used you when I was moving.’ The Costco 
Connection moved us in a different direction 
[so that] we captured our clients’ attention 
before they started their journey. 

Many clients called me months after the 


Young entrepreneurs 
share their successes 


article was published and said their mom 
showed them the article about Launch and 
put it away until they planned their move. 
They would then dig out the article and call 
us when they were ready and really found this 
resource to be a relief. 


Sean Whalen, Alter-G, Inc. 
Manufactures and sells anti-gravity 
treadmills (www.alterg.com) 

In the past year our revenues have almost 
doubled in a very tough economy. Our rapid 
growth has been propelled by the new Anti- 
Gravity Treadmill launched a year ago (the 
M300 model), combined with an expansion 
of our sales force and the appointment of 
more than 15 international distributors. 

We have shipped almost three times 
more units than we did in 2009 to a broad 
base of customers. These include pro sports 
teams such as the Dallas Cowboys, colleges 
such as Princeton and Harvard University, 
medical facilities and fitness centers. We also 
sell a lot of units to the Veterans Affairs sys- 
tem that help our servicemen and -women 
rehabilitate from injuries sustained in Iraq 
and Afghanistan. The largest increase in units 
has gone to nursing homes, where our prod- 
uct enables the elderly to get up and walk or 
run pain free in a fall-safe environment—and 
thereby resume normal living. 

After being the driving force in creating 
and bringing the Alter-G to market, I have 
now turned to a building-the-market role. I 
moved to Europe to manage operations for 
Europe, the Middle East and Africa—locating 
and setting up distributors, finding and train- 
ing customers, and setting up a customer ser- 
vice and logistics organization to support our 
rapidly expanding global presence. 


Bethany Herr-Hatfield, Raw Way 
Manufactures and markets raw-food bars 
(WWww.rawwaylife.com) 

The first few months following the article, 
my online orders grew by the hundreds! My 
self-run business was taking off at a much 
faster pace than I could manage. I was covering 
manufacturing (hand-making each bar, which 
takes 30 hours from start to finish), packaging, 
shipping and handling, and customer service 
with the help of a couple of family members. I 
quickly realized my business needed some 
structural support, and fast. 

In late March [2010], Amy Miles and Phil 
Shaltz (my current business partners) were 
flying to Health Expo West looking into dif- 


Justin 
Brotman, 


ferent health businesses to work 
with. While on the flight, Amy 
read her Costco Connection and 
was intrigued by my story. She 
mentioned to Phil she thought we 
would be a great fit as we live 
locally and share the same passion 
for health. Phil e-mailed me from 
the plane, and when they arrived 
back in Michigan we met. 

Phil and Amy truly appreciated the foun- 
dation of the business: health, passion and 
helping others discover true health. I was 
taken by the structure, ambition and business 
sense Amy and Phil brought to the table. For 
me, this meant moving myself on to actually 
running the business instead of working for it, 
and adding dynamic, strong business part- 
ners to Raw Way. 

Now, eight months after our partnership 
[began], we have five employees working for 
Raw Way. We moved our manufacturing to 
downtown Flint, Michigan. This not only 
brings us our own space, and more of it, but it 
is allowing us to be part of a city that is trying 
to revitalize. 

Next, we have added a new crunchy raw 
candy bar to our line and updated our entire 
line of bars. Our next big endeavor is to find a 
large retail chain to carry our bars, as we have 
customers from all over the states asking 
where they can buy Raw Way bars, thanks to 
The Costco Connection! 


Sean Whalen, 
PAN A=) Gam Ke 


SUSAN VOGEL 





pee 
4 


X PICTURES 


Justin Brotman, Healeo 
Retail health food store and juice bar 
(www.healeo.com) 

The Costco Connection article was a major 
launching pad for my business in a few differ- 
ent ways. Our national presence was immedi- 
ately established as measured by our Web 
sales. Customers from around the country 
and world began ordering from our online 
store. Never before had we shipped anywhere 
farther than San Francisco [from the busi- 
nesss headquarters in Seattle]. 

This jump-start of our e-commerce busi- 
ness gave us an unexpected source of revenue 
aside from our physical retail location. 

Another important outcome of the arti- 
cle was its psychological boost for our staff 
and me personally. E-mails, calls and visits 
from new people were incredibly supportive 
and enthusiastic about what we were doing. 

Running a small business can be emo- 
tionally taxing, to say the least, and this sup- 
port was a main factor in fueling us to work 
that seventh day in the week and that 12th 
hour of the shift. [#4 


Bethany | 
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CHAD TAYLOR, THE SPENCER AGENCY 


The Ultimate One-Lens Kit 


Combines Class-Leading D-SLR Performance 
with One Amazingly Versatile NIKKOR Lens! 





Item #566834 





FULL 1080p HD MOVIES 
D-SLR WITH FULL-TIME AUTOFOCUS 
ane AND SOUND! 
16.2 | upto6 3" SUPER —, 
MEGA | FRAMES DENSITY —- ————= ==_ 
PIXELS | PER SECOND | LCD MONITOR 








KIT INCLUDES 

a DY A000 @-Tant-1e-m kolo hy 

e 18-200 mm VR |! Zoom-NIKKOR® Lens 

e System Case 

e 4 GB SanDisk® SDHC Memory Card 

e Nikon School D7000 DVD Beyond the Basics . é 
e Nikon School Guide to Digital SLR Photography = 
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/ 
All Nikon products include Nikon Inc. USA limited warranty. ©2011 Nikon Inc. At the heart of the IMage 
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BOAO TO TAN 


In A MEASURE OF IT 


COAVAC/ sconce, 


Feeling beautiful is within the reach of every woman. 
Indulge your hair with the care it so richly deserves. 


Find your Fekkai. 


TECHNICIAN GLOSSING KIT SHEER HOLD 
COLOR CARE KIT WITHOLIVEOIL HAIRSPRAY KIT 
WITH UV COLOR PROTECTION PROVIDES VIVID GLOSS PROVIDES BRUSHABLE, 


HELPS PREVENT FADING FLEXIBLE HOLD 
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WEDDINGS AREN’T CHEAP. On average, according to the Association for Wedding Professionals, a couple in 
the United States will spend $19,581 (between $14,686 and $24,476) for their wedding, not including the 
cost for a honeymoon or an engagement ring. But weddings are not a time you want to skimp or cut corners, 
either. The opportunity to share the joy and love with your family and friends as you join in wedded bliss is 
a unique event—it’s not like throwing a kegger, for Pete’s sake. Everything has to be perfect. You want your 
guests to feel honored. You want your intended to feel treasured. 

So, the question is, for those of us who don’t have between $14,686 and $24,476 to spend: How do you 
achieve these goals? 

To answer that question, we put the call out to Costco members, a Savw bunch of shoppers if ever there were. 
And members responded, with hundreds of e-mails and letters from all over the United States, detailing the inven- 
tive ways that they and their families used Costco—for rings, invitations, accommodations, flowers, food, drinks, 
desserts, gifts, photos and honeymoons—to create memorable, elegant and festive nuptials.—7. Foster Jones 


The Sutroduction? 


ALTHOUGH MY HUSBAND and I pur- 
chased a number of items from Costco for 
, \ wedding day, the most unusual 


When I was away at college, I would come 
home occasionally on weekends and it never 
failed that my mom would ask me to go with 
thing I found while shopping at _her to Costco at some point during my visit. 
.. Costco was my groom... She was on a first-name basis with her 

i favorite cashier, Stephen, and would always 
look for him so she could make sure to go 
through his line. Though I didnt know him 
very well, Stephen and I had attended a few of 
the same church camps growing up. 

My mom seemed exceptionally excited 
when she learned this, and though I had no 
idea at the time, when she would visit Costco 
and I wasn't with her, she would go 
through his line and tell him that he © 
needed to call and ask me out. 
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Apparently he took customer service very 
seriously, as he eventually took my mom's 
advice and asked me on a date. 

Three and a half years later, we tied the 
knot. Our first joint purchase? A Costco Exec- 
utive Membership.—Whitney and Stephen 
Bobbitt, Blue Springs, Missouri 


AFTER DATING FOR nearly seven years, 
my boyfriend, Jeff, suggested we finally go 
ring shopping. Our close friends recom- 
mended Costco. Lo and behold, there was the 
ring—an emerald-cut diamond solitaire in a 
pavé setting. And it was in our price range! I 
tried it on and it fit perfectly. It was “the one.’ 

A couple months went by and then, in late 
June, Jeff asked if I wanted to see if the ring at 
Costco was still there. “If you still love it, then 
we ll buy it,” he said. 
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When we got to Costco, I beelined for the case 
and the ring was gone! Someone had bought my ring! 
I began to cry inconsolably and I ran out of the store 
to the car. 

In between sobs, I complained how the perfect 
ring slipped away, how I’m supposed to get engaged 
in Paris and this isn't the way it was supposed to go. 
It was a breakdown worthy of daytime television. 

Finally, I calmed down a bit. I looked like a 
wreck. My eyes were puffy, my hair was all over the 
place and my nose was bright red. 

Then, Jeff looked over at me and said, “Well, Lan, 
since you wanted it that badly ...” He popped open his 
center console and pulled out a ring box. Then he 
flipped it open and said, “Will you marry me?” 

It's the ring! My mind was racing and I was in 
utter disbelief. I was in shock. Then finally I said, 
“Jeff Peterson, I hate you! I can't believe you had 
the ring this whole time!” Then I said yes. 

So each time we tell our engagement story or I 
look down at my ring, we think of Costco. 


—Lana (Ong) Peterson, Irvine, California | 


WHEN WE NEEDED to inform our families, 
friends and guests of our upcoming nuptials, I 
shopped around searching for the best price, options 
and quality. We agreed that Costco was the way to go. 

We ordered wonderful save-the-date magnets 
from Costco.com, and we were delighted with them! 
The overall product (including envelopes), to the 
quickness in shipping, just couldnt be beat. So when 
it came time to order invitations, Costco.com once 
again pulled through. Beautiful colors, magnificent 
designs, great paper quality and several options to 
choose from! We couldn't have been happier with our 
selection because the graphics were unique to us, and 
the colors were perfection and fit our springtime 
wedding to a tee! 

We have our invitation framed, and I still look 
at it and get a smile on my face when I think of our 
celebration on our special day! 

—Julie J. Davy, Vinings, Georgia 


WE HOSTED THE REHEARSAL dinner for my 
sons wedding in Dallas, Texas. Although we had the 
dinner at a local restaurant, we featured Costcos 
wonderful All-American chocolate layer cake as the 
centerpiece of the dessert table. It was displayed 
on an antique crystal pedestal and topped with 
beautiful, fresh strawberries that were pur- 
chased at Costco also. Everyone loved the 
cake and thought it had been done by a 
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specialty bakery. Well, of course, it was a specialty 
bakery—our local Costco! 

The flowers for the rehearsal dinner were also 
purchased from Costco. The flower delivery was 
made the day before the wedding rehearsal and 
we were allowed to take our pick from the entire 
delivery to find the perfect lavender roses to com- 
plement the color scheme for the event. Then the 
flowers were tagged and kept in a cooler until we 
stopped by the store the next day to pick them up on 
our way to decorate for the dinner.—Kim and Kevin 
Melton, Maypearl, Texas, parents of Clint Melton 

CONTINUED ON PAGE 30 
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COSTCO COURTSHIP 

WE HAD A “Costco wedding,” but first we 
had a Costco courtship! Our initial visit to 
Costco was shortly after a typical date or 
two when the restaurant check escalated 
while we gazed at each other rather than 
price. We both enjoy good food and 
wine, So Frank introduced me to Costco. 
We chose wine from Costco’s wide selec- 
tion along with entrées that proved every 
bit as good as dining in a fine restaurant. 
Costco soon became the prelude to most 
evenings together. We were often compli- 
mented on being a “nice couple” as we 
Shared samples while shopping. Their 
observation was correct. 

So, after two years of Costco dating, 
what would be more logical and eco- 
nomical than a wedding a la Costco? 

Decorative plants and Rainforest 
Alliance roses graced our place as well 
as being stunning in both bouquet and 
boutonniere. Food was a variety of fruits 
and vegetables, paired with finger food 
that went perfectly with champagne, all 
purchased at Costco. We also discov- 
ered that there is no such thing as 
eftover Costco wedding cheesecake! 

Costco made our special day afford- 
able with no loss of elegance and 
enough money to manage pictures and 
an announcement yet to come. The 
addition of wedding gifts from Costco 
to our home brings us full circle. 

Thank you for fostering our court- 
ship and making our wedding so joyful 
and complete!—Bonita Eiden and Frank 
J. Morganti, Plantation, Florida 
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THE CHECKLIST 

The following items are included 
in the total average wedding cost. 
Checkmarks are next to items 
available through Costco. 


Attire and accessories 

Bride and groom accessories 

Suit (purchased; rented) or 
tuxedo (purchased; rented) 

Veil / 

Wedding dress / 


Beauty, health and spa 

Diet, weight loss, gym / 

Facial, hair and makeup service 
Manicure and pedicure 

Teeth whitening / 


Entertainment 
DJ or live band 


Flowers and decorations 

Boutonnieres, corsages / 

Bridal and bridesmaid bouquets / 

Ceremony decorations / 

Ceremony flower arrangements / 

Flower girl flowers / 

Reception decorations / 

Reception flower arrangements / 

Reception table centerpieces / 

Gifts and favors / 

Gifts for attendants, parents, 
bride, groom, guests / 


Invitations 

Ceremony programs / 

Guest book / 

Invitations and reply cards / 
Reception menus / 
Save-the-date cards / 

Table or place cards / 
Thank-you cards / 


Jewelry 
Engagement ring 
Necklace, earrings / 
Wedding bands / 


Wedding and video 
Wedding photographer 
Wedding videographer 
Planner/consultant 
Wedding memory album / 
Photo developing / 


Transportation 
Travel for guests / 


Venue and food 
Rehearsal dinner (food) / 
Ceremony location / 
Ceremony officiant 
Reception location / 
Reception (beverages) / 
Reception (food) / 


Reception rentals (tables, chairs, etc.) | 


Wedding cake / 
Hotel room for after reception / 


Honeymoon 
Vacation packages / 


CONTINUED FROM PAGE 29 
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WELIVEON THREE acres in Columbus, Wisconsin. 
We felt that we needed a focal point for the wedding. 
Bruce, the father of the bride, wanted a real wood 
pergola. So, we purchased the Costco 12' x 12' 
Premium Shorea Pergola kit from Costco.com, and 
used it as a starting point for our wedding planning. 
Bruce built a deck around the pergola and installed 
columns to allow for electrical outlets and additional 
style. The boards on the deck and on the columns 
were stained to match the pergola kit. An outdoor 
heater was also purchased from Costco for the event. 
The chairs were set on three sides of the pergola for 
the wedding. 

When the bride and I were shopping at Costco, 
we found plastic silverware that looked like silver for 
6 cents each piece. The rental company was charging 
35 cents for each piece. We decided to go with the 
Costco silverware. The tables looked beautiful and 
the cleanup was much easier. We also purchased 
serving trays, spoons, tongs, aluminum foil, plastic 
bags and garbage bags for cleanup at Costco. 

We chose Costco.com’ 40-piece Wedding Calla 
Lily Collection for our wedding party. The delivery 
came with a DVD and there is an online tutorial 
about what to do when the flowers arrive. Our flow- 
ers arrived on Thursday, and while we were still tak- 
ing the boxes into our house to unbox the flowers, a 
telephone call was received from the Costco floral 
department explaining exactly what we should do 
with the flowers. Now that is customer service! 

After hearing so many wonderful things about 
the Costco bakery, we ordered nine sheet cakes for 
the wedding: three chocolate with mousse filling, 
three vanilla with cheesecake filling and three car- 
rot cakes. The chocolate and vanilla cakes were 
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totally gone that evening. 

Our whole Costco experience has been wonder- 

ful. In today’s difficult economic times, you can still 

have a gorgeous wedding if you plan ahead, ask 
friends and family for help and shop at Costco. 

—Pam Zander, mother of Gabrielle Falkner 

Columbus, Wisconsin 
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AS OUR SON, JUSTIN, and his beautiful young 
lady, Anne, planned their event, their decision to pur- 
chase flowers from Costco was probably the easiest to 
make. We've found that floral purchases from Costco 
for our lodging business have consistently provided 
the freshest, most attractive flowers with the 
best variety anywhere, at the best prices. 

At the warehouse, Costcos floral vendor, 
Christine, cheerfully ushered us to the back 
warehouse cooler and proceeded to wheel out 
carts full of flowers for Anne to choose from. 

Anne chose bunches of deep reds, oranges, 
greens and yellows of predominantly gerbera 
daisies, her favorite flower. These were accented 
with beautiful fresh greens, seeded eucalyptus 
and clusters of deep red berries, and the stems 
wrapped with deep red satin ribbon. 

With the flowers, we were able to create 
breathtaking bouquets, corsages, boutonnieres 
and floral arrangements for both the ceremony 
and the reception. The intense fall colors of these 
flowers were perfect for the autumn theme of the 
wedding. These were an absolutely stunning accent 
against the black tuxedos, black bridesmaids’ dresses 
and the white of the brides beautiful Victorian gown. 

Planning the colors and design, choosing the 
flowers, working together in the preparation and 
enjoying the amazing results became an event in 
itself that intensified the wonderful enjoyment of 

the wedding celebration.—Susan Eby, Leavenworth, 
Washington, mother of Justin Eby, Seattle 


AS WE WERE preparing for our daughter's marriage 
in December, we discovered many things at Costco 
we could use for the wedding! 

The wedding cake would have cost more than 
$500, with only 200 small servings, but my daughter 
saw your All-American chocolate cakes and had a 
brilliant idea. Why not set three of them side by side 
on pretty glass pedestals? Voila! With the addition of 
floral cake toppers from our florist, we had a mag- 
nificent wedding cake for about $50! Our guests 
raved about the delicious and beautiful cakes. 

On the dessert buffet we served Kirkland Sig- 
nature” European Cookies with Belgian Chocolate, 
Almond Roca, Lindt Lindor Truf- 
fles, Ghirardelli Squares, peanuts, 
almonds, smoked almonds and | 
cashews. Since it was winter- 
time, we made wassail using |J.-9 
Costco apple juice servedina iv 
beautiful white crockpot to — 
keep it warm. | 

The guest tables were 
decorated with red ribbon ] 
from Costco and snapshots 
of the bride and groom | 
through the years, processed 
at your in-store photo lab. 

Even the batteries for the faux 
candles were from Costco. 
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We also purchased a 9-foot pre-lit Christmas 
tree and decorated it with gold ribbon and a set of 
red tree ornaments from Costco. Underneath the 
tree were gold-wrapped packages with beautiful 
large gold bows, using wrapping paper and ribbon 
also purchased from Costco. 
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A Costco pre-lit garland hung over the entry- 
way to the hall using your red ribbon to make a large 
center bow for it. It was a lovely welcoming touch 
for our guests. Red roses from your floral depart- 
ment were also used for petals for the flower girl to 
drop for the bride and groom. 

All of our guests raved about the evening, say- 
ing, “Finally a reception with good food, and beauti- 
ful decorations too!” If they only knew how much 

_- rj money we saved.—Kevin and Lynda 
™%* .. lracy, parents of Misti Tracy- 
Millward, Boise, Idaho 

Gif for Guests 
I AM CANADIAN and my 
husband is Sicilian. We mar- 
ried in New York City, where 
we live. For our wedding 
favors, every guest received 
two bottles, one filled with 
» maple syrup (to represent the 
~ Canadian contingency) and 
CONTINUED ON PAGE 32 


THEME WEDDING A LA COSTCO 
MY DAUGHTER HAD an incredibly cre- 
ative and beautiful outdoor wedding on 
July 4, 2009, in Camarillo, California. 

She planned the entire wedding 
around an all-American, Fourth of July 
theme, and Costco played a large role 
in her wedding. 

She chose to have apples as the 
table name markers. She also had 
apples as a wedding favor for the 
guests. Each guest took home a bag 
with three apples and a recipe for a 
family favorite, apple-cranberry cobbler. 
Instead of wedding cake we all enjoyed 
Costco lattice apple pie with Kirkland 
Signature vanilla ice cream. 

My daughter ordered 15 apple pies 
from the bakery ahead of time, and the 
day before the wedding, July 3 (a busy 
Costco shopping day!), we bought all 
the apples, apple pies, ice cream, wine, 
strawberry lemonade and more at 
Costco in Simi Valley. We just celebrated 
Leslie and JR’s first wedding anniversary 


~| with a Fourth of July barbecue and, of 


course, a Costco apple pie!—Chris 
Evans, Roseville, California, mother of 
Leslie (Evans) Jacobe, Los Angeles 


le and Leslie jacobe'~ 





CHRIS EVANS 
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the other olive oil (for the Italians). Of course the 
olive oil and maple syrup were purchased at 
Costco—not only was the price right but the quality 
of the product was top-notch! 

—Jennifer Giuffrida, New York City, New York 


Honeymoon? 
MY DREAM WEDDING was to get hitched in 
Hawaii and to honeymoon somewhere in the South 
Pacific. I had always wanted to stay in a hotel with a 
bungalow over the water. Lucky for me, my then 
fiancé thought it was a good dream too! 

We are a middle-class couple who cannot afford 
anything crazy, so we thought it was going to be a 
long shot to package two destinations together along 
with flights, car rental and travel insurance. 

I called local travel companies; they either tried to 
talk me out of our destination wedding idea or the 
prices were astronomical. I had arranged travel once 
before through Costco Travel, and after exhausting 
almost all hope decided to just call Costco and see 
how expensive it would be and if it was possible to 
package two different destination deals together. 

Surprisingly, it was not only possible, but sev- 
eral thousands of dollars less than the companies I 
had called. I put the travel agent on hold, called 
my fiancé to see if it was OK and booked everything 
all at once. We would get married on Kauai and hon- 
eymoon in Tahiti. The Costco Travel staff was very 
nice, and made accommodations to ensure we had 
enough time to catch connecting flights. We also 
were able to purchase travel insurance. Additionally, 
we booked everything on our American Express 

Card, which gave us a 2% cash-back bonus. 

We had a “rehearsal dinner” at the hotel's pool, 
where my dad and mom barbecued steaks, and had 
fresh fruit and salad, all purchased at mainland 
prices at—where else—Costco. 

We loved Tahiti, the over-water bungalow, the 
staff and people of the island of Huahine. We would 
love to go back to either destination. In fact, our fam- 
ily already wants us to renew our vows to have another 
fun family vacation in Kauai. Almost all of our 
friends and family who joined us for our wedding 
booked their travel through Costco as well. 

—Alissa and Mike 
Vaughn, West Jordan, Utah 


/Vlemories 


IF WE COULD have asked 
Costco to be our sixth 
groomsman it would have 
been a logical choice, as it 














Alissa and Mite Vaughn 


seemed like Costco was involved in our wedding 
planning from the very beginning. 

Our foray into wedding planning a la Costco 
began with the wedding invitations [through Costco. 
com], and after those there was no turning back. We 
wandered the store while waiting for our engagement 
pictures to be printed and planned out the cocktail 
hour. We found gifts for all of the groomsmen and 
ushers. Just days before the wedding we returned to 
place our cake order. 

And lastly, thanks to Costco, all of our memories 
are safely printed in a wedding album designed via 
Costco.com. Not only were we able to design our 
own album but we also didnt have to wait, since it 
took Costco only three business days to send us our 
album. Both the parents of the bride and parents of 
| the groom are thankful, as they 
too received Costco albums. To 
say the least, Costco saved us 
| time, money and, almost most 
important, stress. Now if only 
Costco sold wedding dresses 
... [They do!—Ed.] 

—Jennifer and Adrian 
Peyrot, Grayslake, Illinois 
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THERE ARE MANY, many more stories that, if we had room, we woul ve loved to share. 


We'd like to thank all those Costco members who contributed, and wish each couple and their extended families 
continued happiness and joy. Their stories proved to us an important lesson: that while you can ‘ Phu a price on love a 


beautiful celebration of love can be achieved at any price. 
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WEDDING PLANNING 
INFORMATION 


www.frugalbride.com 
www.thefrugallife.com 


Bridal Bargains: Secrets to Throwing a 
Fantastic Wedding on a Realistic Budget 
(Windsor Peak Press 2008) 


www.mywedding.com 
www.weddingchannel.com 
www.ewedding.com 
www.sellthebride.com 
www.theknot.com 
www.weddingwire.com 
www.onewed.com 
www.brides.com 
www.onestopweddingplanner.com 
www.littleweddingguide.com 
www.weddingstylemagazine.com 





Connecting 
Members can find A-to-Z 
wedding solutions at Costco 
warehouses, Costco.com 
Costco Business Centers, 
Costco Travel, 1-Hour Photo 
and more. 








Of satin and lace 


A special Event for that special dress 


AS SAVVY COSTCO members shared on 
the previous pages, they were able to create 
the wedding of their dreams, spend a lot less 
than they expected and still have a first-class 
experience for themselves and their guests. 

“Now, as Jennifer Peyrot noted, “if only 
Costco sold wedding dresses.” 

Well, Costco does. 

Couture designer Kirstie Kelly (www. 
kirstiekelly.com) has partnered with Costco to 
bring Kirstie Kelly Signature, her sophisti- 
cated and feminine line of wedding gowns, to 
members through exclusive Special Events at 
select warehouses throughout the year. 

Based in Los Angeles, Kelly, a Costco 
member, has been designing womens wed- 
ding attire for celebrities and socialites for 14 

years. Her designs are known for their ele- 

gance, fine detailing and quality, including 

construction. For example, each dress is 

made with an internal foundation so 
the gown will hang and fit properly. 

Among the six styles available 

at each Special Event, there is 

something for everybody, Kelly 

tells The Connection. “There 

is a traditional, feminine 

element to these styles,” 

which she describes as 

trend-right versus 

trendy. In other 





words, they look modern today, but won't 
appear dated in 10 years when you pull out 
the wedding album. 

“This year I spent a lot of time with texture 
and the way fabric moves,’ Kelly continues. 
“One of our gowns is head-to-toe Alencon 
lace, hand-cut and hand-sewn. Others feature 
beading that is very textural, with fabric flow- 
ers among the crystals. They are just beautiful” 

With styles suitable for the ballroom as 
well as an intimate destination wedding, the 
gowns are created from beautiful fabrications 
of satin, organza, taffeta and dupioni silk. 

Besides gorgeous gowns and fingertip- 
and cathedral-style veils, brides-to-be attend- 
ing the Special Event will find a jewel box of a 
salon complete with bridal consultants and a 
fitting-room experience. 

“If you already have a vision or a venue 
picked out, share this information with the 
consultant so that she can help guide you as 
you consider options,’ Kelly advises. She also 
recommends wearing the right undergar- 
ments and not focusing on perceived bodily 
imperfections, but instead “highlighting what 
is already uniquely beautiful about you. Every 
woman has distinctive features that can be 
enhanced by a beautiful gown,” she adds. 

“Brides are beautiful because they are 
beautiful brides, not because they spent a for- 
tune on a gown.’—Anita Thompson 


Wedding Dress Special 
Event at a glance 


e A private, salon-style fitting area 
with three-way mirrors and experienced 
bridal consultants 

e Six exclusive styles of gowns in 
sizes ranging from 2 to 24 

e Samples of each dress to try on, 
with multiple sizes per sample 

e Limited selection: Only 108 gowns 
will be available at each Special Event 

e This is a cash-and-carry purchase; 
buy it when you see it 

e Fingertip- and cathedral-style veils 
will be available 

e Appointments are recommended; go 
to Costco.com and search “wedding dress.” 

e Savings start at 40 percent of retail 


| Watch the Special Events page in The 
Connection for announcements of the wed- 
ding dress Special Event schedule.—AT 
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Gold Wedding Bands 

These 14 karat gold wedding bands have 
timeless appeal. Both the men’s 6mm width 
band and the women’s 4mm width band 
feature comfort fit design. Item #440704 
(men’s), #564932 (women’s) 





Diamond Wedding Rings 
The striking .80ctw round 

brilliant cut wedding set fea- 
tures a .7/0ct center diamond 
accented by 21 round dia- 






This 2.05ctw platinum dia- 
mond wedding set features 

a ./0ct princess cut diamond 

accented by round diamonds. . 
Item #440483 





Fresh Roses ~ _ 
The unparalleled beauty of roses makes them 
the perfect complement for your wedding day. 


Item #283169, #43328. 
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Canon EOS Rebel T2i --:: 
Easy-to-use, lightweight 

digital two-lens camera kit 

with 55-250mm |S zoom 

lens, that also takes full HD 
movies. Item #557283 


Samsonite Dual -::-: 
Spinner Luggage Set 
Get to your wedding or honey- 
moon destination with this 
stylish set. Includes 21" and 
27” upright. Item #543451 


Kirstie Kelly Signature 
Wedding Dresses 
Choose from six exclusive 
designs that feature exquisite 
detailing and construction. Try 
on samples in a private fitting 
area. Sizes: 2-24. Veils also 
available. Appointments recom- 
mended; go to Costco.com 
and search “wedding dress” 
for an event near you. 


Whether in warehouses or online, these ~~ 
products are just a sample of what Costco 

— offers to help you prepare for that special 
day—and still stay within your budget. 


“> 
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Old Town 11" x 14" 
Picture Frames 2-Pack ----- 
Each frame comes with a double- 
bevel cream mat. Item #946738 

















-- Kirkland Signature™ 
Professional Glossy 
Inkjet Photo Paper 
Maximize the quality of your prints, 
whether they are digital pictures or 
for scrapbooking. Item #503626 


Making Memories 
Remember your special day 
forever with photographs and 
video, beautifully presented. 





Honeymoon 

Costco Travel offers hundreds of exciting vacation choices. 
Whatever type of honeymoon you're dreaming of, chances 
are you'll find it in the Travel section of Costco.com. 


Planning -.:: 

Make professional-looking 
print projects at home, 
including photobooks, invi- 
tations and scrapbooks. 
Item #563501 
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“Food and Entertaining Lifetin 
This durable 6° fold-in-half table is 
Choose from an array of food platters, convenient, lightweight and perfect _| 
gt: hors d’oeuvres options and fine | 3 for weddings, receptions and 
sn. ©. : Champagne for your guests and family seat engagement parties. Item #238397 
a eee. to enjoy at the reception, engagement i 
party or a night-before cocktail party. 
‘i eo ‘* » Tail On Shrimp Platter 3.5 Ibs. 





= : a Garnished with lemons. Includes 
\ 7S 8 ounces of cocktail sauce. 


Item #14770 


Vegetable Tray 
Healthy, crisp, finger- a 
size vegetable appetizers. oie 
Sixteen servings per J 
tray. Item #29598 


* * 









Blue Diamond 


Smokehouse Almonds — 7 | m_. Strawberries 
The p orfect ¢ snack f | j ; _ * ll Sweet, decadent, healthy 
or cocktail party. Item #4 : | a _ ; | Strawberries go perfectly with 


Champagne, are popular as 

hors d'oeuvres or dessert, 

eat and Cheese Platter and make a colorful garnish. 
Includes 1 pound of roast beef, browned turkey and ham with 8 ounces of provolone, Item #27003, #82012 

. cheddar and Swiss cheese and an 8-ounce cup of deli mustard. Item #33299 





PAID ADVERTISEMENT 


Keuring® Platinum B70 Gourmet :::::- 
Single Cup and Tea Brewing System : 
This sleek, premium single-cup home brewing 
system brews a perfect cup of coffee, tea, hot 
cocoa or iced beverage in less than a minute 

at the touch of a button. Item #520673 Also 
Costco.com — 





Wedding Gifts 

Choose from a variety of gifts, ranging from 
coffeemakers to cookware, for the happy 
couple, bridesmaids or groomsmen. 





‘ Cuisinart® Brew Central™ 12-Cup 
Programmable Coffeemaker 
This 12-cup coffee maker offers 24-hour 
programmability and more. Item #716106 





-- Charisma 6-Piece Sateen Sheet Set ...» Cuisinart® Counter Top Convection 













Luxurious softness awaits you with 400-thread-count, Toaster Oven-Broiler Exact Heat™ 
100% Egyptian cotton bedding. Includes one Offers seven functions: bake, convection bake, broil, 
flat sheet, one fitted sheet and four pillowcases. toast, bagel, defrost and reheat. Item #276927 


Item #440440, #440441, #440442 Also Costco.com 


- Kirkland Signature™ 13-Piece Stainless Steel Cookware 
All pieces are constructed of 18/10 stainless steel suitable for all cooktops, 
including induction. Item #402582 Costco.com 







Cuisinart® SmartPower -----: 
Premier™ Duet | 


‘ Charisma 100% Hygro Cotton Bath Collection This two-in-one blender—food 
The collection includes a 35"x 70" bath sheet, 30"x 58" bath processor features a 600-watt 
towels and a four-piece set that includes two 16"x 30" hand motor and 50-ounce blender jar. 


towels and two 13"x 13" washcloths. Various item numbers. Item #506323 
Also Costco.com 


Over and at eee. 
Back 20-Piece 
Porcelain Set 
Classic white dinner- | 
ware with an elegant 
shape. Dishwasher | | 
and microwave safe. 
Item #534392 
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Crest 3D White 
Whitestrips --::--: 
Get a dramatically 
whiter smile for your 
big day. Teeth start 
to look whiter after 
just three days. 

Item #519403 





Father of the Bride/Father of the Bride 
Part Il Double-Feature DVD Set, The 
Princess Bride DVD, 27 Dresses DVD 
Enjoy love and laughter with these marriage-themed films. 





Neutrogena Waterpik Powerspray 
Makeup oddnO0DC Shower Head aodoedioooodbod 
Remover This versatile handheld chrome 
Cleansing shower head with water-volume 
: pa Towelettes control allows you to choose 
Kirkland Signature™ Men's Remove 99.3% 


from 14 settings. Item #534002 
of your most stub- eh 
born makeup, 
even waterproof 
mascara, with just 
one towelette. 
Item #551892 


No-Iron Dress Shirts 

These 100% extra-long-staple cotton 
shirts are constructed with two-ply 
compacted yarns for color vibrancy. 
Assorted patterns and colors. 

Item #365676 





Fekkai Hair.......... 
Care Collection | 
Get vivid gloss with the oe 
glossing collection and help ae 
prevent color fading with 
the color care collection. 
Item #521550, #524413 


Party Preparation 
Looking for ways to prepare for the big day? Relax with a 
massaging shower, and make sure your smile is big and 
white, your hair silky smooth and your skin clean and clear. 
i ~ a 27 Dresses © 2011 Twentieth Century Fox Home Entertainment LLC. All Rights Reserved. 
The Princess Bride © 2011 Metro-Goldwyn-Mayer Studios Inc. All Rights Reserved. © BVHE. 
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Kirkland Signature 
Crystal Clear Cutlery 


Designed for all occasions. 
Catering, banquets, parties, weddings, 
at home. Includes 360 premium-weight 
pieces: 180 forks, 120 spoons, 60 knives, 
individually wrapped in 20-count packs. 


11-ft. Cantilever Patio 


Ideal for parties, weddings, 
Umbrella with Base gee oS 


street fairs, open-air exhibits, 


¢ Sunbrella® acrylic fabric resists stains and fading 
e Umbrella rotates 360° on base e Pole can be 
moved up or down to angle the umbrella as needed 
¢ Vented umbrella deters wind gusts from lifting 
or tipping ¢ No-rust, heavy-duty aluminum frame 
and pole feature a durable powder-coated finish 
¢ Umbrella cover included 


WAREHOUSE ONLY WAREHOUSE ONLY 





outdoor events and more. 


e 600-denier heavy-duty, polyester top is UV protected 
e Includes four easy-to-install side panels 
e No-rust, powder-coated aluminum frame 


e Folds compactly to take wherever you go; 
fits most automobiles 


e Deluxe roller bag for easy transportation 
Item #544803 WAREHOUSE ONLY 
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This 7-Piece Cast Aluminum Dining 
set combines no-rust aluminum 
construction and a durable powder- 
coated finish with old world traditional 
styling to create a classic look of form 
and function. The centerpiece of the 
set, the dining table, features a 
beautiful handcrafted slate tabletop. 
The chair cushions use Sunbrella® 
fabric, which is resistant to stains, 
mildew, chlorine and fading. The 
dining table also features a center 
hole that fits an umbrella pole up to 
2 inches. The 7-piece set includes one 
dining table and six dining chairs with 
cushions. Furniture cover included. 


Table dimensions: 79.7" L x 41.7" W 
tem #538719 


WAREHOUSE ONLY 


These handmade 
1(cossj 0) 010) 
planters 
are created 
exclusively 
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#492299 
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By Laura Langston 


GREAT-LOOKING LAWNS dont just hap- 
pen—theyre created. However, when your 
spring lawn emerges from winter weather 
with more splat than spring, getting it into 
shape may feel overwhelming. Breaking 
down the job into the following steps will 
make it relatively easy. 

Step one: Rake. You probably raked in 
fall, but it's equally important in spring. Rake 
on a sunny day when the grass is dry. “And 
don't be too vigorous, because the roots are 
still fragile,” says Scott MacDonald, category 
marketing manager for Scotts Canada. 
Raking removes winter debris and dead grass, 
separates blades matted down by winter snow 
and helps control thatch. 

Step two: Check your lawn for bald 
spots, patches of moss and areas of grass 
compaction. All indicate the soil should be 
aerated. Aeration increases the amount of 
air, nutrients and water reaching the soil, 
strengthens roots and helps prevent thatch. 
You can rent a lawn aerator or hire a lawn 
service to do the job. 

Step three: Top-dress your lawn or have a 
service do it for you. Top dressing improves 
the quality of the soil, making it more breath- 
able and nutrient rich. It also helps with drain- 
age, evens out small bumps in the grass and 
stimulates the grass to produce new shoots. 

The University of Missouri Extension 
recommends spreading a thin, %4-inch layer 
of compost over the lawn after aerating. You 


could also spread composted manure or equal 
parts loam, sand and peat. Never bury exist- 
ing turf with too much top dressing (the grass 
should be exposed to sunlight). If you use too 
much, it may not be properly absorbed and 
could smother grass roots. 

Next, consider overseeding your lawn. 
Overseeding encourages thick growth and dis- 
courages weeds. Always purchase certified seed 
or blends that specify germination rates and 
weed seed content. Scatter seeds by hand or use 
a seed slitter (these machines can be rented). 
Water lightly every day until seed germinates. 

For bald spots in the lawn, spot-seed 
instead, also after top dressing. Use a commer- 
cially prepared seed mix or something like 
Scotts Turf Builder EZ Seed, a premixed blend 
of compressed coconut husks, seeds and fertil- 
izer. The coconut husks swell and retain water 
(turning light brown when they dry out, cue- 
ing the gardener that water is needed), and the 
fertilizer nourishes the seeds. “Be sure to fol- 
low package directions,’ MacDonald says. 
“Because when using premixed seeding prod- 
ucts or fertilizer, more is not better.’ 





The Costco Connection 
Most Costco warehouses and Costco.com 
carry lawn mowers, spreaders, a variety of 
live plants, gardening tools, fertilizer, hoses, 
planters, pots, fountains and ponds to help 
keep your lawn or garden attractive. 
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MEDIA BAKERY 


Apply a slow-release nitrogen fertilizer 
when you spot-seed or overseed (but not if 
you use a mix that contains fertilizer). A 
month or so after the grass germinates, give it 
a quick-release nitrogen fertilizer no matter 
what seed mix you started with. 

One of the biggest mistakes homeowners 
make is not fertilizing their grass regularly. 
“Grass is a plant, and people feed their other 
plants, so why not grass?” MacDonald asks, 
adding that while grass will grow if it’s not 
fed, it'll flourish with the proper nutrients. 

Scotts recommends fertilizing every 
other month from April to October. Ben 
Hamza, director of technical operations for 
TruGreen, a lawn-care service, adds that 
before using any fertilizer, homeowners need 
to look carefully at their soil. “People some- 
times have spring fever and start too soon,’ 
he says. “But you want to make sure the soil 
is not saturated or frozen, because if you 
apply fertilizers on frozen soil, it won't be 
properly utilized.” 

Organic options include compost and 
lawn clippings from mulching mowers or a 
premixed all-purpose, slow-release fertilizer 
such as Scotts Turf Builder. If you do use the 
latter, switch to a fall/winter fertilizer for the 
last feeding. 

Hamza and MacDonald agree that healthy, 
well-fed lawns are rarely troubled by weeds. But 
even with the best care, weeds can and do 

CONTINUED ON PAGE 40 
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CONTINUED FROM PAGE 39 
appear. Sometimes it's simply bad luck; other 
times weeds indicate an imbalance in pH. 
Grass needs a neutral pH of between 6.5 
and 7. An imbalance in either direction can 
result in weeds, moss or poor growth. Some 
homeowners reach for lime or sulfur to adjust 
pH, but it’s not wise. “Across the United States, 
there are a variety of soil types: clay, sandy and 
those that are in between, says Hamza. 
“Getting a pH reading is highly recom- 
mended before making any additions to your 
soil” Do-it-yourself kits will give you an 
approximation, but they aren't as accurate or 
detailed as professional tests. You can also 
check with your state university extension 
office or a local lawn-service company. 
When it comes to using herbicides or 
pesticides to eradicate weeds, Hamza says it’s 
critical to follow label directions. “The rec- 
ommendations are very specific,’ he says. 





“And not following them can do more harm 
than good.’ 

Proper watering and mowing techniques 
help prevent weeds. MacDonald recommends 
giving lawns a deep watering once a week. 
One to two inches of water is ideal. 

Finally, cut wisely. For the first cut of the 
season, Hamza recommends lowering the 
blade just a little to remove debris, leaves or 
mats from the previous winter. After that, 
however, bring the blade back up and avoid 
cutting short. Grass that’s 2 to 3 inches high 
develops a healthier root system, is better able 
to withstand drought and will more easily 
crowd out weeds than grass cut shorter. [# 


Laura Langston is a novelist and journalist 
who is quite content with the green grass 
growing outside her Pacific Northwest home. 
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They'll think you hired a professional to maintain your enviable landscaping. 
But with your premium, built-to-last Solo professional-grade sprayer, it’s 

all you— and the results you expect from the top-of-the-line sprayer. 

Solo sprayers are available now at your local Costco® warehouse. 


WAREHOUSE ONLY 
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- WE ARE LOOKING for the most inventive 
* ways that Costco members have used 

° Costco in remodeling a small backyard 

s space. This could be an outdoor kitchen, a 
° play space for the kids, or a quiet retreat 

- in the corner of your garden. 

; Just send before-and-after photos of 

s your small-space backyard remodel and 

° a brief description of your project. 

7 Winners will be selected by a panel 
; of judges whose decisions will be final. 
> The first prize winner receives a $500 

; Costco Cash card. One second-prize 

° winner will receive a $250 Costco Cash 
; card; one third-prize winner will receive 
; a $100 Costco Cash card. Submissions 

° may be featured in a future issue of 

; The Costco Connection. 

; All entries must be received by 

° September 1, 2011. Send your photos and 
° write-up along with your Costco member- 
ship number to: Backyard Makeover, P.O. 
Box 34088, Seattle, WA 98124-1088, or 
e-mail to: Connection@costco.com, with 
“Backyard Makeover” in the subject line. 





No purchase necessary. Open to legal residents of the 
U.S. (except Puerto Rico) who are age 18 or older at 
the time of entry. One entry per household. Employees 
of Costco and their families are not eligible. 
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Backpack sprayer 
ltem # 543310 


Two-gallon sprayer 
ltem # 543296 





Wet&Forget is 
gentle and safe on 


Be No bleach. <= 
2% Airports 


) No pressure washing. 


ANWiallale 


No ecivsue fealevaalerciics Bgpegcis § Sail 


Cemeteries 
N le Ceramic 
OF S116) ONO lieretsice oe 
" Decks (All Types) 
Driveways 
Fences 
Greenhouses 


Gutters 
Hotels & Motels 
Marinas 
agi [altcre mel Ol atslereys 
Parks 
Patios 
male lal(sl es) 
imatchvam xe [elle dae yale 
aft : “® Pool Surrounds. 
WET=ORGET Public Buildings y 
. iB Roofs CAV AY oY =\=) 
Oey: YY ©, %/ ie moss mold mildew & algae |) Sa yemiumaaieau 
o\¢ STAIN REMOVER Pon ) ~ 
fora nage” Sidewalks 
a ae i —  —- Siding (All Types) 
a = ‘ Stadiums 
Do you want to get rid of moss, mold, mildew and algae from your outdoor surfaces and be ae en S) Colalom (IV FealUircCeqUela-xe)) 
easy on the environment? Then say no to harsh cleaners and their caustic chemicals, bleach a eannee | ar — Sa eae 
and ammonia, and say yes to Wet & Forget, the best-selling product that's safe for all outdoor 3 FenRIG@oure 
surfaces. Simply apply Wet & Forget with your pump-up garden sprayer, then forget it. Nature : |} Tile (All Types) 
does the rest. There’s no scrubbing. No rinsing. No pressure washing. So to make your ie (All Types) 
toughest outdoor cleaning job your easiest—pick up some Wet & Forget ... then forget it. peat any other 
* Photo taken 6 months after one single application of Wet & Forget. surface you can 
think of! 


Youtii Safe for use around plants. Unlimited shelf life. “WD Safe for any exterior surface. . WA Aiiame-tamelceliar-ta'7 
oul : : ae TT es : : >; 
Oo Nola o) (=¥- Cola molar-lanlanlelalt-e No caustic chemicals. L rate to store indoors. fobae] omer-lae(-ale-Jele-\-1m 
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Heavy-Duty Landscape & Erosion Control Fabrics 


i" | iD 


Plegresy=Lihy 
Latte Satayit Fa Eris r 
Coritra! Fader 


hi 


Landscape Beds Retaining Walls Paths, Patios & Decks Playgrounds 


e To Control Weeds e As Underlayment for Gravel or Stone e As a Soil Separator 
eTo Control Erosion e¢ In Drainage or French Drain Applications For Moisture Retention 


Item #435065 
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=RIELAGARTS). Perfect for Every Home and Garden 


ltem #545113 


| ap 1,200-Pound Load Capacity 


Fin Yard Cart 
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3-OUTLET DIGITAL TIMER 


Great Way to automate YOUur Complete Tree and Shrub Watering Kit 
Metal Watering Tool Set Watering new trees and shrubs 
Tre ean d S a ae b Wa te rin g » Item 543562 has never been easier. Item 543730 


Great for all your watering needs. Item 543593 





Item #547315 


ORGOCART 


300-Pound Load Capacity 


Folds Flat for 
Easy Storage 
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The Costco 
Connection 
ee = =. 3 Costco warehouses carry —_ 
hundreds of varieties of plants, 
flowers, trees and shrubs. 





BEVO FARMS LTD 





COSTCO’S LIVE PLANT program has been if you live in a region that frequently © _ — Selection varies by region 
growing—literally—in size and popularity gets temperatures in the 80s to 90s. rs and season. —, 
across the country. “While all the variables— —— _ —_ 
plant and planter size, number of blooms, Impatiens f SN 
etc.—make it difficult to directly compare = Number-one bedding plant in the country. = 
plant pricing among retailers, Costco mem- = Summer annual available in many colors | Wy, 
bers have obviously seen the value,” says Kevin and varieties. | Ne 
Gleason, buyer for the plant program. “From ' Used for bedding and in containers, iv i] 
February through May, we sell thousands of window boxes, baskets and raised planters | 
trees, plants, flowers and shrubs, the most or worked into a perennial border. Bee's LTD 
popular being the landscape flat assortment, " Grows best in partial shade, using good 
Thuja evergreen and 16-inch combo planter? potting soil or soil rich in organic matter. 

Here are some descriptions of these best- 
selling plants, to help you choose the best manson Petunias in garden beds require weekly 


arrangement for your needs and for your 
region.—T. Foster Jones 


| Hardy, annual plants are ideal for 
flowerbeds or planter boxes. 
# Plant in half-sunny or sunny locations. 


watering to keep the soil moist at the 
root level, but those grown in containers 
or baskets require daily watering. 


Geraniums " The soil must be well-drained, moist 
Ideal for patios, courtyards and balconies. and fertile. Thuja 
" Geraniums flower in spring and will add Thuja is a fast-growing evergreen that 
color to the garden until frost. OsteospermumM (pictured above) grows easily in many types of soil and 
= Plant geraniums where they will receive = Ideal for patios courtyards, balconies requires little special care. 
sunlight for best flower production. and flower beds. = Ideal for homeowners who wish to establish 
" Geraniums will grow in almost any = Needs plenty of light—even direct sunlight. an attractive, natural privacy fence. 
type of soil if it is well-aerated and porous. Needs to be fertilized and watered Full sun for best results 
regularly. 1 A deep weekly watering is essential, 
Gerbera daisies (pictured at right) especially during hot, dry periods. 
* Ideal for planters and pots. Pansies 
=" Gerbera daisies will bloom the longest = Ideal for flower beds or planter boxes. 16-inch combo planter 
where they get strong light. =" Cooler-weather flowers. This mix of several flowers varies across 
They produce large blooms up to 4 to = Pansies are tolerant of a wide range of the country and can include geraniums, 
5 inches across. soil conditions, but prefer rich soil with euphorbia, lobelia, supertunia, salvia, verbena 
Gerbera daisies grow best in warmer good drainage. and sweet potato. 
climates, but they can be cultivated as = Most are sun to partial-shade plants. 
indoor plants if you have a spot that Petunias " Most will handle a light frost, but none 
receives light through most of the day. " Petunias flourish in full-day sun. They will will make it through a freeze, so they will 
" They do not do well in extremely hot survive in shaded areas; however, blooming need to be brought inside at times. 
weather. Provide some shade outdoors will be inhibited. " None need to be fertilized. [4 
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Item # 546319 


A UNIQUE 
EXTERIOR 

SIDE CABINET 

FOR THINGS YOU 
FREQUENTLY USE 
ADDS 21 CU.FT. 
STORAGE CAPACITY 


MAINTENANCE EASY 
FREE ASSEMBLY 
METAL 

REINFORCEMENT 


Ext. Dim. 96.8’W x 76.1°D x 92”H Capacity 309 cu.Ft. 
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n=xcitl HEATING THINGS UP 


ne WITH THE GRILL INDUSTRY’S MOST RESPECTED BRANDS : 


ZJENN-AIR’ 68,000 BTU 
Gas Grill #448676 


MJENN-AIR’ Outdoor Kitchen with Oven, Griddle and Ice Box 115,000 BTU 
Gas Grill #448820 


ZJENN-AIR’ Built-in cooking heads available at Costco.com 
32” #558161 and 36” #558164 


MWZJENN-AIR’ 3-Piece Forged Steel Tool Set 
N=XGRILL | Commercial-Grade 44,000 BTU Available at Costco.com 
Patio Heater #508710 


Stainless Steel 2-Burner 20,000 BTU 
Tabletop Grill #459263 


Make sure to check out all of Nexgrill's 
offerings at Costco.com. 


se i _ ae | Quality products available at Costco NEXGRILL 


For questions or service, please call 1-800-554-5799. Manufactured by 


Bring your love of cooking outdoors 





F “operational 





AMERICA IN BLOOM 


By Eva Shaw 


CAN PLANTING FLOWERS boost civic 
pride? Up property values? Make streets 
safer? “Yes!” say the enthusiastic folks involved 


with a homegrown movement 


improves communities, one planter box and 
one garden at a time.’ The annual gardening 
contests, now in more than 170 cities and 38 
states, have created a national 
beautification program foster- 
ing local pride. 

For a year's worth of brag- 
ging rights, everyday home- 
owners, civic groups, garden 


called America in Bloom (AJB, 
www.americainbloom.org). 
Based on the simple premise 
that neighborhoods and urban 
centers are nicer when there's an 









abundance of gardens, the grass- eeee ee clubs and merchants’ associa- 
roots, all-volunteer program may tions come together in a socia- 
bloomed in 2001, establishing ble rivalry that recognizes their 
friendly competitions. “It’s not ao ® gardening and beautification 
about winning, says Costco 1ca efforts. “AIB isn't a beauty con- 
member and fourth-generation - test, says garden expert Bill 
nurseryman Dave Williams of Ruppert, Kirkwood, Missouri. 
Westfield, New Jersey. “AIB Planting pride in our communities! “In our town, because of AIB’s 


ENDURING COLOR 

UV resistant: Colors stay strong 
& vibrant under intense sunlight 
Bleach cleanable 

Chlorine resistant 


home 
garden 


connections, there were free and extensive 
opportunities for our businesses and citizens.’ 

Headquartered in Columbus, Ohio, AIB 
provides the framework and the judges, with 
an idea book and plans on how to get any 
community on board. The ripple effect of 
increased civic pride continues after the con- 
tests are over, as groups and neighbors stay 
committed to having their towns bursting 
with flowers. 

While gardening might be second nature 
to many Costco members, the AIB contests 
have cultivated unexpected results. For 
instance, well-tended downtowns have less 
crime, says Sherry Cronin, executive director 
of Westfield’s downtown association; Westfield 
won the AIB’s 2010 Landscape Criteria award. 
“Flowers and gardens in the community 
seemed to deter vandalism.” Apparently it’s not 
comfortable to be a criminal when surrounded 
with gardens. 

To learn more, contact AIB about how to 
involve your homeowners association, gar- 
dening club or organization. It's time to dig in, 
flaunt your homegrown civic pride and see 
America in Bloom. [# 


Eva Shaw, www.evashaw.com, is a ghostwriter, 
author, writing instructor and avid gardener. 


WITNESS THE UNDENIABLE STRENGTH 


OF THE WORLD’S MOST POWERFUL BRAND 


OF PERFORMANCE FABRIC. 


SUMPTUOUS HAND 
Sunbrella® fabrics are soft, 
inviting & durable 


WORRY FREE 
Stain resistant 
UV resistant 
Mildew resistant 


5-YEAR LIMITED WARRANTY 


www.sunbrella.com 
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NEW! 


SOMPANETLEL)(- 
Without a Prescription! 


Altegra 


SAME Prescription Strength 
Available WITHOUT a Prescription! 














FAST, (24nour 


NON-DROWSY RELIEF 














USE ONLY AS DIRECTED. 
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Is proud to partner with the 
Colon Cancer Alliance. 


~- OVERNIGHT 
— RELIEF 


A portion of the proceeds from —— 
your Dulcolax® purchase supports Dulcelax | 


free colon cancer screenings for | ; 
those in need. Learn more at z00 = Dulcelax 
www.ccalliance.org. FASLETS a 2p proud supporter of 
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Use as directed. Copyright © 2011, Boehringer Ingelheim Pharmaceuticals, Inc. All rights reserved. D1101-110 WAREHOUSE ONLY 
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For Mobility, 
Stability, Versatility, 


The Medline — 
Deluxe Rolling Walker | 


or Doubles as a Seat 


#¢ Adjustable for a Custom Fit 


| ™% Folds for Easy Storage & Transport 


= Lifetime Warranty! 


May not be available in all locations. 


©2011 Medline Industries, Inc. | WAREHOUSE ONLY 


Nature Made, 
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Nature Mad 
ee Nature Made rey atal Mul 


ere | Nature Made. = = Pas. 
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tThese statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease. 
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Now available at your local Costco Hearing Aid Center, 
ReSound Future’... Life without limits. 





sSeraeemeaas Actual si 
ReSound Future” —.- 


e Premium wireless technology ¢ No adaptors or wires around 
V0) 0] a al=161,@ 
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Visit Costco.com or call 800-774-2678 to find a Costco Hearing Aid Center 
near you to schedule your free ReSound Future” demonstration. 
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By Tim Talevich 


EAT MORE FRUITS and vegetables, and cut 
back on calories. 

Sound familiar? It's what experts have 
been telling us for years to keep our bodies 
healthy and weight down. But adopting these 
healthier habits is easier said than done: We're 
busy, were set in our old eating ways and, let's 
face it, deep down wed rather eat a candy bar 
than a carrot. 

I began looking at ways to add more fresh, 
whole foods to my own diet in practical, tasty 
ways. One essential tool I found is a high- 
performance blender that can turn fruits and 
vegetables into a nutrient-packed smoothie in 
mere minutes. These powerful machines also 
serve as traditional food processors and 
can make everything from soup to salsa. 


The Costco Connection 


Costco features high-performance blend- 
ers from Vitamix and Blendtec in the 
warehouses during rotating Special Events. 
For a complete schedule, see page 86. 
You can also buy Vitamix blenders at 
Costco.com. For a complete list of 
Special Events in Costco warehouses, 
go to Costco.com and enter “Special 
Events” in the search box. 
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The government’ food pyramid (www. 
mypyramid.gov) advises adult men and 
women to eat about 5 cups of fruits and veg- 
etables each day. A high-performance blender 
makes it easier to hit that goal because a 
smoothie or soup can include several fruits 
and/or vegetables. The trick is making some- 
thing that tastes good. Try this approach: For 
smoothies, start off with a fruit-to-vegetable 
ratio of 70 to 30, so that the sweet fruit masks 
the sharper taste of the vegetables. Then, 
_ gradually increase the percentage 

of veggies. Over time, your pal- 

ate will adjust to more vegeta- 

bles and less fruit, so that 
eventually you might have a 
50-50 mix, or even just a small 
amount of fruit in the recipe 

Some other handy tips: 
Cooking stronger-tasting vegeta- 
bles before blending helps out. 

And using herbs, spices and 
i something sweet, such as 
honey or agave nectar, can 
% make dishes delicious. 
| With blended foods, 
youre eating whole, 
- unprocessed fruits and 
vegetables, including the 


Blending up a more 
nutritious diet 


a) = 7 : 






critical fiber. Also, the blending process breaks 
down the cell walls of these whole foods to 
release the maximum amount of nutrition. 
You can add flaxseed, protein powder and 
other ingredients to boost the blend. 


Once you figure out the basics, using a 
blender is as easy as pulling the ingredients 
from the fridge. I find that blending is a smart 
way of using the bulk sizes of fresh fruit and 
vegetables from Costco. For example, I can 
buy large containers of blueberries in season 
and freeze them for future smoothies. If 
bananas are getting too ripe, into the freezer 
they go (peeled). And if the spinach needs to 
be eaten, it goes in nearly any recipe. 


The higher-end (and more expensive) 
blenders, such as the Vitamix and Blendtec 
models at Costco (see information at left), 
have the horsepower to process virtually any 
food you use, raw or cooked. Their blades are 
even powerful enough to create friction to 
heat soups. Standard blenders can make hun- 
dreds of great smoothies, but they work best 
with softer foods. Do your research and make 
sure you buy the right machine for the meals 
you want to create. [# 





MEDIA BAKERY 





Popeye’s Ice Cream 
3/4 cup half and half or coconut milk 
1/4 cup agave nectar 


2/3 cup nonfat powdered milk or powdered 
coconut milk 


2 cups spinach, lightly packed 
11/2 tablespoons vanilla extract 
21/2 cups ice cubes 


Add ingredients to a blender pitcher and secure 
lid. For Blendtec models, press “Ice Cream” and 
serve. For other blenders, blend at medium 
speed for 20 seconds, then on high for 25 
seconds or until smooth. Makes 3% cups. 


Recipe courtesy of the Fresh Blends cookbook from Blendtec 
(www. blenatec.com). 


Nutritional information: Each 1/2-cup serving has 80 calories, 
11 g carbohydrates, 3 g fat, 1.5 g saturated fat, 10 mg cholesterol, 
0 g fiber, 25 mg sodium, 9 g sugar, 1 g protein. 


David H. Murdock’s 
SuperJuice 


1% cups pineapple juice 

¥2 orange, peeled 

2 sprigs fresh flat-leaf parsley 
¥% cup spinach, washed 

¥Y2 medium tomato 

¥% cucumber (leave peel on) 
¥ banana, peeled 

¥2 medium apple 

¥Y2 medium carrot 


Wash and cut up fruits and vegetables into 
smaller sections. Place all ingredients, in the 
order listed, into a blender container; secure lid 
and blend on high until smooth. Divide evenly 
between two 16-ounce glasses. Drink immedi- 
ately. Makes 2 servings. 


Recipe courtesy of David H. Murdock, chairman, 
the Dole Food Company. 


Nutritional information: Each 16-ounce serving has 200 calories, 
48 g carbohydrates, 0.5 g total fat, 0 g cholesterol, 5 g fiber, 
25 mg sodium, 760 mg potassium, 34 g sugar, 3 g protein. 





VITAMIX 





Harvest Cheddar Soup 


2 cups chicken broth 
2 tablespoons white wine 
1/4 medium onion, peeled 
1 celery stalk, halved 


2 Granny Smith apples, quartered 


(seeds removed) 


2 potatoes, baked and quartered 


1/3 teaspoon dried thyme 
1/3 teaspoon nutmeg 
Pinch of white pepper 


1 cup shredded cheddar cheese 
Recipe courtesy of Vitamix Whole Food Recipes 


(www.vitamix.com). 


This recipe is a favorite of Cooper 
and Duncan Roth, made by their 
mom, Christine, of Manhattan 
Beach, California. It’s called “Wow” 
because that’s what the kids said 
when the blender motor went on. 


Wow Smoothie 
1/2 cup soy or almond milk 
1/2 cup any type of pure fruit juice 


1 cup peach or pear, or 1 apple, 
cut into pieces (seeds removed) 


1 frozen ripe banana 
11/2 cups frozen broccoli 
Sprinkle of flax or chia seeds 


Place all ingredients in a blender in the order listed, 
secure lid and mix until creamy. Makes 2 servings. 

Tips: For kids, it helps to serve this smoothie in 
a colored cup with a straw so the green doesn’t 
scare them away. The riper the bananas, the more 
they cancel the taste of the broccoli. 


Nutritional information: Each 12-ounce serving has 175 calories, 
37 g Carbs, 2 g total fat, 0 mg cholesterol, 7 g fiber, 61 mg sodium, 
95 mg calcium, 7 g protein, 22 g sugar. 


[a . 


Place all ingredients, except the cheese, 
into a blender container in the order 
listed; secure lid. 

Follow the blender’s directions to 
bring the speed to high. Blend for 6 to 7 
minutes or until heavy steam escapes 
from the vented lid. 

Reduce the blender’s speed and : 
carefully remove the lid or the lid plug. | 

Drop in the cheese and blend for an 
additional 15 seconds. Makes 6 cups. ae 
Nutritional information: Each 1 cup serving has ; 

224 calories, 28 g carbs, 8 g total fat, 5 g saturated fat, h 


23 mg cholesterol, 3 g fiber, 407 mg sodium, 184 mg 
calcium, 10 g protein, 7 g sugar. | i, 








Have a great recipe using Costco 
products? Send it to us and we'll 
choose the best to feature in The 
(Cxoyahatelon(oyammeyon eyaahtstssloyatsmcsalolelcemels) 
sent via e-mail to smarttips@costco. 
com; put “Great recipes” in the 
subject line. Submissions cannot be 
acknowledged or returned. 


a 
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TRY THESE TIPS TO TRANSFORM YOUR HAIR INTO 
Peres ST IBLY HEALTHY-LOOKING TAIR. 


e TREAT YOURSELF. For colorecHtreated or especially dry hair, use Humectress 
Conditioner as a deep conditioning treatment. Apply atter shampooing hair in shower; 
leave in for tive minutes or more. Then rinse for amazing results. 


e GIVE YOUR HAIR A BREAK. For a sophisticated and healthy style, skip the 
blow dryer once a week. After washing, twist wet hair into a long ponytail, then wrap 
it around itself and secure with a bobby pin. A healthy updo. 


e BE KIND TO YOUR HAIR. A blow dryer is less harsh than a curling or flat iron. 
Try creating your style with a round brush and blow dryer as a gentler alternative to 
hot styling irons. Make sure to use the nozzle attachment so there's no temptation 
to put the dryer directly against hair, which can be damaging. 


¢ MULTI-TASK YOUR CONDITIONER. Try rubbing a drop of Humectress Conditioner 
onto palms and then smoothing and taming unruly hairs, trizz, static and flyaways. 
It's like moisturizer for your hair. 

NEXXUS SALON HAIR CARE AVAILABLE IN THE HAIR CARE AISLE 

FOR THE LATEST NEWS AND OFFERS GO TO NEXXUS.COM. BECOME A FAN ON FACEBOOK bi 
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Beat a full house of stains. ® 
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©2011 Church & Dwight Co., Inc. 
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iClean® Gets the Tough Sta 


*Based on the average cost per oz. at Costco vs. the average cost per 02. at a combination of leading retailers for the 52 weeks ending 12/25/10 (Source: Nielsen) 
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Helpful hints 
from Heloise 


ONE CHORE THAT absolutely has to hap- 
pen is laundry—the alternative ranges from 
silly to embarrassing. Why not simplify the 
task by making sure it’s done right in the first 
place? The following tips from domestic icon 
Heloise are sure to help. 


Laundry 101 

Are your clothes getting as clean as pos- 
sible? There are some things you can do to 
make sure that you and your washing 
machine are doing the best job possible. 

A lot depends on water temperature— 
did you know that ... 

Hot water removes dirt from heavily 
soiled clothes and kills more germs than cold 
water, but it can fade the dyes in some col- 
ored clothes and may cause wrinkling. 

Warm water usually gets lightly soiled 
clothes clean and is safe for most colored 
clothes, but it doesn’t kill germs unless a disin- 
fectant is added. 

Cold water requires cold-water deter- 
gent to get clothes really clean. You also can 
dissolve powdered detergent in hot water 
before adding it to the wash water in a pinch. 


Detergent 

Is there a difference between powdered 
and liquid detergent? According to the Soap 
and Detergent Association, the only difference 
is the texture. An added bonus with liquid is 
that it can be used to pretreat stains. Whichever 
type of detergent you use, always follow the 
dispensing directions on the product con- 
tainer to achieve the best results. 





The Costco Connection 
Members can find laundry detergent, bleach, 
aluminum foil and more in their local Costco. 
For more household tips, see Costco’s 
Household Almanacs online at Costco.com. 
Click on “Costco Connection Magazine” at 
the bottom of the page. 







Around the house 


ONCE YOU’VE TACKLED the mountain 
of laundry, here are a few more tips from 
Heloise for taking on everything from the 
dishes to stairway safety. 

Clean a baking dish with foil. 

If you make a vegetable dish that 
doesn’t form a hard crust as it bakes 
and that you cover with foil to bake, 
you can use the foil to clean the 
dish. After the casserole is done, 
remove it from the oven. When it 
cools off, crumple up the foil and 
use it to clean the glass dish (like 
a scrubbing pad). 
Pour bleach easily. The seal 
on a new bottle of bleach can be 
hard to remove. Try this: Grab a 
pencil or other sharp instrument, 
and punch a hole in the center of the 
seal. You will have better control of the 
flow. A gentler flow of bleach will not 
splatter on and ruin some fabrics. 

Do a five-minute dusting. Stand in 
the middle of the room and look at all the 
surfaces—dining room, coffee or side 
tables and nightstands. During the week, 
do a five-minute quick dust. My mother 
called this “top cleaning.” It will help 
control the dust until you have time for 
a more thorough cleaning. 

Paint a stairway. Making sure a 
basement stairway is well lit is helpful for 
elderly people whose eyesight is dimming. 
Here’s another way to make the stairs eas- 
ier to see: Paint every other step on the 
basement stairway a bright color. [# 
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Dont overload your washer. Most wash- 
ing-machine manufacturers have load infor- 
mation in their owner’s manuals. The 
consensus seems to be that a normal load is 
around 6 to 20 pounds of dry clothing, sheets 
or other washables. 

Sheets (especially large ones) need more 
room in the washer than a piece of clothing 
to be able to move around and get clean and 
rinsed. So, if your machine states 6 pounds is 
a load, it might mean that large flat and fitted 
sheets, pillowcases, and a few other items will 
make up a full load. [#4 


Reprinted from Handy Household Hints from Heloise. Copyright © 2010 by King Features 
Syndicate Inc. By permission of Rodale Inc., Emmaus, PA 18098. 


ing national brand of disinfecting wipes. 
They can also be used on a Swiffer® floor 
mop to clean finished floors, glazed tile, lam- 
inate flooring and linoleum. 

We worked diligently with our supplier 
to develop an eco-friendly pack and reduce 
the amount of plastic in our packaging. We 
eliminated the bulky canister and replaced 
it with a pack that allows the wipes to start 
and dispense more easily. 

Our wipes are 
effective against E. coli, 
salmonella, staph, 
Pseudomonas aerugi- 
nosa and the flu virus. 
Kirkland Signature 
Household Surface 
Wipes assure you that 
you are helping to keep 
a clean, germ-free environment both at 
home and at your workplace. [# 





Kim Thuringer 
Buyer, Corporate 
Food and Sundries 


SPRING MAY BE the traditional time to 
clean, but any time of the year is a great 
time to use Kirkland 
Signature™ House- 
hold Surface Wipes. I 
have the wipes in the 
kitchen, in each bath- 
room, in the laundry 
room and I even have 
some in my Car. 
Kirkland Signature 
Household Surface Wipes measure 8.2 by 
9.8 inches, larger than the 7-by-8-inch lead- 
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MORE 


STAIN-FIGHTING 


MORE 


POWER TO YOU 


New concentrated Tide® powder detergent is 
Formulated to give you more stain-Fighting power than 
non-concentrated Tide powder in a smaller package. 





*VS. NON-CONCENTRATED TIDE POWDER. 


©2011 P&G 
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ChannelFree™ Hearing Systems ur hearing - Our passion 
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NEW from the 


#1 New York Times 
best-selling author 


ON SALE MARCH 22 


71 NEW YORK TIMES BESTSELLER | 


AVAILABLE IN PAPERBACK MARCH 22 


x @ 


DUTTON SIGNET 


Members of 
Penguin Group 
CURY:)) 





Books may not be available in all locations or at Costco.com. All book jackets are subject to change. Books carried by Costco in no way reflect the opinions of Costco’s management, buying staff or /he Costco Connection. 
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FAST-PACED AND 


RIVETING—DELIVERS THE 
WALLOP CUSSLER’S FANS 
HAVE COME TO EXPECT. 
Clive Cussler and co-author 
Jack Du Brul deliver another 


white-knuckle mystery on 


the high seas in The Silent 
Sea (Berkley). Captain Juan 
Cabrillo helms a ship that is 
secretly a high-tech vessel in 
service to the United States. 
On what he thinks is a routine 
recovery mission, he makes 

a shocking discovery—one 
that endangers everyone on 


the entire planet, and one 
only he can stop! 


Paperback available now 


“The man who can't miss!” 


O15 BLEPS TEE 


ED #1] kal Sia 


Siva Fulee 








Hardcover on sale March 14 


survival—but also the world’s. 


— NEW from Jodi Picoult 


” Picoult is a skilled wordsmith, and she beautifully 
creates situations that not only provoke the mind 
but touch the flawed souls in all of us.” 





7 We) as 


at the register 


3/1 - 3/13 


Hardcover and CD 
available now 


—The Boston Globe 


In her newest 
novel, New York 
Times best-selling 
author Jodi 
Picoult explores 
what constitutes 
a “traditional 
family” in the 
emotionally 
gripping and 
touching story 
Sing You Home 
(Atria). 










— Time magazine 


WHAT HAPPENS 
WHEN THE 
RULING CLASS 
TURNS ON ONE 
OF THEIR OWN? 
Hays Baker 

truly had it all:a 
beautiful wife and 
two great kids, 
wealth, power and 
all the best things 
in life. He’s also 

a superhuman 
soldier with 
extreme strength 
and intelligence. 
He’s part of the 
Elites, the secret 
class of citizens 


who from birth get to have it all—until one fateful day, 
when Hays makes a shocking discovery and becomes 
hunted by the very group he once belonged to. Toys 
(Little, Brown), from superstar author James Patterson 
and Neil McMahon, is an edge-of-your-seat thrill 

ride featuring one man fighting for not only his own 
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ELEPHANTS 
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Paperback on sale March 1 


THE BEST-SELLING 
NOVEL THAT INSPIRED 
THE MOVIE! 

There are no guarantees 
in life, as Jacob Jankowski 
soon learns when his 
parents are tragically 
killed, forcing him onto a 
new path. These changes 
in plans, however, 

bring more rewards 

than he could have 
imagined. Now a feature 
film starring Reese 
Witherspoon and Robert 
Pattinson, Water for 
Elephants (Algonquin 
Books) is the riveting tale 
of how one life began in 
the most surprising way: 
at the circus. 

WAREHOUSE ONLY 
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Author explores race and identity 


The girl wno fell from tne Sky 


By Gloria Blakely 


IT IS HARD to believe The Girl Who Fell from 
the Sky, a Los Angeles Times best-selling novel 
by Heidi W. Durrow, almost failed to be pub- 
lished. Publisher after publisher passed on the 
drama swelling around a girl who has lost her 
family to tragedy. 

This girl, Rachel, hurting from the loss 
and leaning on denial, 
seeks solid footing in a 
world full of edges. Her 
challenges are great. 

The blue-eyed, bi- , 
racial child (her back- 
ground is similar to 
Durrows own African- 
American and Danish , | 
heritage) istakeninby Heidi W. Durrow 
her African-American grandmother, who 
lives in Portland, Oregon—the author's home- 
town. Rachel evidences naiveté about racial 
identity and relationships, and longs for love 
and her parents and siblings. Other warm 
and surprisingly quixotic characters complete 
the tale. 

To Durrow, the story is as relatable as it 
gets. After all, it was inspired by a real child 
survivor chronicled in a haunting newspaper 
article. Starting in 1997, Durrow became 
obsessed with voicing a young character who 
transcends tragedy and survival. 

Yet, more than three dozen rejections met 
this compelling fiction. The book resists cat- 
egorizing, much the way Rachel defies con- 
ventional labels in the book, and publishers 
were unable to see how her survival story fit 
into their readers’ world. 

“The rejections were crushing,’ Durrow 
admits. Her quest nearly ended in a waterfall 
of tears, until her husband directed her to 
wait in her favorite chair. He reappeared from 
the kitchen with champagne, olives, almonds 
and cheese to help them work through the 
sadness together. 

The next morning, Durrow found pearls 





TIMOTHI JANE GRAHAM 





ROM THE MOMENT IT first 

saw the title, I knew I had 
to read Heidi W. Durrow’s The 
Girl Who Fell from the Sky. It 
begged so many questions: Who 
is this girl? How did she come 
to fall from the sky (of all places)? 
And what's going to happen to 
her now? 

Durrow had me spellbound 


from the start. Her debut novel 
tells the believable story of 
Rachel, a girl with brown skin 
and blue eyes. She’s forced to 
make sense of both what’s 
been left behind and what 
lies ahead. 

Trapped between races—a 
place not so unlike the no man’s 
land between heaven and 


of advice in the stack of rejection letters and 
began editing the novel with fragile, if not 
renewed, hope. She explains, “The thing I did 
not keep out, and the thing I definitely de- 
cided to put in the book, was my heart. I put 
in every ounce of feeling I had about all these 
issues related to identity, family, continuity 
and other things-’ 

Ten years into weaving pieces of her emo- 
tional self into Rachel's story, Durrow sub- 
mitted her manuscript to the 2008 Bellwether 
Prize for Literature of Social Change. Durrow 
says she will never forget the call she received 
from Barbara Kingsolver, the prizes founder, 
saying shed won. In addition to vindication 
for a decade of hard work, the prize included 
a publishing contract. It changed her life. 

For Durrow, who currently divides her 
time between New York City and Los Angeles, 
her longtime dream of writing novels stood at 
odds with her fear of reliving poverty. Welfare 
was no stranger to her family. 

She became the first on both sides of her 
family to attend a four-year college. 
She majored in journalism at Stanford, 
gained a master’s degree in business 
administration from Columbia and 
did not stop until she had earned a Yale 
law degree. Life in a bustling law firm, 
however, left too little time for creative 
writing, so she morphed into a life-skills 
trainer for NBA and NFL athletes. That 
seasonal job provided her with more 
time to write, co-host a broadcast on the 
mixed-heritage experience via a podcast at 
her website, www.heididurrow.com, and co- 
create the annual Mixed Roots Film & 
Literary Festival. 

Now, writing full time has opened the 
door to a new novel set in a traveling circus 
touring London and Paris during the 1800s. 
The plot will drop readers into a drama en- 
compassing a biracial Venus of a trapeze 
artist, renowned artist Edgar Degas, who 


place to land. 












earth—Rachel struggles to 
understand relationships 
and figure out where she fits 
in. 1 see Rachel as a person 
who doesn’t want to be forced 
into convenient categories. 
She just wants to be who 
she is. Like so many of us, 
she is just looking for a soft 


immortalized her beauty on canvas, and the 
contrasting experiences of a young girl tour- 
ing in the freak show who has long hair 
sprouting over her entire body. The rest 
is evolving. 

At present, Durrow must absorb the fact 
that her first novel is out in the world and 
people relate to The Girl Who Fell from the Sky 
on all levels. “It is such a joy and a delight,’ she 
exclaims, “I really could not have imagined 
what has happened to the book.” [# 


Gloria Blakely is the co-author or author 
of eight books and numerous journalism 
pieces, including articles about Philadelphia 
on Examiner.com. 
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COSTCO HAS 50 SIGNED COPIES of 
Heidi W. Durrow’s The Girl Who Fell 
from the Sky to give away. For a chance 
to win, send an e-mail with your 
name and mailing address to 
giveaway @costco.com, with 
“Heidi W. Durrow” in the 
subject line. Or print your 
name, address and daytime 
phone number on a postcard 
or letter and send it to: 
Heidi Durrow, The Costco 
Connection, P.O. Box 34088, 
Seattle, WA 98124-1088. 


NO PURCHASE OR PAYMENT OF ANY KIND 
IS NECESSARY TO ENTER OR WIN THIS 
SWEEPSTAKES. 


Purchase will not improve odds of winning. Sweepstakes is 
sponsored by Algonquin Books, RO. Box 2225, Chapel Hill, NC 
27515. Open to legal residents of the U.S. (except Puerto Rico) 
who are age 18 or older at the time of entry. One entry per 
household. Entries must be received by April 1, 2011. Winners 

will be randomly selected and notified by mail on or before May 1, 
2011. The value of the prize is $13.95. Void where prohibited. 
Winners are responsible for all applicable federal, state and local 
taxes. Odds of winning depend on the number of eligible entries 
received. Employees of Costco orAlgonquin and their families 

are not eligible. 






FRANCE FREEMAN 


For more 
book picks, 
see page 
61. 


Pennié Clark lanniciello, 
Costco book buyer 
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assistant buyer, books 


I HAVE ALWAYS been a fan of on | 
puzzles. Icanremember nights with ] ii 
my mom anda puzzle spread outall | ee An 
over the dining table. Puzzles have a 
come a long way since I was a 

young child, and Infantino creates 





some of the highest-quality fun m 

and educational puzzles on the ee 

market today. The My First k — " j é 

Puzzles Four-Pack is designed for ~*~" : 

ages 1 to 3. It contains puzzle sets to 3. Available 
late March 





encourage learning shapes, colors, textures and 
matching. The Explore and Learn Puzzle Four-Pack is for ages 
3 to 6. These puzzles help teach hand-eye coordination, and 


encourage early language development and fine motor skills. 


Available early March from Publications 
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Comfort Food 
(Oxmoor House) 
brings you a 
collection of 
more than 200 
classic recipes, 
showing you 
how to transform your favorite comfort 
food into mouthwatering meals— 

guilt free. Choose among delectable 
dishes, including fried chicken, mashed 
potatoes, buttermilk biscuits, brownies 
and cookies, coconut pie, crab cakes, 
sweet potato casserole and more! 


eee ee eT ee = ape 
am ; | COMFORT 
a | / FOOD JUST 

Gg I! ° ~ J GOT HEALTHY! 

Melissa McMeekin, = DOOKS & MYOTe Cooking Light 





Available early March 


Quick Chicken and Dumplings 


In this recipe, flour tortillas stand in for the 
traditional biscuit dough. To quickly thaw frozen 
mixed vegetables, place them in a colander and 
rinse with warm water for about a minute. 





een oct Ee 1 tablespoon butter 
- bi mdi % cup chopped onion 
: 2 cups chopped roasted skinless, boneless 
THE KEY TO ich meee 
EARLY SUCCESS! 1 (10-ounce) box frozen mixed vegetables, thawed 
Brain Quest Write & 1% cups water 
Erase sets (Workman) 1 tablespoon all-purpose flour 
feature an attached 1 (14-ounce) can fat-free, 
pack of 40 large, write- low-sodium chicken broth 
on, wipe-off cards, ‘ fecspoon oS 
plus a dry-erase pen. : a ee poe cua 
Each deck teaches a a ; Reve : 
AN ENGAGING BOOK AND LEARNING TOOL, ALLINONE critical skill, giving sale ets a 


Interactive children’s books by Active Point may look like regular 

books at first glance, but open the cover to a world of learning and 
imaginative play. Each title includes hundreds of activities and games, 
silly sounds and sing-along songs. Just press the pages with the 
attached stylus to hear music and stories come to life. Teach phonics 
and word-building techniques with Elmo Loves Words, learn numbers 
and counting with 1 to 10 with Thomas & Friends and more. 


kids a jump-start on 
writing, reading and 
math. Perfect for 
parents who want to 
help kids take the fun 
of learning into their 
own hands. 


1. Melt butter in a large saucepan over medium-high 
heat. Add onion; sauté 5 minutes or until tender. 
Stir in chicken and vegetables; cook 3 minutes or 
until thoroughly heated, stirring constantly. 


2. While chicken mixture cooks, combine water, 
flour and broth. Gradually stir broth mixture into 


MADE ESPECIALLY FOR TINY HANDS 
SoftPlay’s soft cloth, 
four-book gift sets help 
develop essential motor 
skills and early language 
development. The colorful 
images and simple text 
hold baby’s attention. 
Rings attach to a stroller 
or car seat when on the go. Choose from 
Sweet Sesame Books, Baby Animals of 
the World and Baby’s First Cloth Books. 


THE RELUCTANT VIKING HERO RETURNS 
Be Hiccup Horrendous Haddock Ill 
© may be “the dragon whisperer” 

because of his amazing power 

mm over the terrifying beasts, but 

= that wasn’t always the case. See 

f howitall started in How to Train 

Your Dragon, and check out 

Hiccup’s newest adventure as he 

races against the clock to discover America in 

How to Ride a Dragon’s Storm (Little, Brown 

Books for Young Readers). 





Available 
early March 





Available 
mid-March 


Books may not be available in all locations or at Costco.com. All book jackets are subject to change. Books carried by Costco in no way reflect the opinions of Costco’s management, buying staff or /he Costco Connection. 
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“eenpaeestis | MOVE TO THE HEAD 


1m OF THE CLASS 
= — ~~, Get a jump on those important 
Pr : formative learning years by 


establishing fundamental 
skills to build on for a 
Available” lifetime. With more than 250 
mid-March activities in reading, phonics, 
math and handwriting, as well as hundreds 
of stickers, early education is a breeze. It’s 

no wonder Rainbow Bridge Publishing is the 
parents’ choice in education! 


FROM THE AUTHOR OF THE 
FABLEHAVEN SERIES 

Regular guy Jason Walker wished 
his life was less predictable until a 
routine trip to the zoo transported 
him from the hippo tank to a 
mysterious new world called Onreata 
Lyrian, where he teams up with March 15 

a girl named Rachel. As the two search for a 
way home they become entangled in a quest 
to save the new world they've discovered—a 
world without heroes (Simon & Schuster). 


~~ 


Tae 





chicken mixture. Stir in salt, pepper and bay leaf; 
bring to a boil. Reduce heat, and simmer 3 minutes. 
Stir in tortilla strips, and cook 2 minutes or until 
tortilla strips soften. Remove from heat; stir in 
parsley. Discard bay leaf. 


Serve immediately. Yield: 4 servings (serving size: 
about 1% cups). 
CALORIES 366; FAT 9.3 g (sat 3.1 g, mono 3.9 g, poly 1.4 g); PROTEIN 29.8 g; 


CARB 40.3 g; FIBER 5.3 g; CHOL 67 mg; IRON 3.4 mg; SODIUM 652 mg; 
CALC 104 mg 


COMPREHENSIVE GUIDES FOR 
EVERY GARDENING NEED 

If you’re planning your first garden or 
looking to add perennials to your current 
display, this book covers everything. 

Ask the Garden Doctor pone Wiley) is 
packed with easy, rs 
everyday solutions 
for your gardening 
dilemmas. Pick 

up this book and 
others from the 
experts at Better 
Homes and Gardens. 





Available now 
WAREHOUSE ONLY 
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NONFICTION ——_ 
The Best of Top Secret Recipes and Top Secret 
Recipes: Super Secret Restaurant Collection, 
by Todd Wilbur. Wilbur's quest for the best 
top-secret recipes began in the late 1980s, 
when it seemed as if just about everyone had 
a copy of the Mrs. Fields Chocolate Chip 
Cookie recipe. He tried the recipe and discov- 
ered that the results were nothing like a real 
Mrs. Fields cookie. Twenty years and 10 Top 
Secret Recipes books later, Wilbur is still work- 
ing on uncovering the clues to cooking the 
delicious, addictive food we all love and shar- 
ing those recipes with the world. 

— Melissa McMeekin, assistant buyer, books 


For All the Tea in China: How England Stole 
the World’s Favorite Drink and Changed 
History, by Sarah Rose. Rose tells the story 
of how, before 1848, China was the only 


New 
releases 


street dates 


March 1 

Minding Frankie, 

by Maeve Binchy 

Sing You Home, 

by Jodi Picoult 

Me, by Ricky Martin 

March 8 

Then Everything Changed, 

by Jeff Greenfield 

The Money Class, 

by Suze Orman 

March 22 

Night Road, 

by Kristin Hannah 

Martha Stewart's 

New Pies and Tarts, 

by Martha Stewart 

March29 

Hungry Girl 300 Under 300, 
by Lisa Lilien. > 
Born to Run, Siig 
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make tea. When the East India Trading 
Company faced losing its monopoly on tea 
trade with China, the powers that be decided 
to take matters into their own hands. They 
sent botanist Robert Fortune deep within 
China to steal plants to grow on British plan- 
tations in India. This well-written history is 
fun to read, and I'm sure that you, like me, 
will never look at a cup of tea the same way. 
—Joshua Lilly, inventory control specialist, books 


AHS Great Plant Guide, Plants for Places, 
Great Fruit and Vegetable Guide and 
Gardening Month by Month, from DK 
Publishing. Keeping plants alive and healthy 
has always been a bit of a mystery to 

me. But with this set of books I feel 
that the mystery has been solved. 
Whether youre a budding gar- 
dener or seasoned pro, these 
books have something to teach 
you regardless of your growing 





DICKS 


Book buyers’ picks 


ee country that knew how to grow and 


goals. No matter where you live or what you 
want to cultivate, the thousands of photos and 
step-by-step instructions in these books will 
bring out your green thumb. 

—Jonna Erickson, assistant buyer, books 


FICTION 
Earth’ Children series, by Jean Auel. More 
than 30 years ago, Auel kicked off her phe- 
nomenally successful series with The Clan of 
the Cave Bear. Next month the sixth and final 
title in the series will be released: The Land of 
Painted Caves. I can't think of a better time to 
reread this collection of novels about Ayla, the 
Cro-Magnon female protagonist. It's fascinat- 
ing to follow Ayla as she's cast off by groups, 
finds love, deals with misunder- 
c i standings and always manages to 
make those around her see things 
from a different, more accepting, 

point of view. 

—Shana Rawers, 
assistant buyer, books 


Finally Releasing From 
The Disney Vault 


~ For A Limited Time Only ~ 


First Time puree 


IMC LAICHE SS 


Deroy 


On Blu-ray” 
Combo Pack 


Available 


=> mina’. ovo : 
Pe da 


sney Studios Home Entertainment, Burbank, CA 91521. © Disney 
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PAID ADVERTISEMENT 


ADVENTURE THAT’S SHAKEN, 
se! NOT STIRRED 
nn It has been nearly 40 years since the 
Liars premiere of Dr. No, the first James Bond 
Aiyele adventure to hit the big screen. To 
celebrate, Penguin is bringing 
back some of lan Fleming's 
best-loved classics, including 
From Russia with Love, Live 
and Let Die, Casino Royale 
and more. 











Paperbacks available late March 


MY SISTER’S KEEPER 

Jules’ teenage sister is sent to an elite boarding school. 
The school has a great reputation, but there are rumors a 
student's death was actually murder. Could her sister be 
the next target, in Without Mercy (Zebra)? 


NOW IN TRADE PAPER FROM FERN MICHAELS 
In To Taste the Wine (Kensington) a robbery goes 
awry and grifter Chelsea Myles is left holding a 


WITHOUT 
MERCY 


fortune, which buys her passage from London = 
to Australia. She meets a To'Taste c 
7 F ‘i ° 
charismatic vineyard owner, o the Win y 
@emuseuen P Quaid Tanner, in the rugged esa 
Trey | Outback, where unexpected a 9 
love is found. &s 
FROM ONE OF AMERICA’S 
FAVORITE STORYTELLERS 


Former CIA agent Jack Morgan runs Private—a renowned 
investigation company. Morgan promises maximum force 
and discretion. But when his former lover is killed, he is 
forced to choose between justice and revenge in James 
Patterson’s thriller Private (Grand Central Publishing). 





Paperback 
available now 


FROM THE #1 NEW YORK TIMES 
BEST-SELLING AUTHORS 


GENEEN 
ROTH 
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THE JUNGLE 


Clive Cussler 


LOST AND FOUND 
Geneen Roth 


The author of the breakout bestseller 
Women, Food and God explores how 
emotional issues with money mirror 
those with food and dieting. 


The extraordinary new Oregon Files 
adventure from “the best storyteller 
in the business” (New York Post). 


Hardcover on sale March 8 
Hardcover on sale March 22 


fra, 
: ()) MEMBERS OF PENGUIN GROUP (USA) INC. | PENGUIN.COM 
YIR@AG 





Books may not be available in all locations or at Costco.com. All book jackets are subject to change. Books carried by Costco in no way reflect the opinions of Costco’s management, buying staff or /he Costco Connection. 





INTRODUCING A NEW SERIES FROM 
PRESTON AND CHILD 

When Gideon was a child, he watched his 
father get gunned down. Now he is 24, and 
his mother’s dying wish was to avenge her 
husband. So, with a new purpose in life, he 
crafts a spectacular mission of vengeance. But 
there are those in power who are impressed 
with Gideon’s special skills and have bigger 
plans for a renegade like him. This is just the 
beginning (Grand Central Publishing). 


mi ak a 


fd GL 














PT Cd TT 


Paperbacks available March 8 


MURDER, MAYHEM AND HUMOR 

A band of misfit criminals decides to get revenge on a narrow- 
minded Palm Beach County judge in Elmore Leonard's latest, 
Maximum Bob (Harper Paperbacks). 

Serge A. Storms, Florida’s most prolific serial killer, has his 
sights set on a thug named Jellyfish, but along the way Serge 
manages to kill off a variety of society’s worst lowlifes in Tim 
Dorsey’s hilarious Nuclear Jellyfish (Harper Paperbacks). 

When the city of San Francisco is stalked by a huge vampire 
cat, Goth girl Friday, Abby Normal, and her bloodsucking 
friends are on the case in Bite Me (Harper Paperbacks)—the 
love story with no whining. 


THE IMPORTANCE OF BELIEF 

In Have a Little Faith (Hyperion), 
Mitch Albom’s first work of nonfiction 
since Tuesdays with Morrie, the popular 
author explores the importance of 
having something real to believe in 
during trying times. And it all starts 
with an unusual 
request—a rabbi 
from Albom’s 
hometown asks 
him to deliver 
his eulogy. 
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have a little faith 
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DICK MORRIS & 
EILEEN McGANN 
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Paperback 
on sale March 22 


A PATRIOT’S GUIDE 

FOX News commentator and 

GOP activist Dick Morris proposes 
comprehensive reform in Washington 
and offers his practical steps to establish 
a conservative agenda for 2012 in his 
latest, Revolt! (Broadside Books). 


HOW TO DEFEAT OBAMA AMD 
REPEAL WIS SOCIALIST PROGRAMS 





Hardcover 
on sale March 1 


A New York Times Best Book of the Year 


ANGELOLOGY 


The Da Vinci Code 


“STELLAR... 
meets Raiders of the Lost Ark.” 


Penguin Books @ 


WAREHOUSE ONLY 
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By Steve Fisher 


W DID IT HAPPEN—the financial col- 
pse that began in 2008 and cost millions of 
eople their savings, their jobs and their 
homes? That is the question Charles Ferguson 
set out to answer in his award-winning doc- 
umentary, Inside Job. 

Through interviews with scores of indi- 
viduals—bankers, government regulators, 
international financiers, economists and 
more—Ferguson follows the trail of finan- 
cial industry deregulation and the lack of 
government oversight that set the stage for 
the collapse. While much of the back story to 
the financial meltdown has already been 
exposed, what Inside Job illustrates is that the 
players involved in creating the crisis are still 
very much in charge on Wall Street and in 
Washington, D.C. 

In addition, the film shows how econo- 
mists at the leading universities are financially 
rewarded for lending credence to the policies 
they espouse. Ferguson compares their roles 
to that of a medical researcher who writes an 
article recommending a drug while taking 
money from that drug company. The head 
of the Harvard Economics Department seems 
stumped as to whether the examples are re- 
lated or if ethical standards should be applied 
to university economists. 

Ferguson, who produced, wrote and 
directed Inside Job, holds a Ph.D. in political 
science from the Massachusetts Institute of 
Technology and claims no political agenda. 
“The film is factually correct,’ he maintains. 
“I view myself as a documentary filmmaker, 
and an investigative journalist and a policy 
analyst.” 

Recently, The Connection discussed 
Fergusons film with him by phone. 






The Costco Connection: How much of 
the story did you know going in? 

Charles Ferguson: I knew some of the 
people who were involved in analyzing this 
and warning about it in advance. Then I did 
six months of research before we started film- 
ing. But even so, there were still things that 
came out in the interviews that were a surprise. 


CC: Did you find it was worse than you 
thought it was? 

CF: Unfortunately, I did. When I started 
making the film, if someone had told me wed 
find out that ... all of the investment banks 


in The film is factually 


correct. | view myself 
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filmmaker, and an 


investigative journalist 
rs] ate pre ole) Cea’ ars | ale] \Vs>) ag 


b 


had been secretly creating securities that they 
hoped would fail and then profiting by bet- 
ting against them, I wouldn't have believed 
it. I would have said, “That doesn’t happen 
in the United States. We dont do that.’ The 
other thing I learned that was also very 
disturbing was how unprepared and disorga- 
nized and thoughtless the governments re- 
sponse was to the crisis. 


CC: What was the level of criminal 
involvement? 

CF: We dont really know, because unfor- 
tunately there has not been adequate investi- 
gation of that question. When I say we don't 
know, I mean we out here in the public dont 
know. People in the Justice Department might, 
people in the FBI might, people in the banks 
probably do. 


CC: Why do you think there were no 
prosecutions? 

CF: I think initially, in the early Obama 
administration, for the first six months of 
2009, there was to some extent a fear for the 
stability of the system. I think that part of it is 
unquestionably the people running the gov- 
ernment were heavily involved in this. Not 
necessarily directly criminally liable them- 
selves, but they had spent the previous 
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Producer-writer-director 
Charles Ferguson 


SONY PICTURES CLASSICS 
decade saying that everything these guys 
were doing was fine and the regulation was 
fine, and it certainly wouldnt look good for 
their reputations and their public personas if 
it turned out that everything and everybody 
they had been working with and supporting 
was now going to jail. And then theres very 
simply the political power of this industry. 
Bankers dont go to jail anymore. 


CC: What do you want the viewer to 
take from this film? 

CF: I certainly hope that people seeing the 
film will come away with the sense that there 
was something very wrong done here and that 
it hasnt been fixed and that our current gov- 
ernment is not going to fix it unless we make 
them. It’s going to take a very grassroots effort 
and come from the bottom up. 

Ferguson has set up a way for people to be 
part of that effort by going to Facebook.com 
and searching “Inside Job.” A teacher's guide 
to the film is available online at www.sony 
classics.com/insidejob/. (# 





The Costco Connection 
Inside Job is available on DVD at all Costco 
warehouses. 
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“Reading a Maeve Binchy novel 
is like settling in for a cozy visit 


with an old friend.” 
—Booklist 


Noel is a free-spirited young Irishman with 
no cares for anyone but himself and his 
next drink. But when he fathers a child and 
becomes responsible for raising her, he 
learns some of life’s hardest lessons and 

is forced to become the adult he never 
dreamed he could be. Now he’s becoming 
the man he never was in Minding Frankie 
(Knopf), the 
heartfelt latest 

novel from Maeve 
Binchy. With an 
incredible network 
of support, including 
some much-loved 
characters from 
Binchy’s previous 



















books, Noel may Money Class 
manage to muster (Spiegel & 
the courage he Grau) is now 


needs to raise a child. 
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PAID ADVERTISEMENT 


WHAT DOES IT TAKE 
TO CREATE YOUR NEW 
AMERICAN DREAM? 


Suze Orman, the woman millions of 
Americans have turned to for financial 
advice, says it’s time for a serious 
reconsideration of the American dream— 
what promise it still holds, what aspects 
are in need of revision and how it must 
be refashioned 
to fit our lives 
so that we can 
once again 
have faith that 
our hard work 
will pay off and 
that a secure 
and hopeful 
future is within 
our reach. The 
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“A deftly crafted investigation 
of a social wrong committed by 
the medical establishment, as 
well as the scientific and medical 


miracles to which it led” 
—Washington Post 


Henrietta Lacks died in 1951, but she lives on 
to this very day in the form of cell samples 
that were taken while she was alive. Those 
cells have been used the world over and 
even led to startling medical breakthroughs, 
but Lacks herself died anonymously. Now, 

in the best-selling 
The Immortal Life 
of Henrietta Lacks 
(Broadway), a woman 
who gave the world 
so much finally gets 
the recognition she 
deserves—and her 
Story is as fascinating 
as the science itself. 
Now available in 
paperback. 
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Paperback on sale March 8 


For every reader, for every interest, for every need: 
Timeless books for all 


as 


“The best, most charming, honest, 
hilarious and life-affirming books 


to appear in years.” 
—The (Cleveland) Plain Dealer 


The No. 1 Ladies’ Detective Agency 
continues to enchant while solving 
Botswana's greatest 
mysteries! The 

12th installment in 
Alexander McCall 
Smith’s worldwide 
best-selling series is 
The Saturday Big 
Tent Wedding Party 
(Pantheon). Precious 
Ramotswe’s help is 
needed to track down 
a runaway groom 
while also finding the 
person responsible 
for killing cattle on 

a local ranch. Plus, love is in the air for two 
of her closest friends! Also, don’t miss The 
Double Comfort Safari Club (Anchor), now 
in paperback. With multiple cases sprouting 
up, and personal turmoils causing all kinds 
of problems for Precious and her friends, the 
No. 1 Ladies’ Detective Agency is busier than 
ever. But can they crack one of the toughest 
cases they've ever faced? 
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Paperback on sale March 8 


Books may not be available in all locations or at Costco.com. All book jackets are subject to change. Books carried by Costco in no way reflect the opinions of Costco’s management, buying staff or /he Costco Connection. 
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Hardcover 
on sale March 22 





Hardcover on sale March 8 
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THE FIRST FIVE VOLUMES IN THE SPECTACULAR 
EARTH’S CHILDREN SERIES—AVAILABLE NOW! 

Hailed as “imaginative” and “exciting” by The New York 
Times and “a minor miracle” by the San Francisco Chronicle, 
Jean Auel’s best-selling Earth’s Children series (Bantam) 
envisions a rich and vividly drawn prehistoric world. From 
The Clan of the Cave Bear to The Shelters of Stone, 
Ayla, one of the first Cro-Magnons on the planet, grows 
from helpless girl to fierce young woman as she battles the 
forces of nature and the onslaught of tribal politics. Earth’s 
Children is an unforgettable journey through humankind’s 
beginnings. Look for the final book in the series, THE LAND 
OF PAINTED CAVES available March 29, 2011. 


NEW FROM LISA GARDNER, WINNER OF THE 2010 
INTERNATIONAL THRILLER AWARD 

From the best-selling author of The Neighbor comes a 
thrilling new mystery starring Detective D.D. Warren 
and state trooper Bobby Dodge. Together, the two must 
investigate why a female officer would shoot and kill 

her husband—and why the woman’s young daughter 

is nowhere to be found. The shocking truth behind 

Love You More (Bantam) will leave you breathless! 
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By Bryan Reesman 


HE THOUGHT of even fic- 
tionally witnessing the real-life 
horror experienced by moun- 
tain climber Aron Ralston has 
understandably made many 
moviegoers squeamish. (Ralston, 
whose right hand became pinned under a 
boulder during a hike in Utah, had to 
take drastic measures to escape from his 
five-day nightmare.) But the truth is 
that the acclaimed 127 Hours is an 
engrossing film. Using flashbacks, hal- 
lucinations and solo video footage, it 
vividly paints a portrait of a nature- 
loving loner who learns to better appre- 
ciate his life and his family and friends 
through his terrible ordeal. 

A key part of the films success is the per- 
formance of Golden Globe- and Oscar- 
nominated actor James Franco, who worked 
under the assured direction of Oscar-winner 
Danny Boyle (Slumdog Millionaire). Franco 
is the films anchor, and he summons a fan- 
tastic performance that will keep you glued 
to the screen. 

Franco tells The Costco Connection that 
while Ralston was very much involved in the 
creation of the film, Boyle also made sure that 
filming the movie was an experience he and 
Franco went through together. 

“The story itself is incredibly dramatic,’ 
declares Franco. “But the fact is, if we really 
told the true story, the guy would be there for 
five days with long, long passages of time 
where nothing was going on. So it was the 
filmmakers’ job to take all that material and 
turn it into something dramatic and exciting 
and something that built up to a climax and 
had an arc to it. Once we made the step 
towards making a movie, we wanted it to be 
realistic and wanted to honor Aron and the 
experience that he went through, but there 
are slightly different kinds of requirements 
when you are making a feature film than just 
the facts. It's more about bringing the experi- 
ence to life? 

Replicating that experience meant shoot- 
ing primarily in one very claustrophobic loca- 
tion. That factor and the intensity of the 
material admittedly drove Franco a little crazy. 
“If you can just imagine going back to the 
same spot every day and performing the most 
intense kind of material—it’s like Sartre's No 
Exit, you know? That was one of the reasons 
why Danny wanted a short, intense schedule-’ 

Simultaneously utilizing two accom- 
plished directors of photography, Boyle was 
able to amass three and a half months’ worth 
of material in just two, explains Franco. 
While the actor was on the set six days a 
week, he says the director worked all seven. 

On the extra day, Boyle would shoot scenes 


as ~~ with the other actors. 
















James Franco, as Aron Ralston, 
contemplates his options after 
im olereroveetbalemoyienitclemerele(zi ar.) 
- boulder in 127 Hours. 


James 'ranco's j journey 
behind 127 Hours 


127 Hours is available in standard format at 
all Costco warehouses. 


Indeed, those additional scenes, which 
include family members, recent acquain- 
tances and a truly freaky cameo from an in- 
flatable Scooby-Doo, help flesh out Ralston’s 
personality and traces of his life story that he 
felt metaphorically led to his predicament. 
Being able to watch videos that Ralston made 
while he was trapped certainly helped Franco 
channel the angst Ralston felt at the time. 

“Whenever Aron tells the story now, every- 
body knows that he got out,’ notes the actor. 
“But on the video it’s not hindsight. He's in the 
middle of it and doesnt know that there's a 
happy ending. It was pure behavior. It was not 
somebody telling me what it was like, it was 
seeing somebody right in the middle of it, and 
the surprising thing was how composed he 
was. He made them [video messages] over the 

course of the five days, up until within 





















TWENTIETH CENTURY FOX HOME ENTERTAINMENT 
an hour of figuring out how to escape. He was 
starting to deteriorate physically and emotion- 
ally, but he held himself together all the way 
through, because he was making the messages 
for his family and his mother. At the end he 
thought it was the last thing that they would 
ever see of him. He tried to make them con- 
trolled enough that his mother would be able 
to watch them.’ 

Luckily, Franco and Boyle made a highly 
watchable film from very dire straits. It may 
not always be easy to sit still through, but 127 
Hours is a testament to the human spirit and 
the ability to transform oneself through pain- 
ful life lessons. (4 


New York freelancer Bryan Reesman has been 


published in The New York Times, American 
Way and Inked. 
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_ Get 25% 

. More Feedings* 

. With Our New Tub 
and Refill Combo Pack. 


~ | “versus our previous 41.8-0z. powder can 


i=. | 


— 
Li nat ~~ ie 


same trusted formula, new convenient packaging 


It’s eco-friendly. There’s less mess. The tub ts durable. 


isle lsiclelicy Snap-in Scoop Is easy to Orlanelomesicre 
Raiillele)iomueley find inside the lid—and E\erllamelaremelereliay 
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For more information, visit enfamil.com. You can also call 1-800-BABY123. 
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Knowlng your family 


medical history helps with 


\y 


detection of autoimmune disease 
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By Jacqueline M. Duda 


DOCTORS THOUGHT it was tendonitis. 
“My hands were hurting,” explains Donna 
Di Sante, a longtime Michigan volunteer 
with the American Autoimmune Related 
Diseases Association (AARDA) and a 
Costco member. The pain, swelling and red- 
ness spread to her feet—and then she 
couldn't raise her arms. For years these 
symptoms would come and go. 

When Di Sante stumbled across a 
description of rheumatoid arthritis (RA) in a 
medical textbook, she thought, “That's what I 
have!” Di Sante’s physician tested and diag- 
nosed her, at age 27, with RA, an autoimmune 
disease that affects the lining of the joints. 

Di Sante is now 61, and RA has deci- 
mated her knees, hips and shoulders. She is 
one of 50 million Americans—75 percent of 
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them women—who are struggling with 
autoimmune disease. These diseases repre- 
sent the fourth-largest cause of disability 
among women, says AARDAs chairman of 
the board of directors, Stanley M. Finger. 
Autoimmune diseases are among the top 10 
leading causes of all deaths among U.S. 
women age 65 and younger. 

In autoimmunity, a category of disease, 
the immune system not only attacks external 
invaders, such as bacteria and viruses, but 
also starts attacking healthy cells inside the 
body. And when regulatory mechanisms 
that tightly control the immune response are 
defective, absent or depleted, an autoim- 
mune disease can emerge. 


“Autoimmune diseases have two com- 
CONTINUED ON PAGE 68 
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ciseases 


RESEARCHERS HAVE identified 
more than 80 different autoimmune 
diseases to date. Some of these are 
fairly well known, others more 
obscure, but all are serious to the 
sufferers. The list includes: 
Ankylosing Spondylitis: 
Inflammatory arthritis of the spine 
and pelvis. 


Antiphospholipid Syndrome: 
Can cause blood clots and recurrent 
pregnancy loss. 


Autoimmune Hepatitis: Disease of the liver. 


Behcet’s Disease: Inflammation of 
blood vessels. 


Celiac: Disorder that targets the 
small intestine. 


Hashimoto's Thyroiditis: Progressive 
thyroid disease. 


Meénieére Disease: Inflammatory condition 
deep within the inner ear. 


Multiple Sclerosis: Inflammation of the 
central nervous system. 


Myasthenia Gravis: Affects the 
skeletal muscles. 


Primary Biliary Cirrhosis: Inflammatory 
destruction of the bile ducts of the liver. 


Psoriasis: Common, chronic skin disease. 


Sarcoidosis: Multisystem autoimmune 
disease; sometimes misdiagnosed as 
tuberculosis. 


Scleroderma: Affects the skin and 
connective tissues in the body. 


Sjogren's Syndrome: Targets tear, 
Salivary and other moisture-producing 
glands in the body. 


Ulcerative Colitis: Inflammation of the 
colon (large intestine); characterized by 
chronic ulceration. 


Vasculitis: Inflammation of the blood 
vessel system, including veins, arteries 
and capillaries. 


To view a complete list of autoimmune 
diseases and late-breaking research, visit: 


American Autoimmune Related Diseases 
Association, www.aarda.org. 


National Institute of Allergy 
and Infectious Diseases, 
www.niaid.nih.gov/topics/autoimmune 


Department of Health and Human Services, 
www.hhs.gov 


Johns Hopkins Autoimmune Disease 
Research Center, 
http://autoimmune.pathology.jhmi.edu/ 
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my 
alli 
story 


Real Costco? Members. 
Real Success Stories. 


>) Jill Golla 


San Antonio, TX 
Member since 2004 


| want my 5-year-old 
son to see his mom 

set good examples 
through his life — facing challenges 
instead of hiding in comfort food, making 
good decisions and understanding that 
what you choose in one moment has 
effects for years to come. 


With alli®, | am seeing that it is not so much 
about what you eat but how much - at 
least for me. I'm enjoying eating anything 

| want in moderation. 


I’ve been reading the serving sizes on 
packages and trying to follow them. 
Sometimes, it is alarming how much | was 
exceeding the suggested size. 


Boost your weight loss. 
Begin your own story. 


When you make the right food choices and 
exercise while taking alli, you can boost your 
weight loss. For every two pounds you lose by 
dieting, alli can help you lose one more*™ alli 
offers a comprehensive online plan with tools, 
meal planners and a community of support to 
help you with creating a healthy lifestyle. Learn 
more at myalli.com/costco. 


Featured member is provided alli product, retail value of $70, online 
community support and alli behavioral support as part of her 
participation in this program. In clinical studies, most people lose 5 to 
10 pounds over six months with alli. Featured story has not been 
independently validated by either GlaxoSmithKline or Costco. “alli plus 
a reduced-calorie low-fat diet. alli is for overweight adults. Read and 
follow the alli label. Results may vary. alli is safe when used as 
directed. ©2011 GlaxoSmithKline 
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ponents,’ says Finger, “a genetic predisposi- 
tion and a trigger [something that activates 
the disease]. 


Family ties 

“I guess I get it [RA] from both sides of 
my family,’ says Di Sante. Her maternal and 
paternal aunts both had RA, and her grand- 
father had Type 1 diabetes—the autoimmune 
form of diabetes. 

“Autoimmune diseases often run in fam- 
ilies,” explains Costco member Betty 
Diamond, M.D., head of the Center for 
Autoimmune and Musculoskeletal Disease at 
the Feinstein Institute for Medical Research, 
North Shore-Long Island Jewish Health 
System Foundation in Manhasset, New York. 
They might cluster—one family member 
could have lupus (a systemic autoimmune 
disease that affects many parts of the body), 
another might have RA and still another 
could have Crohn’s (an autoimmune inflam- 
matory bowel disease). 

Having one autoimmune disease also 
increases the risk that a person will develop 
more, adds Diamond: “Genetics play a role, 
but they're not the only player’ 

“Autoimmune diseases are polygenic,’ 
meaning it usually takes a combination of sev- 
eral genes to develop an autoimmune disease, 
explains Noel R. Rose, M.D., professor of 
pathology, molecular microbiology and immu- 
nology at the Johns Hopkins Medical 
Institutions and director of the Johns Hopkins 
Autoimmune Disease Research Center in 
Baltimore. “The more [genes predisposed to 
autoimmune disease] you have, the more likely 
you are to develop an autoimmune disease.’ 

Research is helping scientists to sort them 
out. Rose says family history is the “poor 
man’s human genome project.’ “Tt’s the kind 
of evidence we started with years ago, to see 
who might have an inherited risk,’ he explains. 


Triggers 

What exactly triggers the disease seems 
to be different for everyone, although there is 
some relationship between stress or lack of 
sleep and onset of a disease or flare-ups. 

While there's no evidence to suggest that 
stress causes autoimmune disease, or is a trig- 
ger of autoimmune disease, stress can exacer- 
bate flares (symptoms running amuck). 
“Stress makes the body go into fight-or-flight 
mode, which revs up your immune system,’ 
Finger explains. Not good for an immune sys- 
tem already in overdrive. 


An invisible illness 
“Because these diseases develop slowly 
and are so diverse, it's hard to put all the symp- 
toms together, says Rose. The symptoms 
arent clear-cut. “And the concept of autoim- 
mune disease is fairly recent,’ he explains. 
“Physicians used to be taught that auto- 


immune diseases were rare,’ says Finger. So, 
historically, they didn't go looking for one. 

“Awareness is the watchword,’ says Rose. 
“The most important information in medi- 
cine that a physician can get is from the 
patients. You have to listen very carefully to 
what they're saying.’ 

Intermittent aches and pains in various 
parts of the body and unexplained, over- 
whelming exhaustion might be suspect, says 
Finger; women struggling with infertility or 
multiple miscarriages might be affected by 
autoimmunity. “The first thing a physician 
should do is take down the family history,’ 
Finger explains. “The more family members 
that have an autoimmune disease, the 
higher the risk.” 

A blood test that coincides when symp- 
toms are present is key. Blood work that mea- 
sures auto-antibodies that develop when an 
autoimmune disease is present can help pin- 
point a diagnosis. “We're making great strides 
identifying these biomarkers,’ says Finger. 

“The [frustrating] thing about autoim- 
mune disease is, you cant necessarily tell by 
just looking at someone that they have a dis- 
ease, says Di Sante. “So it's hard for people to 
understand the damage these conditions can 
do.’ It's like being a member of the walking- 
wounded coalition. There are no quick fixes 
or cures. And some autoimmune diseases 
can lead to costly and life-threatening health 
complications and lost productivity. 

“Everything takes longer to do,’ Di Sante 
explains. For someone with RA, a simple task 
such as buttoning a shirt may be downright 
impossible. Most autoimmune patients carry 
a major sleep debt, and some become unable 
to work. Exercise is difficult, especially dur- 
ing flare-ups. “Support from family and 
friends helps,’ adds Di Sante, who always 
keeps a good sense of humor and loves play- 
ing roles as a comedic actress. 

“Autoimmune diseases should be 
thought about not just separately, but 
together,’ Rose insists. 

“Understanding one autoimmune dis- 
ease helps you to understand others,’ 
Diamond explains. 

“There has been progress,” says Rose. 
“Tve been in this field for half a century, and 
this is a most exciting time.” New treatment 
advances are under way for lupus and multi- 
ple sclerosis, diseases that hadn't seen prog- 
ress made in decades. “The research is paying 
off. But funding hasnt kept pace with the 
numbers of people affected,” Rose adds. “It's 
taking too many years to get treatment from 
the test tube to the patient.’ [#1 


Jacqueline M. Duda, a Washington, D.C.- 
based health writer, has been diagnosed 
with several autoimmune diseases. She is 
working to connect the dots in her own 
family medical history. 
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All Adults Are Recommended My 
to Take a Multivitamin Daily. “Centrum 


Which Centrum: Multivitamin is right for you? 


$ Provides key nutrients including vitamins A, Be, B12 and D, calcium, lutein and lycopene to help protect the health of your heart, eyes and bones. 
This product is not intended to provide your daily intake of lutein. Take with a diet rich in fruits and vegetables. 
+Emerging science suggests that vitamin D helps support breast health.* 
# Refers to nutrients including vitamin D to help support colon health and 
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Side effects may include am increased passion for life. 


Want to improve your joint health? Feel like you can do anything 
with Move Free® Advanced. |t starts comforting sore joints in less than / days.’ 
Clinically-tested Move Free® Advanced has the formula with the Advantage of 4s, 
$0 it actually helps improve your joint health. And having healthier joints allows you 
lo do ine things you ve always loved fo ao. 


- Protects joints from harmful oxidants that accelerate 
the breakdown of cartilage and joint tissue. 
- Heplenishes, rejuvenates, rehydrates and lubricates joints, 
- Rebuilds joints by strengthening and protecting. 
- Lubricates and cushions joints. 





1 Independent human ainical study (Loe Angetee, 2008) 
2 2010 Soll Nuinion Group, bic. 
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— March 


Colorectal Cancer 
Awareness Month 


THERE IS A mantra that comes 

up frequently when the subject is 
colorectal cancer: “Preventable, 
treatable, beatable.” That’s 
because preventing this form of 
cancer has been tremendously suc- 
cessful, or, if it is detected early 
enough, a good outcome is achiev- 
able via surgical intervention. 

Colorectal cancer, involving the 
colon or rectum, is second to lung 
cancer as a leading cause of cancer 
deaths. It is equally common in men 
and women. In 2010, more than 
142,000 new cases were diagnosed 
in the U.S., while more than 51,000 
people died from the disease. 

The key to beating colorectal 
cancer is periodic screening, begin- 
ning before any symptoms appear. 
Age 50 is the starting point for 
those at average risk; those at 
greater risk need to start screening 
earlier. Diagnostic tests include 
colonoscopy, flexible sigmoidos- 
copy and barium enema. 

The goal of the testing is to 
discover or rule out the existence 
of colorectal polyps, growths that 
protrude from the lining of the 
colon or rectum. The majority of 
these polyps never become cancer, 
yet all cases of colorectal cancer 
start from a polyp. 


Who is at risk? 


m Men and women age 50 
and older 


By Dr. Jacqueline 
Fulop-Goodling 


A WELL-ALIGNED smile is not just part 
of a pretty face—it is the mark of a 
healthy mouth. And your mouth is the 
gateway to the rest of your body. 

Straight teeth allow teeth to be 
brushed more efficiently, improve 
speech and allow for better digestion, 
leading to overall better health. 

The best way to keep gums healthy is 
through proper brushing and flossing (since bac- 
teria can hide between teeth), but even the best 
brushers have a hard time getting rid of every 
“tooth bug” in a crowded mouth. 

Well-aligned teeth trap fewer particles, 
develop fewer areas of decay and are easier to 
floss, all of which is imperative to good gum and 
oral health. In contrast, teeth with a lot of spac- 
ing should be treated with orthodontics to close 
those gaps since gums are healthiest when 
they fit snugly around teeth on both sides. 

There are more enzymes in your mouth than 
in your stomach that break up food, making 
digestion easier. People who chew longer and 
eat slower digest their food better and therefore 
have a tendency to be slimmer! Straight teeth do 
a better job of breaking up the food particles and 
allowing this process to occur. 

The position of teeth plays a major role in 
the ability to correctly pronounce certain 


m™ People who use tobacco, 
are obese or are sedentary 


= Those with a family history 
of colorectal cancer, polyps or 
other types of bowel disease 


PEANUT ALBERGY IS 4 
common food allergy, and 
one of the most dangerous. 
Some people can experience a 
severe reaction to just a trace 
amount of peanut ingested by 
accident in a supposedly pea- 
 nut-free food. 
Parents quickly learn to be vigilant about their 
children who have exhibited a peanut allergy, con- 
stantly carrying an EpiPen to deliver lifesaving 
epinephrine to stave off anaphylactic shock, a 
sometimes-fatal extreme reaction to an allergen. 
With the incidence of peanut allergies in 
children doubling over the last 30 years, peanut 
and other common food allergies are receiving 
major scrutiny through research efforts sup- 
ported by the National Institutes of Health and 
carried out by the Consortium of Food Allergy 
Research. Originally established in 2005, the 
consortium recently received funding for 


What helps to reduce risk? 
m= Don’t smoke. 
= Don’t drink alcohol excessively. 


m= Be physically active and 
exercise regularly. 


= Maintain a healthy weight. 


m= Eat a high-fiber diet rich in 
fruits, vegetables, nuts, beans 
and whole grains. 


m= Consume calcium-rich foods 
such as low-fat or skim milk. 


m= Limit red meat consumption 
and avoid processed meats. 


Where can you get more 
information? 


www.preventcancer.org 
www.fightcolorectalcancer.org (#4 





Health 





Straight to the point 


Why straight teeth are so important 


BRAND X 


sounds; an example of this is when children 
lose their baby teeth and lack the ability to pro- 
nounce certain words. Certain letters can be 
clearly pronounced only when the tongue hits 
and makes specific contact with the teeth. 
When teeth are out of alignment, it’s reflected 
in a person's enunciation, whether the person 
is 6 years old and waiting for adult teeth to 
erupt or 40 with misaligned teeth. 

Recent studies show gum disease to be a 
major factor in overall health and wellness. 
Managing periodontal disease can help to reduce 
the risk for heart disease as well as diabetes. 
Additionally, findings published in the February 
2010 issue of Obstetrics and Gynecology link 
pregnancy-related gum disease to the loss of a 
(full-term) unborn baby. 

Straightening your or your child’s teeth is 
truly an investment in overall health. (e 


Jacqueline Fulop-Goodling (www.drjackie 
smiles.com), is a New York-based orthodontist. 


Hope for the 
peanut challenged 


another five years of studies, with several clinical 
trials under way at major medical centers. 

The peanut is well represented in the 
research so far, and results from work with chil- 
dren at Duke University Medical Center are very 
promising. Oral immunotherapy, a systematic 
method of desensitization to peanuts by gradu- 
ally ingesting larger doses of peanut protein, is 
seen as a breakthrough. By the fourth month of 
a daily regimen, a child previously allergic to 
peanuts should be able to eat a full serving of 
them without incident. Ongoing exposure to 
peanuts is necessary to maintain the desensitiza- 
tion, all under medical supervision. 

Though the treatment has not yet been 
approved by the Food and Drug Administration, 
what Duke and other centers are learning about the 
peanut and oral immunotherapy will likely influ- 
ence the management of many other food allergies. 

To learn more, visit www.niaid.nih.gov/news. 

—David Wight 
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Hey, dry skin, 
Bilatclisaielelare 
real relief. 


Ty 





People are talking about AmLactin®, a unique 
moisturizing body lotion that helps promote natural 
skin cell turnover through gentle exfoliation. 

Highly effective at intense hydration, AmLactin® 
gives real relief so skin stays smooth. 


Become an AmLactin® Believer. 


mLactin 
MOISTURIZING BODY LOTION 
NY=V a (eo) 0 mere| (=e) axe) i (=) ar) .4/ ae 





Be sun smart—also use sunscreen. 


©2010 Upsher-Smith Laboratories, Inc. oe ae 
Maple Grove, MN 55369 11/10 104844.01 WAREHOUSE/COSTCO.COM 
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ZYRTEC 


’ ALLERGY 
ded & Dukbeer Ali gic 
| 


PE cr lll 


for the —- 
Outdoors? §.—— 


Use only as directed. 


Be prepared this allergy season 
with the brands you trust. Prescription 


aiiay Strength Relief 


Effective allergy 
relief when you 
need it most& 


These products are not intended to be used during the same time. Availability of items 

: may vary by location. ZYRTEC® is a product and brand of McNeil Consumer Healthcare 

Use only as directed. Division of McNEIL-PPC, Inc. The third-party trademarks used herein of their respective 
owners. © McNEIL-PPC, Inc. 2071 YVAN {5 (0) Ub) foc o by foc o ogo) \')| 


oes! Prenatal iis: 
Crecicye 


p i enatal 7 @® Only one softgel per day 


A q 


Zw 200 mg DHA to support fetal brain and eye development 
zg” 800 mg folic acid, which is 100% of your daily value 


* #1 In Food, Drug , Mass and Club stores. Based on Nielsen 52 weeks ending 12/25/10. 


TThese statements have not been evaluated by the Food and Drug Administration. These products are not intended to diagnose, treat, cure or prevent any disease. | SAF E LY MAD ec i Pp U R ec LY MAD Ee ms 


WAREHOUSE/COSTCO.COM 














ZERO CALORIES PLUS BENEFITS 
#REPLENISH 


VITAMINS C&E 


+ENERGIZE 


B VITAMINS 


+PROTECT 


ANTIOXIDANTS* 


*Antioxidant vitamins C & E. 
PROPEL is a registered trademark of Stokely-Van Camp, Inc. © 2011 S-VC, Inc. 
WAREHOUSE ONLY 


renu: fresh” 


for that fresh lens 
feeling every day 


ReNu MultiPlus’ SSS 
is now renu’ fresh” ex 


Same great product, 
same great value, 
fresh new look. 


Formerly  ' 
ReNu 


visit renu.com 
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= heautiful hair 


By Christianna McCausland 


FREDERIC FEKKAI—salon owner, stylist to the 
stars and businessman behind the Fekkai brand of 
hairstyling products—loves to pilot his own helicop- 
ter. “I love flying,’ he tells The Connection from his 
New York office. “From above you can see amazing 
homes, rivers, estates, farms. It frees my mind” 

The sky seems an appropriate place from which 
to survey the beauty empire that Fekkai, 52, has 
built. Raised in France, he got into the world of 
beauty through a bit of a fluke. His first love was 
art—he aspired to be a sculptor—but ended up in 
law school instead. While in school he worked as a 
model, and a stylist and makeup artist on a photo 
shoot opened his eyes to the possibilities in the 
salon industry. The life of a stylist merged his love 
of art, architecture and design and his affinity for 
making women look beautiful. 

“T believe that beauty is when you dont try too 
hard, it’s somehow effortless,’ he says. “To me, it’s 
always been important to help women embrace, 
understand and maintain their style? 

That philosophy helped rocket him through 
the ranks of Paris salons. He emphasized custom- 
ized hairstyling at a time when signature cuts were 
in vogue. In 1989, Fekkai created a salon for 
Bergdorf Goodman, launching him into the strato- 
sphere of high-end hair care. Over the years his 
clients have included stars such as Debra Messing, 
Jessica Lange and Heidi Klum. When Hillary 
Clinton became first lady, he famously updated her 
look for the White House limelight. 

Even as Fekkai grew in eminence, he saw a 
fundamental flaw in the hair-care industry. “T real- 
ized that when I was styling my customers and 


"giving them advice, there was a lack of product to 


treat as well as style,’ he explains. “I wanted a styl- 
ing product that wouldn't damage the hair’ 

The Fekkai line of hair products, launched in 
1995, was created with the same attention usually 
reserved for prestigious skin care, and was intended 
to pamper and care for the hair while promoting 
style and hold. Fekkai describes his products as 
“invisible”: “When you put your fingers through the 
hair you feel no roughness.” 

The products do not require salon certification 
to use. “Our claim to fame is we create styles that 
are easy to reproduce at home,’ says Fekkai. “That's 
also why I created a customer-friendly product 
that’s easy to apply: 

While Fekkai keeps abreast of the latest trends 
through his work in fashion and with celebrities, he 
still believes that the best hairstyles are those that 
work with the hair's natural assets and fit the wear- 
ers personality. He decries anything abusive to hair, 
such as excessive bleaching or processing, and has a 
disdain for disconnected layers. 

In 2008, Fekkai's collection became a part of the 
Procter & Gamble family of products. He is still very 
hands-on with product development, but he also 
enjoys spending time at his country home in upstate 
New York with his wife, Shirin, and his two chil- 
dren. Its not surprising that, given his French heri- 
tage, he relishes cooking meals with his family and 
has an appreciation for fine wine. 

Currently Fekkai operates seven salons that 
serve hundreds of clients a day. His goal is to take 
the Fekkai brand to a new level of global awareness. 
“I have to pinch myself sometimes to look at what 
this has become,’ he says. “I'm proud that the cus- 
tomer has come to trust the Fekkai brand.’ 

Cultivating self-confidence and revealing nat- 
ural beauty remains Fekkai’s passion. “My mantra, 
and what I really love about this industry and 
what I do, is that it’s timeless—there’s no end to 
making people look and feel great” [#1 


Christianna McCausland is an award-winning free- 
lance writer who covers a wide range of business and 
lifestyle issues. 
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Frederic Fekkai's tips 
for healthy, stylish hair 


@ Alternate shampoos every wash 
to keep hair PH balanced. 


® If you use tools—a blow dryer, a 
flat iron—tfirst use a protection product, 
such as a Spray or a treatment masque. 


® Don't wash thick, curly hair every day. 


® Work with your hair. Emphasize healthy 
curly or straight hair—con't try to 
make It something it is not. 


® Keep the cut and style of your hair 
looking effortless. 





Name: Frederic Fekkai 
Employees: 300 


Address: 909 Third Avenue 
New York, NY 10022 


Phone: (212) 988-6400 
Website: www fekkai.com 


Products at Costco: 

Fekkai Glossing Collection 
(Shampoo, conditioner, 
cream), Technician Color Care 
Collection (shampoo, condi- 
tioner, color-protecting glaze), 
Sheer Hold Hairspray 


Comments about Costco: 
“| realized my wife and my 
customers were shopping at 
Costco and found it a great 
experience. To me, if you are 
having a great experience, 
Fekkai should be there.” 
—Frederic Fekkai 
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EIGHT-DAY PACKAGE 
TRAILS OF LIBERTY 


from a | 4485 per person” 


Valid on departures from 6/4/11 — 9/24/11. 


United States: Make your own 
chocolate bars at Hershey's Chocolate World 
and tour Civil War battlegrounds as you 


Ascend the Eiffel Tower, explore the Colosseum in Rome, learn to ride a horse at a 
ranch in Montana, make paella in Spain, go rafting through the Canadian Rockies or 


paint your own Carnival masks in Venice. blaze through Washington, DC, Philadelphia 


On a First Class Family Experiences vacation with Trafalgar, your family can explore and Williamsburg. 
the world’s rich, cultural mosaic and encounter new and inspiring things every single 
day. Choose from an unforgettable collection of expertly planned family vacations to 
Europe, the U.S.A. and Canada, designed to appeal to travelers of all ages. Trafalgar 
makes it easy so all you have to do is get ready for the family vacation of a lifetime! 





11-DAY PACKAGE 


CASTLES AND KILTS 
Guided vacations include First Class hotel accommodations, the services of a Tour Director and expert S$ + 
local guides, transportation, most meals, sightseeing and a Just 4 Kids Surprise Pack. Combine your trom 2 070 pet Person 
10% Costco member savings with Trafalgar’s 10% Young Traveler Discount™ and other current Valid on departures from 4/13/11 — 8/10/11, 
offers. PLUS, book either of these vacations by 3/31/11 and save an additional $50 per child. 
Just mention COSTCOKIDS when you book!” England & Scotland: Spot Big Ben, red 


double-decker buses and Buckingham Palace 
in London before exploring iconic cities like 


TRAFALGAR Oxford, Bath and Edinburgh. 


rediscover the romance of travel» 





*Prices reflect 10% Costco member savings. Price shown is per person based on double occupancy, land only and includes all applicable taxes. Price is valid for travel as specified, is valid for new bookings only and is 
available to Costco members residing in the United States. Price and inclusions are subject to change without notice. Any unused portion(s) of inclusions are nontransferable, nonrefundable and not redeemable for 
cash. Cancellation and change fees may apply. Travel purchases are not included in the Executive Membership 2% Reward program. Seasonal surcharges, availability, blackout dates and restrictions may apply. All 
prices are in U.S. dollars. Costco Travel disclaims liability for any inaccuracies or typographical errors. **Terms apply to the Young Traveler and $50 Discounts. For complete details, see the applicable Trafalgar offer 
in the Travel section of Costco.com. Costco Travel is registered as a seller of travel in each of the states listed: California registration number: CST 2054248-50 - Florida registration number: 
ST 32555 - Hawaii registration number: TAR 5595 - lowa registration number: TA 620 - Nevada Seller of Travel registration number: 2007-0060 - Washington registration number: WST 
602042600. Registration as a California Seller of Travel does not constitute approval by the state. 11TR0505 1/11 


For complete vacation details, call toll free 1-877-849-2730 or visit the Travel section of Costco.com. 








A Tahiti state of mind 


TAHITI: JUST ITS NAME conjures images 
of exotic serenity and splendor. Composed of 
118 diverse islands in French Polynesia, Tahiti 
is the perfect destination for romance, rejuve- 
nation, family fun and adventure. The stun- 
ning white-sand beaches, natural waterfalls, 
lush rain forests and abundant warm wishes 
of manuia—a Tahitian greeting for “cheers”— 
are sure to indulge every taste. 

The friendly locals and the feeling of cul- 
tural authenticity of the island of Bora Bora 
have drawn a nod from Hollywood with mov- 
ies, television shows and celebrity honey- 
moons. From the 1935 classic The Mutiny on 
the Bounty, to the contemporary Couples 
Retreat, moviegoers are noticing what makes 
this island so extraordinary. The island was 
recently the backdrop for the finale of the ABC 
reality romance show, The Bachelorette. There 
is a hefty ongoing list of celebrities—including 
country diva Carrie Underwood—who have 
visited Bora Bora for either a honeymoon or a 
romantic escape. For those who are interested 
in experiencing their own couples’ retreat, the 
InterContinental Bora Bora Le Moana Resort 
is located at famous Matira Point, which is 
often regarded as one of the most beautiful 
sites in French Polynesia. 

On the main island of Tahiti, Papeete has 
become a gateway for modern travelers to 
French Polynesia. The city’s public market, Le 
Marché, nightclubs and lively mix of French 
and Asian restaurants—plus the evening rou- 
lotte dining trucks that provide a festive, casual 
way to dine—offer visitors urban excitement 
before they retire to the island’s remarkable 
coasts. Some resorts feature spectacular views 
of Tahiti’s sister island, Moorea. 

Dubbed “The Magical Island” and also the 
inspiration of many works by French painter 
Paul Gauguin, Moorea is a true romantic para- 
dise with unspoiled beauty. The island offers 
couples the best of all the Tahitian islands, with 





The Costco Connection 
Costco Travel offers vacation packages to the 
islands of Tahiti, Moorea, Bora Bora, Taha‘a, 
Huahine, Tikehau and Manihi. For more informa- 
tion, visit the Travel section of Costco.com or 
call Costco Travel toll free at 1-877-849-2730. 





Local entertainment and resorts such as 
InterContinental Bora Bora Le Moana 
Resort (top) indulge the Tahiti traveler. 


turquoise lagoons, select resorts featuring bun- 
galows and acclaimed spas. Nightly sail excur- 
sions to view Mooreas sunset glows are a 
favorite among honeymoon and other 
romance travelers. 

Tahiti is a smaller destination compared 
to its cousins to the north, receiving as many 
passengers in a year that Hawaii gets in about 
12 days. Adventure sports are popular draws 
for families with children, with many of the 
resorts offering kayaks for guests to use. 
Several excursion companies offer kite surf- 
ing, 4x4 plantation tours, ray feeding, snorkel- 
ing, stand-up paddleboarding, surfing and 
hiking. Families with children have an extra 
incentive: Air Tahiti Nui frequently offers a 
Kids Fly Free program. 

Ecotourism has presented one of the big- 
gest changes in French Polynesia over the 
past decade. The InterContinental Bora Bora 
Resort & Thalasso Spa boasts eco-friendly 
technologies, including an air-conditioning 
system powered by sea water. Many resorts 
throughout Tahiti are Green Globe certified, 
offering travelers options to enjoy the islands 
while leaving behind a very small carbon 
footprint. 

Indeed, its possible to wish manuia to the 
planet and yourself. [#4 


Sarah Wyatt is a freelance travel and outdoor 
writer for many national publications. 


ALL PHOTOS COURTESY OF TAHITI TOURISME 


INTERCONTINENTAL FRENCH POLYNESIA 


Seven-Night Packages Include: 
e Round-trip economy class airfare from 
Los Angeles on Air Tahiti Nui 
e Ground transportation and inter-island airfare 
e Two nights on Tahiti 
e Five nights on Moorea or Bora Bora 
e Daily breakfast for two 
e Airfare and hotel taxes 


INTERCONTINENTAL MOOREA 
from °2,545 per person” 


Includes a romantic dinner for two. 


INTERCONTINENTAL 
BORA BORA LE MOANA 


from °3,749 per person” 


Includes an Overwater Bungalow 
and daily dinner on Bora Bora. 


INTERCONTINENTAL 
BORA BORA & THALASSO SPA 


from °3,969 per person” 


Includes an Overwater Bungalow 
and daily dinner on Bora Bora. 


Valid for travel 4/1/11 — 5/31/11 
and 11/1/11 — 3/31/12. 


For complete vacation details, visit the 
Travel section of Costco.com. 


i — a F , f 
! Air Tahiti Nuieé. 


*Price shown is per person based on double occupancy, and includes airfare 
and hotel taxes. Due to airfare and/or currency fluctuation, price is subject to 
change. Fees for checked baggage may apply and vary by airline. For complete 
information, please visit the airline's website. Price is valid for travel as 
specified, is valid for new bookings only and is available to Costco members 
residing in the United States. Price and inclusions are subject to change without 
notice. Any unused portion(s) of inclusions are nontransferable, nonrefundable 
and not redeemable for cash. Cancellation and change fees may apply. 
Travel purchases are not included in the Executive Membership 2% Reward 
program. Seasonal surcharges, availability, blackout dates and restrictions 
may apply. All prices are in U. S. dollars. Costco Travel disclaims liability for 
any inaccuracies or typographical errors. Costco Travel is registered 
as a seller of travel in each of the states listed: California 
registration number: CST 2054248-50 ¢ Florida registration 
number: ST 32555 ¢ Hawaii registration number: TAR 5595 
¢ lowa registration number: TA 620 ¢ Nevada Seller of Travel 
registration number: 2007-0060 ¢ Washington registration 
number: WST 602042600. Registration as a California Seller of 
Travel does not constitute approval by the state. 117R0504 1/11 


1-877-849-2730 | Costco.com 
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Natural sources of vitamin D are limited, and if you are not getting 
enough exposure fo the sun you may have inadequate vitamin D 
levels. Supplementing with Kirkland Signature™ Vitamin D3 2000 
|.U. is the surefire way to make certain you are getting your daily 
supply of this crucial, body-supporting nutrient.” 





*These statements have not been evaluated by the Food and Drug Administration. 
This product is not intended to diagnose, treat, cure or prevent any disease. 





USP has tested and verified this Kirkland Signature 
supplement for its ingredients, potency and 
manufacturing process. USP sets official standards 
for dietary supplements. See www. Usp-dsvp.org. 
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RIRRLAND 


Supréme 


Kirkland Signature diapers are 
gently shaped for a comfortable fit! 





¢ Super absorbent ¢ Adjustable fasteners 
¢ Economical - Two fun designs in every box 
¢ Stretchy waistband - Great protection 


| KIRA LAA 
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Exclusively from Costco Wholesale 
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QUALITY | VALUE | EXPERIENCE | WOW! 


Need A Free 
Rental? upgrade’ 


Your N wae 
Receive your Costco 1 ticipating 'ocation® 


member discount, 
plus a Free Upgrade. 


MENTION CONTRACT ID 7014627 AND COUPON CODE AD8Z59SDZ. 


_ ZS) 

Mention customer # CSTGSUQ. Riess nterprise 

Valid on advance reservations made for Economy through Standard size vehicles at standard daily or 
weekly rates at participating North American locations. A 26-day maximum applies. Rental must end on 
or before 12/31/2011. The upgraded car class will not appear on your reservation, butwill be applied free 
of charge upon arrival ifa car in the next higher class is available. Offer cannot be combined with other 
coupons, offers ordiscounted rates, exceptyour Costcomemberdiscount. Standard rental qualifications 
apply. Other restrictions, including holiday and blackout dates, may apply. Void where prohibited. 
©2011 Enterprise Rent-A-Car. B03594 1.11 JB 


Any unused portion(s) of inclusions are nontransferable, nonrefundable and not redeemable for cash. Offer is valid for travel as specified, is valid for new bookings only and is available to Costco members 
residing in the United States. Travel purchases are not included in the Executive Membership 2% Reward program. Seasonal surcharges, availability, blackout dates and restrictions may apply. All prices are in 
U. S. dollars. Costco Travel disclaims liability for any inaccuracies or typographical errors. Costco Travel is registered as a seller of travel in each of the states listed: California registration number: 
CST 2054248-50 ¢ Florida registration number: ST 32555 e Hawaii registration number: TAR 5595 ¢ lowa registration number: TA 620 ¢ Nevada Seller of Travel registration number: 2007-0060 
e Washington registration number: WST 602042600. Registration as a California Seller of Travel does not constitute approval by the state. 11TRO6O2 1/11 

















PLAN 
WITH COSTCO.COM 
Jewelry 

Announcements & Invitations 
Food 


Flowers & Vases 





Boutonnieres & Corsages , 
Prints & Photobooks | 
Honeymoon 


And more! 













Portofino Lounger 4-Pack 
All-weather wicker with Sunbrella® fabric bolster pillow. 
$1,199.99 Delivered After $200 OFF 


Valid 2/21/11-3/13/11 
#441998 Costco.com only. 


Portofino 8-Piece Collection ) 
Includes 2-piece sofa, coffee table, side table, a 
2 club chairs and 2 ottomans. Gazebo not included. 


$2,299.99 Delivered #521346 Costco.com only. 








Portofino Zen 5-Piece Deep Seating Collection 
Contemporary Includes loveseat, 2 club chairs, ottoman and 
Planter 3-Pack coffee table. Sunbrella® fabric, woven resin wicker 
All-weather resin wicker. and aluminum with faux-wood tabletop. 
$249.99 Delivered $1,299.99 Delivered 

#470696 Costco.com only. #558450 Costco.com only. 





Portofino 5-Piece Chat Collection 
Includes 2 high-back chairs, 


2 ottomans and 23" table. tt ll f 


FALL Pr 1 





$799.99 Delivered 
#558429 Costco.com only. 





Portofino 
Cantilever Resort Umbrella 
10' x 10' Sunbrella® fabric canopy, 
swivel base and cover. 
$999.99 Delivered 
#503886 Costco.com only. 


Price and availability are subject to change without notice. Products may include a shipping and handling charge. For details, visit the product page on www.costco.com. Most online coupons at www.costco.com are manufacturer's coupons. State sales tax may be due on the 
prediscounted price of the item when purchased using an online coupon. These taxes, if any, are in addition to the amount that you are paying for the product. Prices, specifications, availability and terms of offers are subject to change without notice. Taxes and shipping charges are 
extra, and vary. “Using the product search box located at www.costco.com, please enter the provided search phrase to find the product(s). Products shipped to Alaska, Hawaii or Puerto Rico will include an additional shipping and handling fee. This fee will be quoted at checkout. 
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San Paulo 5-Piece Dining Collection San Paulo 7-Piece Deep Seating Collection 
Includes 4 stationary chairs and 48" dining table. Includes loveseat, 2 club chairs, 
Cast aluminum with Sunbrella® fabric. 2 ottomans, side table and coffee table. 

$999.99 Delivered $1,499.99 Delivered 











Valid 3/1/11-3/31/11 #487364 Costco.com only. 
Or Name #487363 ; 


AY. a) Costco.com only. 


ae a 
es | 





Pacific 6-Piece Deep Seating Modular Sectional 
Includes 2 armless chairs, corner chair, right arm chair, left arm chair 
and coffee table. All-weather resin wicker with Sunbrella® fabric. 


$899.99 Delivered 


While supplies last. 
#497371 Costco.com only. 


Endura 6-Piece Deep Seating Modular Sectional 

Create multiple configurations, including an oversized outdoor daybed. 
All-weather resin wicker with Sunbrella® fabric. 
$1,599.99 Delivered After $200 OFF 
Valid 3/10/11-4/3/11 #494650 Costco.com only. 












Laguna 10-Piece Outdoor Collection 
Includes 6 dining armchairs, dining table, 

i. 2 chaise loungers and side table. 
S Ma i . All-weather woven wicker with cast- 
Tea | aluminum frame and tabletop. 
$1,899.99 Delivered 


#565534 
Costco.com only. 


a 






Savannah 4-Piece 
Deep Seating Sectional 
Includes right-facing loveseat, left-facing 
loveseat, corner chair and coffee table. 
$1,999.99 Delivered 

#515087 Costco.com only. 






Price and availability are subject to change without notice. Products may include a shipping and handling charge. For details, visit the product page on www.costco.com. Most online coupons si www.costco.com are manufacturer’ s coupons. State sales tax may be ae on i 
prediscounted price of the tem when purchased using an online coupon. These taxes, if any, are in addition to the amount that you are paying for the product. Prices, specifications, availability and terms of offers are subject to change without notice. Taxes and shipping charges are 
extra, and vary. “Using the product search box located at www.costco.com, please enter the provided search phrase to find the product(s). Products shipped to Alaska, Hawaii or Puerto Rico will include an additional aa and handling fee. This fee will be quoted at checkout. 
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Sodo 5-Piece Deep Seating Collection ro 
Hampton 6-Piece Deep Seating Sectional by Sirio” Includes loveseat, 2 club chairs, coffee table and side table. 
Includes 2 armless sections, right arm section, left arm section and 2 ottomans. $999.99 Delivered #552612 Costco.com only. 


All-weather resin wicker with Sunbrella® fabric. 
$1 1999.99 Delivered #494065 Costco.com only. 






Grayton 5-Piece Deep Seating Collection 
Includes 2 club chairs, 2 ottomans and side table. 
$899.99 Delivered #552601 Costco.com only. 


Euro Lounger Set by Sirio" 
Includes Euro lounger, 2 club chairs 
and 2 stone-top side tables. 
All-weather resin wicker 

with Sunbrella® fabric. 
$1,899.99 Delivered 

#565509 Costco.com only. 


> Lod Venice 4-Piece Modular 


Deep Seating Lounge Set by Sirio 
Creates multiple seating configurations. 
All-weather resin wicker with Sunbrella® fabric. 
$1,899.99 Delivered #543992 Costco.com only. 


Telluride 4-Piece Deep Seating Collection 
Includes loveseat, 2 club chairs and coffee table. 
$899.99 Delivered #552614 Costco.com only. 


FLOW WALL® BEFORE AFTER 
Deluxe Starter Kit 

Includes 14 universal hooks, 
6 slat wall panels for a total 
of 24 sq. ft., and everything pos 












needed to install. 
Available in white or silver. 
$169.99 Delivered 


Valid 3/1/11-3/31/11 
#11591104 Costco.com only. 


» 





Niko 6-Piece Deep Seating 
Modular Sectional by Sirio" 
Includes right- and left-facing club chairs, 

2 armless chairs, 2 ottomans and metal tray 
to make a coffee table. All-weather resin 
wicker with Sunbrella® fabric. 
$1,999.99 Delivered 

#565882 Costco.com only. 


Khaki PetSTEP Pet Ramp 
Premium, lightweight, portable 
pet ramp. Easy to set up and 
folds for convenient storage. 
$99.99 Delivered 

#383587 

Costco.com only. 






















SunSetter® Manual 
Retractable Awnings 
Awning sizes from 

10' to 18'. Choose from 
16 woven acrylic fabric 
colors and 13 laminated 
fabric colors. = 
$300 OFF 

Valid 3/10/11-—4/3/11 = 


#11377812 
Costco.com only. 


6' x 12' Kensington Greenhouse 

e 2 doors for optimum access 

e Aluminum frame with dark green 
powder-coat finish 

e 24" of integrated shelving 

¢ Double-walled UV-protected panels 


$1,399.99 Delivered 








After $300 OFF 

: Valid 3/10/11-4/3/11 
Compost Spin #597114 
Composter with Base | ' in Costco.com only. 
71-gallon capacity. Ee: Fatt motile, 
$199.99 Delivered Baber 
After $50 OFF 
Valid 2/21/11-3/13/11 
#560287 


Costco.com only. 


(are, 
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Pregra 
Artificial Grass 
Enjoy your yard! 

e Unify neighborhood aesthetics 
¢ Great for children and pets 

¢ Professional installation by Pregra pros 

e Great for Home Owners Association programs 


Starting at $199.99 Delivered Search*: PREGRA Costco.com only. 


Price and availability are subject to change without notice. Products may include a shipping and handling charge. For details, visit the product page on www.costco.com. Most online coupons at www.costco.com are manufacturer's coupons. State sales tax may be due on the 
prediscounted price of the tem when purchased using an online coupon. These taxes, if any, are in addition to the amount that you are paying for the product. Prices, specifications, availability and terms of offers are subject to change without notice. Taxes and shipping charges are 
extra, and vary. “Using the product search box located at www.costco.com, please enter the provided search phrase to find the product(s). Products shipped to Alaska, Hawaii or Puerto Rico will include an additional shipping and handling fee. This fee will be quoted at checkout. 












Earth Tone Play Center Bundle 
"Heavy-duty, commercial-grade play set. Includes 
», durable and stain-resistant kids’ folding picnic table 
and heavy-duty toddler bucket swing. 
$1,399.99 Delivered 

While supplies last. 
#558156 Costco.com only. 













Lifetime® Camping Tent Trailer 
Tent and utility trailer 
combination can be 
configured multiple ways 
to create a utility trailer, 

a loading platform for 
nat A recreational toys or a 
Soe fold-out 95 sq. ft. tent. 
\ | $2,999.99 Delivered 
Valid 3/1/11-3/31/11 

#533715 Costco.com only. 


Evolution Spas” CSXi80 80-Jet, 6-Person Spa 
Available in faux millstone slate or faux mahogany wood cabinet. 2 pumps, 
DURA-LAST™ maintenance-free cabinet system and HEATSHIELD™ insulation system. 


$4,799.99 Delivered After $700 OFF 


SYGIMTION Spas 
Valid 3/10/11-4/3/11 #11468392 Costco.com only. 


set rene mete 





Spa-Kem" Spa Care Kit 2 
Essential chemicals and accessories . . 
for spa start-up and maintenance. a 
$59.99 Delivered After $20 OFF 

Valid 2/21/11-3/13/11 #560683 Costco.com only. 










-- Lifetime® 
> Shee Earth Tone 
— ~~ -~—-—«*-10' Swing Set 
Baie) A-frame swing set 
ae with 2 belt swings 
ae and trapeze bar. 
me ~~ $449.99 Delivered 
Se = ~—«- #516586 Costco.com only. If 
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Lifetime® 
52" XL Portable 
Basketball Hoop 
Shatterproof backboard, 
spring-back action rim 
and nylon net. 
$299.99 Delivered 
#308786 Costco.com only. 


Ancona Comfort 8 
Electric Towel Warmer 
and Drying Rack 


Chrome finish. 


IA — — $199.99 Delivered 
| After $30 OFF 
Valid 2/21/11-3/13/11 

#11614690 


Costco.com only. 
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Real Wood Kitchen and Bath Cabinets Fontaine Cambridge 
by All Wood Cabinetry® Widespread Bathroom Faucet 
Featuring soft-close doors and drawers Oil-rubbed bronze finish. 


$89.99 Delivered 
Valid 3/1/11-3/31/11 
#480142 
Costco.com only. 


with complimentary professional design service. 
Online orders arrive in approximately 

2 to 3 weeks from the time of order. 

Up to 40% OFF Select Styles 


Valid 3/10/11-4/17/11 
#11280458 Costco.com only. 
















Ancona Advanta Pro II 30" LCD 
Under-Cabinet Range Hood 
Rear and top venting, 450 CFM motor. 


$299.99 Delivered After $50 OFF 
Valid 2/21/11-3/13/11 #538312 Costco.com only. 


Fontaine 
Residential 
Spring Kitchen 
Faucet 

Stainless 

steel finish. 
$99.99 
Delivered 

Valid 3/1/11-3/31/11 


#516588 
Costco.com only. 






Zuvo Water 
Filtration System 
with Moorea 
Beverage Faucet 
Includes brushed- 
nickel-finish faucet. 
$139.99 Delivered 


Valid 3/1/11-4/3/11 
#558372 Costco.com only. 


Brady 6-Piece Queen Bedroom Collection 
Includes bed, 2 nightstands, dresser, mirror and chest. 
$1,999.99 Delivered After $450 OFF 

Valid 3/10/11—4/3/11 

#11536148 Costco.com only. 

Other sizes and configurations available. 

Price varies by size and configuration. 








—= . na _ =—— —— : =. ——_ = — —— _ = : — _ F = = 
Price and availability are subject to change without notice. Products may include a shipping and handling charge. For details, visit the product page on www.costco.com. Most online coupons at www.costco.com are manufacturer's coupons. State sales tax may be due on the 
prediscounted price of the tem when purchased using an online coupon. These taxes, if any, are in addition to the amount that you are paying for the product. Prices, specifications, availability and terms of offers are subject to change without notice. Taxes and shipping charges are 


extra, and vary. “Using the product search box located at www.costco.com, please enter the provided search phrase to find the product(s). Products shipped to Alaska, Hawaii or Puerto Rico will include an additional shipping and handling fee. This fee will be quoted at checkout. 





Pierce 5-Piece Queen Bedroom Collection 
Includes bed, 2 nightstands, dresser and mirror. 
$2,499.99 Delivered 

Valid 3/1/11-3/31/11 

#11621229 Costco.com only. 

Other sizes and configurations available. 

Price varies by size and configuration. 










Greensboro 6-Piece King Bedroom Collection 
Includes bed, 2 nightstands, dresser, mirror and chest. 
$2,999.99 Delivered 


Valid 3/1/11-3/31/11 #11619396 Costco.com only. 
Other sizes and configurations available. Price varies by size and configuration. 


Gentry 10-Piece Dining Collection 
Includes table, 6 side chairs, 
ir 2 arm chairs and server. 
$3,799.99 Delivered 
ie Valid 3/1/11-3/31/11 
#11491835 Costco.com only. 
Other configurations available. 
Price varies by configuration. 








| ¥ 
1 fT j i. | a | oT 








Gentry 5-Piece 

Queen Bedroom Collection 
Includes bed, 2 nightstands, dresser and mirror. 
$2,699.99 Delivered 

Valid 3/1/11-3/31/11 #11286307 Costco.com only. 


Other sizes and configurations available. 
Price varies by size and configuration. 
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y WOATCH PRCT VIDEO CMLINE 


Sleep Science Ultimate Comfort 
Queen 14" Memory Foam Mattress 


$1,399.99 Delivered 

Valid 3/1/11-3/31/11 

#11616662 Costco.com only. 

Also available in king or Cal-king, 
with or without foundation. 

Price varies by size and configuration. 







Kids’ Large Cushioned Play Mat 
Waterproof. Made of phthalate-free material. 

5 Double-sided with friendly characters, alohabet 
/ and numbers with vivid colors. 
. $129.99 Delivered 
Valid 3/1/11-3/31/11 


#519588 
Costco.com only. 
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Palermo 4-Piece 

Top Grain Leather Collection 
Includes sofa, loveseat, chair and ottoman. 
$2,899.99 Delivered 

Valid 3/1/11-3/31/11 


#11509734 Costco.com only. 
Other configurations available. 


Tranquil Nights™ We 
Queen Microfiber Sheet Set i 

Set includes flat sheet, fitted sheet 
and 4 pillowcases. Assorted colors. 
$29.99 Delivered 


#11619511 Costco.com only. 
Also available in king or Cal-king. 






















Nico Fabric 
Slipper Chair 
2-Pack 
$199.99 
Delivered 

Valid 3/1/11-3/31/11 


#564392 
Costco.com only. 






Madison 4-Piece 

Top Grain Leather Collection 
Includes sofa, loveseat, 

chair and ottoman. 

$2,499.99 Delivered 

Valid 3/1/11-3/31/11 


#461074 
Costco.com only. 


WATCH PRQOUCT WiDEO OW ez Montecito 3-Piece Top 
, | 2 Grain Leather Collection 

Includes sofa, chair and ottoman. 
$1,499.99 Delivered 

Valid 3/1/11-3/31/11 


#564372 | 
Costco.com only. 
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Burgo Bonded Leather 


Club Chair 2-Pack ‘. 
$599.99 Delivered Cologne Top Grain Leather Chair 2-Pack 
Valid 3/1/11-3/31/11 $799.99 Delivered 
#558562 Valid 3/1/11-3/31/11 #515937 
Costco.com only. Costco.com only. 


Price and availability are subject to change without notice. Products may include a shipping and handling charge. For details, visit the product page on www.costco.com. Most online coupons at www.costco.com are manufacturer's coupons. State sales tax may be due on the 
prediscounted price of the tem when purchased using an online coupon. These taxes, if any, are in addition to the amount that you are paying for the product. Prices, specifications, availability and terms of offers are subject to change without notice. Taxes and shipping charges are 
extra, and vary. “Using the product search box located at www.costco.com, please enter the provided search phrase to find the product(s). Products shipped to Alaska, Hawaii or Puerto Rico will include an additional shipping and handling fee. This fee will be quoted at checkout. 


Mount Your TV to Get the Best Viewing Angles, Create Valuable Space and Add Safety 


Find your perfect mount with MountWizard™ on Costco.com. Warehouse and Costco.com. 





SLF3 Full-Motion 
Fons ate 60: TVs: 


$199.99 Delivered #538664 


Round Brilliant 








SMF2 Full-Motion 
Olen 1Oi4 7) LVS: 
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Round Diamond 
Hoop Earrings 
(3.05 ctw) 

14kt white gold. 
$2,599.99 
Delivered 
#560060 
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Three-Stone 
Round Brilliant 
Diamond Ring 
(1.00 ctw) 

14kt white gold. 
Available in sizes 
5, Olek 
$1,999.99 
Delivered 
#11619255 


MOUNTWIZARD# simplicity 
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Stainless Steel Mandoline Slicer 
Includes 7 blade attachments and storage case. 


$54.99 Delivered 
#559606 Costco.com only. 





Cedarbrook 
Entertainment 
Console 

$649.99 Delivered 
Valid 3/1/11-3/31/11 
#535538 

Costco.com only. 


Granite, CaesarStone® and LivingStone® 
Countertops by Supply My Counter™ 
Includes free no-obligation, in-home 
consultation and estimate. 10% OFF 

Valid 2/21/11-3/13/11 #11484199 Costco.com only. 





SXDP4 Low-Profile and Tilting 
For 37 to'6orelv 
$78.99 Delivered #560756 $99.99 Delivered #937654 





Aquamarine * 
and Diamond *: r 
Necklace ‘ na 
14kt white gold. 
$649.99 
Delivered 
#538853 





Aquamarine and 
Diamond Earrings : 
14kt white gold. Lae 





$199.99 





Delivered | 
#397132 
te 
kee oe ; ele Aquamarine and 
eos an Diamond Necklace 
Round Brilliant he a, “Af Sees oC 


Diamond Ring 
(.50 ctw) 
Platinum. Available 
in sizes 5, 6 or 7. 


. #397443 
Aquamarine and 


Diamond Ring 
14kt white gold. 


$999.99 $899.99 
Delivered Delivered 
#11538998 #537612 


All diamonds are minimum VS2 clarity, | color. All items Costco.com only. 
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eee KIRKLAND — 
COMPARE TO 
MIRALAX® 


active ingredient 





NOW in a 3-pack 


Dissolves in any beverage 


Exclusively trom Costco Wholesale 
WAREHOUSE/COSTCO.COM 
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Sighse Balers lor Graater HEART SUPPORT 


i. ate al tie bee 
4cipée Waitin ill JUL PA SITE shea. ath 


na ; SOFTGELS © STRO NGER 
HEART 


Support the strength and functioning of your 
heart with Maximum Potency Kirkland Signature 
CoQ10 300mg.* This heart-healthy supple- 
ment helps fight daily against free radicals, 
oxidative stress, the premature aging of cells 
and CoQ10 depletion. ¢ Cholesterol-lowering prescription 


- medicines can deplete CoQ10 levels 
f= USP has tested and verified select Kirkland Signature™ supplements for their 


(@@E};3» ingredients, potency and manufacturing process. USP sets official standards in the body' 
Kime for dietary supplements. See www.usp-dsvp.org. 


supports heart health* 
¢ Promotes antioxidant health* 


e Studies indicate that CoQ10 levels 
may decline as we age* 


*These statements have not been evaluated by the Food and Drug Administration. 





This product is not intended to diagnose, treat, cure or prevent any disease. 


‘Note: Coenzyme Q10 is not intended to serve as a replacement for statin therapy, nor should : 
you discontinue taking any prescribed medications while supplementing with Coenzyme Q10. Exc lus Z vely fr OM Cos tcO Wholesale 


10-1061CCrs WAREHOUSE/COSTCO.COM 





Kirkland Signature 
bath products have 


you covered 





siuaiabaleryertctas 


Consumer reporter Pat Volchok 
gives a behind-the-scenes look at 
Costco products and services. Send 
your questions about this article to: 


bu yin gsmart@costco.com. 


More in archives 
On Costco.com, enter 


a OX 0) al =Koru (ela MANO) s]//¢[-m a16/14(6)) B 
search “buyingsmart.” 
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SHOPPING FOR HEALTH and beauty 
products at stores where aisles are crammed 
with overwhelming choices, unpronounce- 
able ingredients and questionable claims 
could bring on an additional stop at the ant- 
acid counter. 

But it's important to know what you are 
putting on and in your body. Fortunately, 
Costco health and beauty buyer experts have 
created a narrowed-down selection of safe, 
first-rate Kirkland Signature™ products just 
for members. 


In a lather 

Health and beauty buyer Carolyn Sakai 
says, “Every Kirkland Signature item must be 
worthy of the Costco name. When it comes to 
bath and beauty products, we are up front. We 
list all ingredients by order of weight, includ- 
ing those that are less than 1 percent.” 

Carolyn and assistant buyer Scott 
McCarron show me their products: Kirkland 
Signature body bar soap, body wash, moisture 
shampoo and moisture conditioner (all avail- 
able in Costco warehouses only). 


Bar exam 
We start with a product I consider simple: 
a bar of soap. But I'm quickly reminded nothing 





is simple when it comes to Kirkland Signature. 

Most bar soaps are made primarily from 
byproducts of the meatpacking industry or 
from synthetic detergents. They can be pro- 
duced out of the country and usually contain 
sodium tallowate (rendered beef fat and lye) 
and/or synthetics such as the potentially skin- 
irritating chemicals BHT (butylated hydroxy- 
toluene) and DEA (diethanolamine), a 
sudsing agent. 

The Kirkland Signature body bar is made 
in Tennessee and is similar to some of the 
finest-quality bar soaps. Plant based, with no 
tallow or synthetic detergents, it also includes 
skin-softening glycerin and other moisturiz- 
ers. Neither BHT nor DEA is allowed. 

I shop around. Costco sells 15 4.5-ounce 
bars for $8.99, or 60 cents per bar. A similar 
bar made with synthetic detergent and tallow 
is 93 cents for a smaller, 4.25-ounce bar. 


Body wash 

The Kirkland Signature body wash has a 
similar story. Made in Toronto, Ontario, it 
contains 100 percent pure exotic plant 
extracts, including acai, goji berry, chamo- 
mile, mangosteen, basil, pomegranate and 
olive. These extracts help to nourish skin and 
combat free radicals, and are packed with 





superb anti-aging properties, yet are gentle 
enough for babies. 

Scott reports, “Men are finally catching 
on to the body wash craze and are big fans of 
this product, especially since they can use it as 
a shower shaving gel too.’ (So can women.) 

Carolyn adds, “We heard from our mem- 
bers that they loved the body wash, but found 
the bottle difficult to handle. We've incorpo- 
rated a new cap and a non-slip label that 
makes it easy to hold and squeeze.” 

I like the creamy feel and skin-softening 
effect of this body wash made with no chemi- 
cal ingredients. The price is also a pleasure: 54 
fluid ounces (two bottles of 27 ounces each, 
for easier handling) at $9.99. 


Hair care 

The more the buyers and I talk, the more 
I hear about worrisome chemicals added to 
many other health and beauty products. For 
example, about 90 percent of all shampoos 
and conditioners include sulfates, a potential 
skin irritant; thankfully this is not the case 
with Kirkland Signature hair-care products. 

Kirkland Signature shampoo and condi- 
tioner are 100 percent vegan, formulated with 
nourishing organic aloe, sunflower and avo- 
cado extracts, and no chemicals. 


ALL PHOTOS: IRIDIO PHOTOGRAPHY 


Manufactured in Carson, California, 
both are safe for color-treated hair (the condi- 
tioner has added UV protectants to filter out 
the suns damaging rays) and can be used by 
people of all ages, including babies—although 
the shampoo is not tear free. 

Noticing that the Kirkland Signature 
moisture shampoo and conditioner sound a lot 
like the plant-based brands sold in salons, I pry. 

Carolyn tells me, “Costco shampoo and 
conditioner emulate the leading plant-derived 
brands for healthy ingredients that clean, 
hydrate and nourish hair. You will notice the 
difference after just one use. Your hair will feel 
softer and healthier and look shinier.’ 

I do find one disparity: Savings on the 
Kirkland Signature products average around 
30 percent compared to the price of similar 
national brands. 

Hubby tested the Costco shampoo and 
found it was thick, creating luxurious, very 
dense, big-bubble lather. He reports, “A little 
goes a long way.’ I tried the shampoo and the 
conditioner, and wondered why I haven't used 
them sooner. 

All four products—shampoo, condi- 
tioner, body wash and bar soap—are biode- 
gradable and formulated free of synthetic 
paraben preservatives, cheap foaming agents 
such as sulfates, and gluten. None are tested 
on animals. 


All smiles 
Made in the US. by one of the world’s 
largest toothpaste companies, new Kirkland 


Signature ProComplete plus Whitening fluo- 
ride toothpaste (in fresh mint flavor) is simi- 
lar in formula to premium toothpastes with 
whitening. 

Costco buyer Greg Shavey developed the 
new toothpaste, which is available only in 
Costco warehouses. 

I sit down with Greg and quickly learn 
that many toothpastes are marketed with 
“exaggerations” of their extra anti-cavity 
fighting powers. 

Greg says, “No matter what some brands 
claim, the maximum cavity-fighting fluori- 
dation allowed by the Food and Drug 
Administration is 0.15 percent w/v [weight 
by volume in ratio to the other ingredients]. 
The Kirkland Signature toothpaste is at that 
0.15 percent maximum.’ 

I do a little sleuthing on my own and peel 
away the label rhetoric on two top brands. I 
find one has only 0.14 percent w/v fluoride 
and the other lists a misleading 0.243 percent 
sodium fluoride on the box, which is in fact 
the same as 0.15 percent w/v fluoride. 

Greg adds, “Of course, Costco toothpaste 
shines above them all in value. At Costco loca- 
tions, we compared Kirkland Signature 
ProComplete against Crest Whitening + 
Scope and Aquafresh Extreme Clean and, at 
22 cents per ounce [$9.99 for 45 ounces], 
Kirkland Signature shows as much as 10-cents- 
per-ounce savings over those national brands-’ 

I tell you, nothing feels quite as good as 
being cleaned head to toe by Kirkland 
Signature. [# 


Putting your money 
where your mouth is 


Comparing toothpaste prices at Costco is easy. This is how Kirkland Signa- 
ture ProComplete plus Whitening fluoride toothpaste stacked up against the 


two leading brands carried at Costco. 


Crest Whitening Aquafresh 

+ Scope Extreme Clean 
Size 40 ounces 35 ounces 
Price $12.99 $9.99 
Cost per 32¢ 29¢ 
ounce 
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New and exciting products 


= 
available at warehouses for 
eclal events "= 


Dates and events are subject to change. Special Events for other regions 


may be found on Costco.com; type “special events” into the search box. 





ALASKA 


Anchorage 
Mar 26 Healthy Heart Clinic 


Juneau 
Mar 5 Healthy Heart Clinic 


IDAHO 


Boise 
Mar 4-13 Modesty apparel 
Mar 12 Healthy Heart Clinic 


Coeur d’‘Alene 

Mar 4-20 Collegiate wear 

Mar 8-17 Modesty apparel 
Nampa 

Mar 11-20 Traeger pellet grills 


MONTANA 


Billings 
Mar 3-13 Specialty foam and 
latex mattresses 


Bozeman 

Mar 18-27 Modesty apparel 
Mar 18-27 Specialty foam 
and latex mattresses 


Helena 
Mar 12 Healthy Heart Clinic 


Kalispell 
Mar 29-Apr 8 Modesty 
apparel 


Missoula 
Mar 4-20 Collegiate wear 


OREGON 


Albany 

Mar 4-20 Collegiate wear 
Mar 11-20 Modesty apparel 
Mar 28-Apr 10 Women's 
fashion apparel 


Aloha 
Mar 5 Healthy Heart Clinic 


Bend 
Mar 19 Healthy Heart Clinic 


Clackamas 
Mar 12 Healthy Heart Clinic 


Eugene 
Mar 4-20 Collegiate wear 
Mar 26 Healthy Heart Clinic 


Hillsboro 

Mar 18-27 Pondless outdoor 
fountains 

Mar 19 Healthy Heart Clinic 


Medford 
Mar 4-13 Modesty apparel 


Portland 
Mar 7-20 Women’s fashion 
apparel 


Roseburg 
Mar 11-20 Modesty apparel 
Mar 12 Healthy Heart Clinic 


Salem 

Mar 4-13 Safes 

Mar 4-20 Collegiate wear 

Mar 11-20 Traeger pellet grills 
Mar 12 Healthy Heart Clinic 
Mar 18-27 Modesty apparel 


Tigard 

Mar 11-20 Modesty apparel 
Warrenton 

Mar 26 Healthy Heart Clinic 


Wilsonville 

Mar 5 Healthy Heart Clinic 
Mar 11-20 Made in Heaven 
apparel 

Mar 11-20 Traeger pellet 
grills 


UTAH 


Murray 

Mar 18-27 Specialty foam 
and latex mattresses 

Mar 26 Healthy Heart Clinic 
Ogden 

Mar 18-27 Modesty apparel 
Mar 19 Healthy Heart Clinic 


Orem 

Mar 11-20 Traeger pellet 
grills 

Salt Lake City 

Mar 12 Healthy Heart Clinic 
Mar 18-27 Modesty apparel 


Sandy 

Mar 18-27 Traeger pellet 
grills 

West Valley 

Mar 4-13 Specialty foam and 
latex mattresses 

Mar 5 Healthy Heart Clinic 


WASHINGTON 


Aurora Village 
Mar 4-20 Collegiate wear 


Burlington 

Mar 4-13 Modesty apparel 
Mar 4-20 Collegiate wear 
Mar 26 Healthy Heart Clinic 
Covington 

Mar 12 Healthy Heart Clinic 
East Wenatchee 

Mar 4-20 Collegiate wear 


Everett 
Mar 4-20 Collegiate wear 


Federal Way 

Mar 4-20 Collegiate wear 
Mar 25-Apr 3 Pondless 
outdoor fountains 


Gig Harbor 
Mar 4-20 Collegiate wear 
Mar 5 Healthy Heart Clinic 


Issaquah 
Mar 4-20 Collegiate wear 
Mar 25-Apr 3 Safes 


Kennewick 
Mar 4-13 Modesty apparel 
Mar 4-20 Collegiate wear 


Kirkland 

Mar 4-20 Collegiate wear 
Mar 5 Healthy Heart Clinic 
Mar 11-20 Safes 

Mar 18-27 Traeger pellet 

grills 
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Lacey 
Mar 4-20 Collegiate wear 


Marysville 

Mar 4-20 Collegiate wear 

Mar 11-20 Modesty apparel 
Mar 11-20 Traeger pellet grills 
Mar 19 Healthy Heart Clinic 


Puyallup 

Mar 4-20 Collegiate wear 
Mar 29-Apr 8 Modesty 
apparel 


Seattle 

Mar 4-13 Modesty apparel 
Mar 4-20 Collegiate wear 
Mar 11-20 Gunter Wilhelm 
cutlery 

Sequim 

Mar 4-20 Collegiate wear 
Silverdale 

Mar 4-13 Modesty apparel 
Mar 4-20 Collegiate wear 
Mar 19 Healthy Heart Clinic 


Spokane 
Mar 4-13 Traeger pellet grills 
Mar 4-20 Collegiate wear 


N Spokane 
Mar 4-20 Collegiate wear 
Mar 18-27 Traeger pellet grills 


Tacoma 

Mar 4-20 Collegiate wear 

Mar 18-27 Traeger pellet grills 
Mar 29-Apr 8 Modesty 
apparel 


Tukwila 

Mar 4-20 Collegiate wear 
Mar 11-20 Modesty apparel 
Mar 12 Healthy Heart Clinic 
Mar 25-Apr 3 Gunter Wilhelm 
cutlery 


Tumwater 
Mar 4-20 Collegiate wear 


Union Gap 
Mar 4-20 Collegiate wear 


Vancouver 
Mar 11-20 Modesty apparel 


E Vancouver 

Mar 7-20 Women’s fashion 
apparel 

Mar 11-20 Modesty apparel 


Woodinville 
Mar 4-20 Collegiate wear 
Mar 26 Healthy Heart Clinic 


Monday-Friday 10am-8:30pm 
Saturday 9:30am-—6pm 
Sunday 10am-é6pm 
Costco.com open 24 hours 
a day, 7 days a week 


Additional services 
Costco Auto Program. 
1-800-800-9288; 
www.costcoauto.com 
Fife and Lynnwood, WA, 
Business Centers, Print & Copy 
Center. Delivery to businesses, 
more business products.tt 
Open to all Costco members. 
1-800-788-9968 


specialty, 
services 


at your local warehouse 
or business center 


ALASKA 
Anchorage 


Anchorage II 
Juneau 
IDAHO 
Boise 
Coeur d'Alene 
Nampa 
Pocatello 
Twin Falls 
MONTANA 
Billings 
Bozeman 
Helena 
Kalispell 
Missoula 
OREGON 
Albany 
Aloha 
Bend 
Clackamas 
Eugene 
Hillsboro 
Medford 
Portland 
Roseburg 
Salem 
Tigard 
Warrenton 
Wilsonville 
UTAH 
Lehi 
Murray 
Ogden 
Orem 
St. George 
Salt Lake City 
Sandy 
West Bountiful 
West Valley 
WASHINGTON 
Aurora Village 
Bellingham 
Burlington 
Clarkston 
Covington 
East Wenatchee 
Everett 
Federal Way 
Fife Business Center 
Gig Harbor 
Issaquah 
Kennewick 
Kirkland 
Lacey 
Lynnwood Business Ctr. 
Marysville 
Puyallup 
Seattle 
Sequim 
Silverdale 
Spokane 
N Spokane 
Tacoma 
Tukwila 
Tumwater 
Union Gap 
Vancouver 
E Vancouver 
Woodinville 


Services at all locations (Except Fife and 
Lynnwood Business Centers) 

ATM, Bakery, Deli/Produce, Executive Membership, Food Court 
or Hot Dog Cart, Fresh Meat, Pharmacy*, Special Order Kiosk 
and Tire Center 

Costco Travel.+ 1-877-849-2730 

Costco Services. A suite of discount business and 

consumer services. 1-800-220-6000 

*Prescriptions available through Costco.com in Juneau, Kalispell 
and Warrenton 

+Also available at Costco.com 


Business Delivery 


Carwash 
Ink Cartridge Refill 


Costco.com Kiosk 
Optical 


e |e Gas Station 
Print & Copy Ctr. 


1-Hour Photo 
Service Deli 


e | ¢ Auto Program 
Hearing Aids 
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Personal & Busine QSs | Checks 


Executive Members save even more! 







































oe 
| W. ANDREWS 
ROBERT W. anp —N~ ROBERT W STREET 
REWs HELLO a 93 YOUR S 
123 YOUR STR KITT y: RE, U.S.A. 42345 
ANYWHERE, U6 a ANYWHE 

Pay to | i 
Chat" Dm eee Wt. a 

I$ i. | 

SS ae es 
Dollar ! il rs / 
TTY’ 1 on ' 
HELLO Ki 10 | ROBERT W. AND DREws HELLO KITT : 
ROBERT W. ANDREW 00-00/000 =. 3 ANYWGe Sah ae Y 101 
423 Ree Aree all ("Sh = rs | 
ANYWHERE, U.S.A. 12345 BO a FC Olio, —~. | Anooey Bia to ae de chins 
$ NRIO CO., LTD, | eae j of DE 
BR ae EES — aaa / 
Se 
— fy eee 
eee ee it 2 3 D L, a 
aie Gn 5 E THE O ee Wg 
. OOA 124DL5B7C 010k Hello Kitty 2404 
agoooo0n0 SS oe ©1976, 2011 CO.,LTD. 200 sano co, 





Used Under License. 


Harland Clarke 


Business Checks 
and Products 


¢ Pre-Inked Stamps ¢ Business Tax Forms 





¢ Laser Checks ¢ Personal Desk Checks 
¢ Deposit Bags ¢ Double-Window Envelopes ai Sn i 
OAH or 

¢ Address Labels ¢ 3-To-A-Page Business Checks — LRT TTT | | | ry 
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ions Each version features 
new Pokemon that players can catch, train 
and battle as they progress through the 
game. Both versions let players start with 
one of three brand-new Pokemon charac- 
ters. Item #563048 (white), #563043 (black). 
Warehouse and Costco.com. 
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B. Camp Chef Propane Fire Pit Portable 
and easy to light, this propane fire pit 
includes four roasting sticks and a carry bag. 
Offers 60,000 BTU of comfortable campfire 
heat. Perfect for camping, patios, pool-side, 
decks, parks and beaches. Item #551499. 


Warehouse only. sporty helmet built 


for comfort. Features 
21 cooling vents and 





C. Nikon CoolPix L110 Digital 

Features a 15x zoom, Nikkor lens with ff ( \ : a wide range of size 
28 mm wide to 420 mm super-tele- \ , adjustments at 
photo coverage and macro \Ri \ the turn of a dial. 
shooting capability. Record up to 4 ae ’ Item #550915. 
seven hours of 720p HD J | Warehouse only. 
movies with stereo sound ‘ < 1 ‘ 

with the press of a button. | ) 4 














Item #561790. Warehouse 
and Costco.com. 






D. Nort (C6 
Mountain Bike Tackle 





any mountain trail with this 
bike featuring Shimano 
components, a stiff yet 
light aluminum frame 

and front and rear disc 
brakes. Item #534568. 

Warehouse only. 





T. Foster, 
Home Office 
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Ovando 
V/s lersimlelats 


COSTCO TRAVEL BRINGS a little magic to 
Costco members’ lives with brand-new vacation 
packages, which include admission to the Walt 
Disney World® Resort Theme Parks, as well as 
Yoheav esto) (O)eMROMOPAVAT(<) acts) MO) arsTale CoM acre) qnCMm taal (ola 
features The Wizarding World of Harry Potter™. 

IDY=yorsyaonvelemeyeMaelcMAnentsMo)MAc:hi(:) MMH Alctsic) 
packages can offer savings of up to 30 percent, 
Yoreecontare mKom@xel-j Keo Me:hi(:) MOlUatclarey-le-Vimerclele(s]m 
“They include all the necessary elements: superb 
values on a rental car, moderate to luxury 
accommodations and admission to these 
aVCoy a (obcsVaelolurcMnats)anlcm Oycld.¢cmer- ale MO) iis) ann alc) 
rocovantccvalicielecMe) Melero). aielem-llmHalcmee)anlereyatcialns 
together, rather than separately as is required by 
some other travel suppliers.” 

For more information, visit Costco.com and 
click on “Travel” or call toll-free 1-877-849-2730. 








F. Xterra Convertible Bike Trailer This 
lightweight alloy-frame bike trailer converts 
easily into an exercise jogger and accommo- 
dates a single child or two children up to a 
total of 88 pounds. A pneumatic suspension 
system provides a cushioned ride on uneven 
surfaces. Item #554344. Warehouse only. 


G. Collapsible Wagon Great for gardening, 
camping, sporting events or Costco shopping 
trips, this collapsible wagon folds convenient- 
ly and compactly for easy storage. Transports 
a maximum weight of 100 pounds. Dimen- 
sions: 36.6" L X 20" W X 22.4" H. 

Item #536212. Warehouse only. 


H. Olay ProX Advanced Cleansing 
System This professionally designed, 
two-speed system delivers daily deep 
cleansing and gentle exfoliation six times 
better than basic cleansing and makeup 
removal. Water resistant for use in the 
shower. Item #559603. Warehouse only. 


I. Sleep Innovations Bath Mat The mat 
includes premium memory foam for the 
ultimate cushioning experience, plus 
Slip-resistant backing and anti-mold and 
-mildew protection. Machine washable. Size: 
36" LX 24" W x 7/8" thick. Item #560232. 
Warehouse only. 


J. Lexmark Genesis All-in-One Wireless 
Printer Features innovative Flash Scan 
technology that boasts a 10-megapixel 
imaging sensor, which allows an instant 
preview of scanned documents on the 4.3" 
color touch screen and enables the printer to 
convert a document to digital format in three 
seconds. Item #565224. Costco.com only. 


K. HP Pavilion Desktop PC with 2 x 23" 
LED Monitors This powerful desktop PC 
comes with two monitors so you can 
immerse yourself in gaming, view video and 
browse the Web side by side and easily 
perform multiple tasks. Quickly drag content 
from one screen to another. Item #559329. 
Warehouse only. 


L. Carter's Hooded Towels These 100% 
terrycloth towels are soft, absorbent and 
fun. The large 27" x 50" towels are perfect 
for the beach or the pool. Choose from a 
lion, shark, monster, strawberry, ladybug and 
flower. Item #539294. Warehouse only. 


MARCH 2011 The Costco Connection 89 


V/1=35 CONNECTION 


Shakin’ 


WHEN ATTENDING a professional bas- 
ketball or football game, you'll often 
find a team of young, fit women doing 
dance routines to take up any slack in 
the action. But now a new phenome- 
non is growing, with teams of senior 
women sharing the floor. One such 
team is the Dream Supremes, a group 
of women ages 55 to 71, who perform 
at home games of the Atlanta Dream 
WNBA team. 

Costco member Marcia Jaffe founded 
the group. “It's kind of a trend,” she says, 
citing similar teams in Los Angeles, 
Miami, New York and Phoenix. “People 
are interested in what old people look 
like—women who can still move and 
Kote) a0) Ga 

Jaffe points out that they’re not try- 
ing to compete with the younger dance 
squads. The Dream Supremes’ goal is to 


Family ties 


DISHEARTENED AT THE extent of her young son’s medical disabilities, 
Costco member Dana DeRuvo Davis set out to provide Nicholas, now 16, 


with the best care possible. 


“Being a pediatric nurse for Montefiore Home Healthcare [Bronx, New 
York], I was used to empowering mothers who had limited educational, 
financial and cultural means to be the best advocate for their children as 
possible,” says DeRuvo Davis. “That’s when I found the person to help to 
heal my family back together. Her name is Louise, an African-American 
woman, who came to my Italian-American family and showed us all how 


different cultures can unite to heal.” 


Davis has just published a book, The Ties That Bind (Tate Publishing, 
www.tatepublishing.com), about two people with little in common coming 
together to care for a child with special needs. “The book honors Louise,” 
she says, “and shows that it really does take a village to help raise all of our 


children.” —T. Foster Jones 
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show “you don’t have to be neces- 
sarily svelte to be fit,” she explains. 
“They're not all young chickadees. 
There's 12 [team members] and the 
coach. The coach is not a senior. 
She's 53. 

“The energy comes out and you 
do it; it's only a minute and a half,” 
she explains. “Our biggest problem 
is not physical but in remembering 
the moves.”—Steve Fisher 


We want to hear from you! 
IF YOU HAVE a note, photo or story to 
share about Costco or Costco members, 
e-mail it to connection@costco.com with 
“The Member Connection” in the subject line 
or send it to “The Member Connection,” The 
Costco Connection, P.O. Box 34088, Seattle, 
WA 98124-1088. Submissions cannot be 
acknowledged or returned. 
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COSTCO MEMBER Linda Markellis had 
been making fused-glass pieces for several 
years when a veterinarian asked if she could 
make a piece of jewelry that incorporated 
ashes from the vet's recently deceased dog. 
After several attempts, Markellis’ efforts 
yielded a bracelet that the woman wore on 
her wedding day. 

Through word of mouth, Markellis, who 
lives in Whitefish, Montana, began to receive 
more orders, and within a year she had a 
request to use human ashes. Finding that 
there are no laws against it, she accepted the 
assignment and Over the Rainbow Memorials 
(www.otrmemorials.com) was born. 

Markellis, along with her daughter, Krista, 
makes pendants, sun catchers and more to help 
people remember their loved ones. Prices start 
at $100 and are based on the size and type of 
object commissioned. She needs only a tea- 
spoon of ashes, which are visible in the pieces. 

Markellis explains that for each commis- 
sioned item she asks for photos of and stories 
about the loved one. “We hold the stories of 
the people in our hearts as we work,’ she 
says. The innate personality comes out as 
we work? 

She admits that her service isnt for every- 
one, but adds, “It gives people something to 
hold onto during the grieving process-’ 

—Stephanie E. Ponder 
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= Dietar y Supplement 


KIRKLAND SIGNATURE” MULTIVITAMINS ARE RATED #1 
BY A TRUSTED CONSUMER REPORTING MAGAZINE. 


+ Overall value rating of Kirkland Signature Daily, Mature and Children’s multivitamins USP has tested and verified select Kirkland Signature™ supplements for 
their ingredients, potency and manufacturing process. USP sets official 


in September 2010 issue of a leading consumer magazine. 
i= Tale falco tome) mre |(=1-lavarci6) ©) e)(-1g0(- 1a kseei=\- ma WAWAWVAULS) 0 |<) oR @)(0 8 


*These statements have not been evaluated by the Food and Drug Administration. 4 
These products are not intended to diagnose, treat, cure or prevent any disease. 10-1059-CCmr Exclusively from (Oixyran Wholesale 
YVAN. {3 a (0) Ub) foc ob y reco ce) \')| 











unleash 


PURE ENERGY 


Release your full potential with 100% pure power 
from a safe and reliable energy source. 


¢ 100 mg of energetic B vitamins proven to 
fuel energy and promote mental alertness* 


¢ 100 mg of advanced amino acids for 
sustained energy without jolts and crashes* 


¢ 100% pure energy to guard against body stress* 


B-100 Hi-Energy Complex 
WILL CHANGE YOUR DAY! 





*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure or prevent any disease. 


Exclusively from Costco Wholesale 
WAREHOUSE/COSTCO.COM 


